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purpose: of the 1 survey 


The purpose of this survey was to study the smoking habits 
of undergraduates in "blue chip” or high-status colleges,: with a special 
emphasis on their brand preferences in cigarettes 9 the extent to which' 
they changed brands during college years, and what factors play a part 
in their selection of brands. 

Students in high-status colleges were selected as respondents 
in this study for several reasons. They tend both to be style-setters in 
their community at present and constitute a probable source of leaders 
and style-setters in the future. In addition,, they offer a group which 
tends to be less bound than the general population by established customs, 
because of both their age and their relative exposure to new ideas 1 ., 

It. was desired to explore these same areas among students 1 at 
Negro colleges } for they are likely to be the style-setters of tomorrow 
in the Important Negro cigarette market* 
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hypothesis to offer based on the analysis of the statistics# Our hypothesis 
is that the way for a cigarette to appeal to college students is for it to be 
represented to them as a cigarette smoked by young executives and young matrons 
and career women# The basis for this hypothesis, and it is only a hypothesis 
not a conclusion, is; the fact that we find the brand preferences that the 
college students ascribe to young executives are quite similar on the whole: to ' 
the actual brand preferences that prevail on college campuses, much more similar 
than are the preferences that they ascribe to the star athlete# Among the women 
the preferences ascribed to both the young matron and the stenographer are 
almost identical to the actual brand preferences that exist among college women, 
while the preferences ascribed to the debutante bear no relation to actual 
brand 1 preferences among college women. .v- ' 

This theory has some support from the social psychologists: who have 
been noting an increased realism among college students, a career consciousness 
and a change in campus attitudes induced by the influx of G*I. students. 
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* - We are attaching a copy of the survey that Elmo Roper has done for 
us on the college market* This is: by no 'means representative of the youth 
market nor even of the entire college market;. It is regarded, however, as an 
important segment of the college market that in many cases sets styles or 
predicts in advance trends of the college, youth and, in many instances, the 
general markets. 


Tour attention is directed to the section entitled "A Brief Discussion". 


The points that seem particularly interesting to us, some of which are 
covered in the "Discussion" section of the report, are as follows? 


Evaluation of: our Current College Program 


The failure of our brands to achieve significantly better market 
shares in the colleges where we have made a special effort than in the colleges 
where we have not made a special effort indicates to us the need for a re¬ 
examination of our college program. 


Trend to Filters 


The qualitative findings of the survey constitute an additional in¬ 
dication of the explosive potential 1 of filters. 


(a) College students put greater stress on the non-health ad¬ 
vantages of filter tip smoking than: the general public does. "Not 
having tobacco in your mouth, mildness^, etc., are among the leading 
causes for smoking filters, indicating that with' the development of 
good tasting and easy drawing filters, they have won their way into 
the market place without the artificial stimulus of the health scare. 


(b) It seems: significant that filter tips have a better share 
of the college market, which by the: nature of the human animal at 
that age is not a health conscious market, than they have in the 
adult market. 


(c) There are several indications that,the college students do 
not accept the king size rationale that tobacco is its own best filter. 


(l) Direct questioning on this point reveals a very 
low belief in the idea that tobacco is its own best filter,, 
even among;king size unfiltered smokers. 


(More)' 
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be considered a representative cross section of Negro colleges. As in the other 
part of the sample, an equal number of male and female interviews, were assigned in 
order to> make possible comparison between male and female smokers in these Negro 
colleges. Since data were: not available on the frequency of male and female students 1 
in these colleges, in the tabulations: the male interviews have not been' weighted 
as they were: in the other part of the: sample. 

A total, of 599 interviews were made in Negro colleges --298 with males and 
301 with females. In' the high-status, non-Negro institutions, a' total of 3 , 051 
“interviews were made— 1,515 with females and 1,536 with males. As stated previously,, 
the white male interviews in the tabulations were reproduced to give each interview, 
double: weight.. All interviews were made between the dates of April 30th and May 9th, 

I956. 

Three: forms of the questionnaire: were used, but these forms were identical 
for all questions except Questions 25 ,. 30 and 31 * Interviewers were: instructed to 
alternate: forms, in successive interviews, and every third interviewer was asked to 
start her interviews with a different form. 
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West North Central 

University of Minnesota 
Washington University 
St. Louis University 
University of Kansas 
University of Nebraska 
Coe College 

University of Kansas City 
William Jewel 
South' Dakota College of 
Agriculture & Mechanical 
Arts 

South Atlantic: 

Agnes Scott 

Wilson Teachers College 
Washington Missionary 
Trinity (Washington, D. C.) 
John Stetson 
Clemson. 

Women ,! s Cbllege of N, C. 
John Hopkins 


South Central 

University of Tennessee 
Southern Methodist 
University of Tulsa 
University of Louisville 
Tulane 

Sophie Newcomb 
University of Oklahoma 

Mountain 

University of Colorado 

Pacific 

Whittier 

UCLA 

Occidental 

College of the Pacific 
Stanford 

University of California 
at Berkeley 

University of Washington 


Negro Colleges 
Fisk 
Howard 

Atlanta University 
(Spelman College): 
(Morehouse College) 
Virginia State College 
North Carolina Agr. & 
Tfech. College ^ 

Xavier 

Dillard University 


The; interviews were distributed in different parts, of the country, propor 


tlocate to the over-all regional distribution of students, as they were found to exist 


in the original random selection of institutions. Interviews were assigned to the 
individual institutions, taking into account the student population in different size 


institutions 1 . 

In order to mak e: comparison between male and female students, the inter¬ 
views were: divided equally between men and women. However, there: are roughly twice 
as many male as female undergraduates attending, the high-status institutions. There¬ 
fore,. in the final tabulations, male students were weighted at a two-to-one ratio 
in order' to make the total figures for all college students reflective of the total 


student population. 

As previously mentioned, we wished to get an additional sample of students 
in Negro colleges. Since the basis for the selection of the high-status colleges in 
most eases excluded Negro colleges, and since we wished to use Negro, interviewers 
in these colleges, the Negro sample was constructed from a, selection of colleges 
near which our Negro interviewers were located. The Negro sample therefore: cannot 
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HOW THE SURVEY WAS CONDUCTED. 


As explained, in the Purpose, we wished 1 to interview' students: in what we 
term high-status or M blue chip" colleges. We wanted to get good representation of 
the various types of colleges which might he found in this group, both as to size 
and to geographic distribution.. In constructing 1 the sample of colleges 1 where inter¬ 
viewing was to be done for this study, we therefore made use of the sample constructed 
for a 1 previous study which consisted of a representative cross section of all types 
of colleges in all parts of the country. Inasmuch as we wished to interview only 
undergraduates, we excluded from our sample the: professional schools. In addition, 
junior colleges and non-accredited institutions were also excluded. 

The original list of colleges had been drawn up from 1 the total of 9 Ck 
listed in American Universities and Colleges, 1952 . of which 165. had been selected 
at random. Criteria used for determining which, of the 165 were high-status colleges 
were: l) : Annual expenditure per student; 2 ) the: number of books, in the school 
library per student; and 3) the proportion of Ph.D.'s on the faculty to the number 
of the 1 total faculty. Using these criteria,, we took the top half of the institu¬ 
tions, in the original random selection of 165 colleges. In cases where the colleges 
drawn were located in places quite distant from where we had interviewers;, we sub¬ 
stituted colleges 1 and universities meeting the same: criteria. The: list of colleges 
in the sample as finally constituted! was as follows 1 : 

New England Middle Atlantic East North Central 

Pembroke Beaver Kalamazoo University 

Brown Swarthmore Lawrence College 

Wheaton Barnard Antioch. 

Radcliffe Carnegie Tech Ohio Wesleyan 

Mount Holyoke Franklin & Marshall University of Chicago 

Harvard Columbia Notre Dame 1 

Yale Syracuse University of Cincinnati 

New York University Western Reserve 

University of Wayne 

Pennsylvania Northwestern: 

Ohio State 

University of Detroit 
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(2) Smokers of unfiltered cigarettes appear to make 
their choice between regular and king size on the basis of 
length rather than on any basis of choosing between flavor 
and protection. The regular and the king size smokers 
criticize filters for about the same reasons. Regular and 
king size smokers both agree that filtered cigarettes are - 
milder than unfiltered cigarettes, and 1 regular smokers feel 
this to about the same degree as do the king size cigarette 
.smokers, ' • 

3® Problems of the Filters 

Taste continues to be the major problem for the filters. An interest¬ 
ing 6 ?% of the people who responded to the question, "Do you expect the taste 
of filter tip cigarettes to improve?'’, said "Yes" they did expect the taste to 
improve. 


Draw is the number two problem for filter cigarettes, and it is in¬ 
teresting that among smokers of unfiltered cigarettes, there is more criticism 
of the filters: being hard to draw by those who have recently tried' a filter 
tip cigarette than by those who have not recently tried a filter tip cigarette, 

li. The Problem of the Philip Morris: Brand 

While' previous work has indicated that Philip Morris has: somewhat more 
of a reputation' for having a bad or peculiar taste than its major 1 unfiltered 
competitors,: the college survey brings out rather strong criticism of'Philip 
Morris on this account, 26 % of the smokers: surveyed' attributing bad' or odd 1 taste 
to the brand. 


So Smoking Ages 

The survey indicates a good number of the students started smoking 
prior to college', 36 % started by age 16 and : 81$ by age 17 or 18, In a way 
there is a relationship with drinking habits in college as reported 1 in the Yale 
University study of "Drinking in College" which noted that 79% of the men who 
drank and 6 S% of the women reported drinking before entering college. This, 
of course, raises the policy consideration of where to begin promotional 
efforts. 


h* 

o 

o 

h* 

CT 

■ f0 

C-l 

G© 


6, The Economics of Cigarettes 


Sixteen per cent of the students who never smoked gave "too expensive" 
as a reason. Seventeen per cent who gave it up gave this as a reason. An even 
larger percentage suggested reduction' in price. Again, this brings to mind the 
possibility of a less expensive unit of sale if such a unit can be controlled 
and strictly confined 1 to the college market. 


7, How to Appeal to the College Market 

Certainly in many ways this is to be regarded- as a bench mark survey 
whose ultimate value will increase with later surveys. Yet- we do have one 
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Job No. 896 April, 1956 


Number 


Compared! to a couple of years ago, would you i say cigarette 
smoking among college students has increased, decreased;, or 
' guyed about the same? 


Increased — 
Decreased — 


_ 2 


Same 


_ 3 


Don’t know 


• 1 1 

r i 

: i 
- i 
i 
i 
t 
i 
L 
L 
L 
L 
L 
L 
L 


2a. Do you now ever smoke cigarettes (as much as a pack a iweek)? 
Yes . .11-1 (Skip to 4) 

?/ No __.ii_.__.-_ 2 (Aik b) 

b. Did you used to smoke cigarettes (as much as a pack a week)? 

Yea i „__J _ 1— 11—3 (Skip to 3) 

No_-_4 (Ask c) 


c. How does it happen that you don't, smoko—in other words, 
what db you have against smoking cigarettes?; 


(Skip 
to 35) 


3a. How long ago did you stop smokung;cigarettes (so much)? 1 

Less than year ago - —14— U 

1 up to 2 years ago - -2 

2 up . to 4 years; ago _ 3. 

4 or more years ag rt . - .4 

Don't know .......5: 


__;_pikce _ A 

3b, What was the last brand of cigarettes you smoked regularly? 

Camel _ 15-1 

Cavalier ______. 2 

Chesterfield (iR)_3 

Chesterfield (iK) _ 4 

Herbert Tlareyton (R) _5 

* Herbert Tianeyron (K) ..... 6 

Herbert Tarcyton (|F):_ 7. 

Kent_8 

Kool (IR)_9 

Kool (iK) _0 

L & M __ X 

Lucky Strike _ Y 

Marlboro . .....16-1 

Old Gold (R) _2 

Old Gold (K)_3 

Old Gold (F) _4: 

Pall Mall__5: 

Parliament _ 7X. _6 

Philip Morris (R) 7 

Philip Morris (K) ...... 8 

Raleigh (R) _ 9 

Raleigh (iK) ..... _ 0 

Regent: (R) .. .17-1 

Regent (K) . 2 

Regenti (F)) .... . 3 

Spud _ 4 

Viceroy 5 

Winston . 6 

Other regulir__ 7 

Other king _ 8 

Other filter . 9 

Roll your owe 0 

No regular, brand' X 

Don't know _ Y 

c. Why did you stop smoking cigarettes (so much)? 


(Skip 
) to 35) 


4. How old were you when you started to smoke cigarettes? 

Uhder. 13 20-1 

13 or 14 2 

15 or 16. 3 

17 or 18 4 

19 or 20 . 5 

21. or over.6 

Don’t know _.—7 
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Camel (R) _ 

Cavalier (K) 
Chesterfield (R) 


Kent (F) . 

Kool (R) 

Kool (K):_ 

L &. M (F-R) 


Lucky Strike (R) 

Marlboro (IF); 

Old Gold (R) _.3 

Old Gold (K) ......-4 


* what brand 

of cigarettes you first 

started'to smoke regularly? 



■*" 



8. 

9 a. 

10. 

5aj 

6a. 

7a. 

Smoke 

Tried 

Likes 

Started 

Now 

Used to 

for 

in last 

adVer- 

> on 

smoke 

smoke 

change 

6 mos. 

rising 

2i-i 

_24—1 

__27-H 

_30-1' 

_33-1 

_36-1 

2 

- .2 


. 2. 

J2 

_2 

3 

3 

3 

_3 

-3 


4 

4 

.4 

.4 

..4 

- : 'I 

(R) 5 

3 

__5 

.. .5 

v 

V 

i (K) -6 

i (F) —7 

... _s 

_6 

6 

6 

_6 

__3 

_7 

_7 

_7 1 

_7 

) 

_8 

R 

___„.8 

__8 

_8 

__9' 

_9 

_9 

_9 

_9 

) 

__0 

_0 

_0 

_ 0 

. _0 

— *1 

•• • V 

_X 

_X 

_X 

( _X 


Y 

_Y 

_Y 

_ Y 

_Y: 

— X i 

) ..22-1 

_23-1 

_28-1 

.3!l-rl 

.344-1 

_37-1 

_2 

... 2 

.2 

_2 

_ 2 

_2 


_ 3 

_ 4 


_ 3 

_ 4 


5b- How did.'you Happen to start' smoking (ifirst' brand—5a):? ; 

/ 


11a. 

Dislike* 

advert 

rising. 

_3£-H 

_2 


_9 


_40-1 

—.2 


Old Gold (F) 

..5: 

. 5: 

.5. 

_5 

..5 


l 

Pall Malll (iK) ... _ 

. 6 

6 

6 

6 

........ 6 

..6 

. ... 6 

Parliament (F) 

.7. 

...7 

7 

_ 7- 

. 7 

y ■ 

__7 

Philip, Morrisi (R) 

8 

8 

8 

8 

..... .. 8 

. 8>' 

-81 

Philip Morris (K) 

... . 9 

9 

. - 9 

. 9 

_ 9 

). 

) 

Raleigh (R) . 

0 

0 

.0 

.0 

0 

._.V 

oj 

Raleigh (K) - 

X 

. X' 

X 

- X 

X 

): 


Regent (iR) . . 

.... 23-1 

. . . 26-1 

. . .. 29-1' 

.32-1 

.35-1 

): 

) 

Regent (iK) 

_ 2 

..2: 

. 2 

_2 

..2 

...... 38-1 


Regent (F) _ 

.3 

..3 

...... ...3 

._ .3 

_3 

V 

) 

Spud (R) . 

_4 

_4 

_ 4 

.... 4 

. 4 

_ 4 

_ 4 

VJoprnw fiF) 

5 

_3 

..5 

_5 

.._5 

_5 

_5 

Winston (F) 

_ 6 

_ 6 

_6 

_6 

_ 6 

... -.6: 

_6 

Other (iF.) .. 

_7 

.. 7 

_7 

_7 

7 

_7 

..7 

Other (K) - 

... 8 

.— 8 

_8; 

_8 

.8 

..8 

8 

Other (iR) _ 

_9 

.. _ . 9 

_9 

_9 

. y 

_9 

9 

Roll your o**n 

... 0) (Skip 

.Oj (Skip 

.... oj (Skip. 

xxxx 

XXXX (Skip 

AX XX 

XXXX 

None or dhn't know 

X) to 6) 

. X) to 110) 

.... X) to 8) 

.X 

X to 101 

X 

X 


CSklptc 12) 

42-!- 
4 3 ^ 




Don't: know 

43-Y 

„■ or acquaintances-—who: 

smoked (first: brond—5a). 

when you started!snvok:ng ; them? 


Father - .... 

.44-1! 

Other female relative: .. 

6 

Mother ■ - .. 

7 

Roommate . 

7 

Brother 

... ..3 

Male friend 

8; 

Sister 

4 

Female friend . _ 

.9 

Other male relative 

.. 5 

No one elie: .. 

0 


Don’t know ... 

X 


Source: https://w\4^ndustrydocuments.ucsf.edu/docs/ftgl$0000 
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Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 







15a- Besides (present brand in 6a) what other filter tip ciga¬ 
rettes have you'tried during the past year-—by tried, I mean 
tried at least a pack of them? 




Herbert Tareyton_ 

Kent 

_15-U 

? \ 

L & M 


Marlboro 

41 

Old Gold ... 


Parliament 

_ 6\ 

Regent 


Viceroy 

R1 

Vogue 

_91 

Winston _ _ 

o 1 

Other . .. v/ 

None or don’t know 

_Y 


(Ask b) 


(Skip to 24) 

b. Why do you prefer' (present brand in 6a) to other brands' 
: * ofi filter tips? 


1 ^ 


17- 

Don’t k now_17^Y 


(Skip' 
to 24) 


KING SIZE 


16. ^ hy do you smoke king size cigarettes instead of' regular 
size? 


10 - 

II- 

Donit know _11-Y 


.12-1 (Aik b) 


(Skip to 20) 


Don’t know ___ 

b. Under' what'circumstance*ido ■ yo,u like to smoke them? 

13- 


(Skip 

14- } to 

20 ) 


Don’t know _I4—Y /' 


RiEGULAR SIZE 


118. Why. do'you prefer regular-size: cigarettes: to king-size dga- 


Don’t know ..llt-Y 


17a. Are there any time* or circumstance* when you like to 
•moke a regular size cigarette? 

Yes .. 

No_ 


19a. Are there any times or circumstances when you like to *mok« 
a king size cigarette?' 

Yes_12-1 (Aik b) 


No 


Don’t know . 


-3 


(Skip to 2D) 


b. Under what circumstances do you like to smoke them? 

13- 


14- 

Don’t know_14-Y 


KING AND REGULAR 


20a- Have you tried any filter tip cigarette* dtiring the past year 
—by tried, I mean tried at Ikast a pack! ofi them? 

Ye* _15-1 (Ask b) 

No _2: (Skip to 21) 


b. What brands have you tried at least a i pack of during the 
past year? 


Herbert Tareyton;_16-1 


L 8c M 

3 


4 

Old Gold_ 

5 

Parliament' ... 

_.._.6 


21. What don't you like about filter tip cigarettes?; 


Don’t' know 18—Y 


22 a. Are there any times or circumstances when you like to smoke 
a filter-tip cigarette? 

Yeti_19-1 (Ask b) 

No.. 

Don’t know _ 


(Skip to 23) 


-J) 

b. Under what:circumstances do you like to smoke them? 


Don’t know 


. 21-Y 


23. Jiist as a guess,.would you expect that they will improve the 
taste of filter-tip cigarettes during the next few years, or that 
they won’t be able to do anything; to really improve the taste 
ofi filter, tips?. 


Expect taste to improve - __22—1 

Won’t be able to improve taste ..2 

Don’t know_3 


Source: https://wwmpdustrydocuments.ucsf.edu/docs/ftgkOOOO 


Regent _16-7 

Viceroy _ 8 

Vogue _9 

Winston _ 0 ; 

Other _ X: 

None or don’t know _ Y 


* 

L 


1001752777 


















5*- Da you remember what brand of cigarettes you'first started to smoke regularly? 


Camel (R) _ 

Cavalier (K) _ 

Chesterfield (R) 

Chesterfield (K) -4 

Herbert Tareyton (R)-5 

Herbert Tareyton (K)-6 

Herbert Tareyton (F) -7 

Kent (IF)_-_L._—8 

Kooli (R) _1:,—.—~_9 

Kool! (K) 1 ___0 

L Sc M (F-R) j __X 

b 8C M (IF-K) 1._Y 


Lucky Strike (R) 
Marlboro (iF)- 


22-1 

__2 


Old Gold (R) -3 

Old Gold (K) _4 

Oldi Goldi (IF) _5 

Pall Mall (K) . 6 

Parliament (F) _7 

Philip Morris (R) 8 

Philip Morris (K)._9 

Raleigh (R) -0 

Raleigh (K)_ X 


_ 4 

_ 5 

_ 6 

_8 

_9 

_0 

_X 

_Y 

— 25-1 

_2 

_ 3 

.. 4 

5 

_ 6 

..,7 

_8. 

_9 

_0 1 

X 


_4 

_5 

_6 

_ 7 

_ 8 

__9 

_0 

’_X 

_Y 

.....28-1 

_ 2\ 

_3 

_4 

.. 5 

_6 

.. 7 

_ 8 

_9 

...0 

_X 


__4 

_J 

_ -6 

_7 

_ 8 

-9 

_0 

_X 

_Y 

.31-1 

_2 

_3 

.4 

__5 

_ 6 

..7 


.. 6 

_7 

._8 

_9 

-0 

.. X 

_Y 

. 34-1 
2 

_J 

_ 4 
—5 


- J i 

_ 8 

*1 


9 

0 

X 


6 

.7 

..... 8 

. 9 

0 
X 


37-1 

_2 


Sa. 

Started 

on 

6a. 

Now- 

smoke 

Used to 
smoke 

8. 

Smoke 

for 

change 

9a. 

Tried 
in last 

6 moj. 

10. 

Likes 

advert 

tising 

Ha. 

Dislikes 

adver¬ 

tising 

_21M 

_2 

_24J-1 

_2 

_27-1' 

_2 

_3 OH 

_2 

.. . 33-1 

_2 

__ 2 

_39-1 

_2 

...3 

_3 

_3 

_3 i 

_3 i 

) 







-3 

_3 


—! 
..... 4G-1 
..2 


6 

_7 


5b. 



.23-1 

... 26-1 

29-1 


32-1 

35^-1 

» 

V 


... 2 

. 2 

2 


.. 2 

2 

! 

38-1 j 

41—ll( 


. .3 

_3 

3 


3 

3 

V 

Spud (R): . 

4 

4 

4 


4 

4 

4 

41 

Viceroy (F) ... 

..5 

. .. .5 

5 


J 

.. . 5 

5 

5 


6 

6 

6 


...6; 

... 6 

6 

6 


7 

7/ 

7 


...7 

7 

7 

7 

CVlb#«,r (K)l 

8 

8 

8 


8 

8 

_8 

9 

. 8 

_ 9 

Other (R)_ 

_9 


_9 


_9 

9 

Roll your own_ 

_0 i 

) (Skip _0!) (Skip 

1. to 63 _Xj tb-10) 

: smoking: (first brand—5a 

_0 

» (Skip 

) to 8) 

XXXX 

XXXX (Skip 

_X to 10) 

XXXX 

_X 

XXXX 

_ X 

(Skip to 12) 

None or d<bn’t know 

How did >pu happen i 

......... xj 

to start 

_X 

)? 

_X 









42- 









43- 








Don't know 

_ 43-Y 

Who (else) didiyou know-—ei 

thier family or acquaintances—who 

Father ____ 

smoked (first brand- 

..44-1 

-5a) when you started smoking them? 

Other female relative-- 6 


Mother . 

Brother 
Sister 
Other male relative 


Roommate 
Male friend 
Female friend 
No one else .. 
Don’t know .. 


_ 7 

8 

_ 9 

_. 0 

__ X 


r 


r 


I 

L 

13 

l 

t 

L 

L 

L 

L 


•Source: 


> .ucsf.edu/docs/ftg kOOOO 
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15*« Beside* (present brand in 6a) what other filter tip ciga¬ 
rettes have you tried during the past year—by trtedj I mean 
tried at least a pack of them? 


Herbert Tareyton .. 

15-1V 

No 

_2jl 

Kent 

-4 

Don’t know- 



L 8l M_ 

Marlboro_ 

Old Gold _ 

Pirliament _ 

Regent _ 

Viceroy ___ 

VOgue :_ 

Winston_ 

Other_ 




(Ask b) 


- 1 ! 


None or dbn’t know-Y (Skip to 24) 

Why do you prefer (present brand in 6a) to other brands 
of filter tips? 


Don’t know . 


16- 

17 - 

-17-Y ! 


(Skip 
to 241) 


KING SIZE -* 

lift, ^"hv do you smoke king size cigarettes instead of regular 
size? 


Don’t know . 


10 - 

llt- 


17i- Are there any times: or circumstances when you' like to 
amoke a regular size cigarette? 


Ye. _ 

No _ 


-12—1 (Ask b) 


Don’t k„a* ■_ 


(Skip to 20) 


b. Under what circumstance, do you like to smoke them? 

13 - 

( (Sk!*v 

14- >, to 
20 ) 


Don’t know_ 


. 14-Y J 


REGULAR SIZE 

18., Why do you: prefer regularize cigarerte. to king-size ciga¬ 
rettes? 


10 - 

11- 

Don’t know_11-Y 


19a. Are there any time* or circumstances when you Hke to smoke 
aiking size cigarerte? 

Ye._12-1 * Ash ib) 


(Skip to 20) 


& Under what circumstances do you like to smoke them? 

13- 

14 - 

Don’t know_14-Y 

KING AND REGULAR 

20a* Have you tried any filter'tip cigarettes during the past'year 
—by tried, I mean tried at least a pack'of them? 

Ye._15-H (Ask b) 

No_ 2 (Skip to 211) 

b. What brands have you tried at least a pack of during the 
past year? 


Herbert Tareyton_16-1 1 

L fit M_3 

Marlboro__4 

Old Gold_5 

Parliament_6 


_16-7 

_ 8 

_ 9 


No 

2 ) 

Don’t know 

_' . -3' 


(Skip to 23) 


Regent_ 

Viceroy_ 

Vogue:_ 

Winston __0 

Other_X 


None or don’t know._Y 

21, What don’t you like about filter tip cigarettes? 

17 - 


Don’t know-lft-Y 

22a- Are there any times or circumstances when you like to smoke 
a filter-tip cigarette? 1 

Ye. __1_19-1 (Ask b) 


b. Under what circumstances do you like to smoke them? 

70 - 

21 ^ 

Don’t know..2Ir-Y 

23. Ju it as a guess, would you expect'that they; will improve the 
taste of filtcrrtip cigarettes during the next few years, or. that 
they won’t be.able to do anything to really improve the taste 
of filter tips? 

Expect taste to improve:_22-1 1 

Wonlt be able to improve taste_ 2 

Don’t know___3 


r 

i 

r 

r 

i 

i 

ft 

l 

l 

l 

L 

L 

l 

L 

L 

I 


a 


Source: https://ww\^ 4 j£[ustrydocuments.ucsf.edu/docs/ftgk0000 
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• iis-." 

:v 


‘Igg£ 


•:^g 

-sa 


• 1 


' AvXr 




-:<***■. 

-’" ^ '.^-r 


f 

E 

r 

r 

IE 
E 

r 

]E 

‘r 

i 

i 

r 

L 

E 
L 
L 
L 

li 

L 


4 

« 

•i 


4a. What brand of cigarette* do you now smoke most often? 

. . (RECORD AT LEFT IN COLUMN 6 a) - ' 

j£ * * . .^. 

R How long have you been smoking (present brand—6a) most 
'Li often? -v. 

/* . ‘ 

Le** than 3 months_45-1 2 up to 3 years-5 

3—6 months ‘ ‘ 2 3 up to 4 years-6 

6-12 months _ 3 - 4 years or more- 7 

1 up to 2 years_li—11.1.4 Don’t know-:-8 

7a. What was the last brand you smoked most regularly before 
you 1 smoked (present brand-1—6a)? (RECORD AT LEFT IN 
r v t COLUMN 7a> ( 

b. (IF DIFFERENCE IN BRAND BETWEEN 6a AND 7o} How 

did you happen to leave (old brand-1—7a) and change; to 
(present brand—6a) ? ' “ -- 

r^-j); Y-V‘ .** ivT^lXS, A*. •• * ■■ - ' «4’K' 

.. ■ ' . -v* ' '• 

till. :**>«-*--* • -/-* -a ••►.* 

V/ -?u ‘--'V ?y*' ' ’ •••.'- ■•••• 


47- 


Don’t know 


47-Y 


c. Who (else) did you know,—either family or acquaintances— 
that; smoked I (present brand—6a) w hen you changed to them? 

(DOUBLE RECORD) 


Father_ 

. 48-1 

2 

Othler female relative 

6 

.. 7 


3 


. .. 8 

Sister_ 

_4. 

Female friend 

_9 

Other male 

relative_5 

No 1 one else_ 

0 



Don’t know .. 

X 


8, Is there any other brand that you smoke fairly often Hist for a 
change from your regular brand? (RECORD AT LEFT IN COL- 
UmN 8; MULTIPLE RECORD IF NECESSARY) 

94. During the past six months,, have youi tried any different; 
brands from the ones you normally smoke? By. “tried” we 
mean vou smoked 1 at leant a pack of them. (If "yies") What, 
was the last brand you tried, at I^ast a pack of? ; (RECORD 
AT LEFT IN COLUMN 9a)' 

b. Why didn’t you change permanently, to (brand tried la*t-9.a)'?. 


Don’t know 


_ 50-Y 


L 


ID. If you were to select a brand of cigarettes based!purely on its 
advertising and nothing else. which brand would yout select? 

(RECORD AT LEFT IN COLUMN 1DI 


11 *. Now the other way around-—is there some one brand of 
cigarettes you!would like to avoid more than the others just 
because of its advertising?: (RECORD AT LEFT INi COL¬ 
UMN 11a) - . . - ■ 

b^ W’hat don’t'you like about the advertising? 


51- 


Y . .. .. 

Wi . Don’t, know_52-Y 

12aJ About how many cigarettes a day do you usually smoke? 



53-1 

36-45 

-.5.34—5 

7-15 

2 

46-55 .. 

6 

16-25 _ 

__3 

56 or more — 

_ 7 

26-35 _ 

4 

Don’t know .... 

_8 


b. Do you 1 fed that you smoke too many cigarettes, or that the 
amount you smoke is all right? 

Too many _53-9 

All right -0 

Don’t know_X 

IF; SMOKES FILTER TIPS (F) IN 6aj CONTINUE; 

IF SMOKES KING SIZE (K) IN 6a, SKIP TO 16. 

IF SMOKES REULA'R SIZE (R) IN 6a, SKIP TO 18. 

IF; SMOKESi "ROLL YOUR OWN” OR NO REGULAR BRAND IN 
6a, SKIP TO 20. 

FILTER Til PS 

13. Why do you smoke filter dp 1 rather than non-filter tip 
cigarettes? 


Don’t know_11-Y 

14a, Are there: any times or circumstances when you 1 like to smoke 
a noEi-filicr cigarette?' 


Yes 


_12-1 (Ask b) 


2 ) 

2 (Skip fo 151 


No __ 

Don’t know _3) 

b.. Und^r whati circumstances: do youi like to smoke them? 

134 - 

14- 

Don't know ..._—14-Y 


Source: https://wv^.industrydocuments.ucsf.edu/docs/ftgk0000 
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Job No. 896 - April, 1956 


Number: 


1L Compared to a couple of years ago, would you say cigarette 
smoking among college students has increased, decreased, or 
stayed about the same? 


' ?Af: . 

_10-1 Same . 


2a- Do you now ever smoke cigarettes (as much as a pack a week)? 
* . t 

V* ^ ' \ >.-»'■ 4 *' »!■,■» »* r ' :• *• - > 

’ Yes .._11-IlSkip to 41 


- AJv'.vs*'.*-V'- • 

b. Did you used Ito smoke cigarettes (as much as a pack a week)? 


t"- " Yes ' - 11-3 (Skip to 3) 


C. How does it happen that you: don’t smoke—in other words, 
what do you have against smoking cigarettes? 


3a. How long ago did you stop smoking cigarettes (so much)? 


*- ’ Less than year ago 


1 up to 2 years ago 


2 tip to 4 years ago 


4 or more years ago . 


3Bj What was the last brand of cigarettes you smoked reguh 


Camel _ 

Cavalier - 


Chesterfield (iR) 
Chesterfield (K) 


Herbert Tareyton (Rl! 
Herbert Tlareyton (K) 
Herbert Tareyfron (F) i 

Kent___ 

Kool (R)_ 

Kool (K)__ 

L Sc M _ 


Lucky Strike 


Old I Gold (R) 
Old i Gold OO 
Old! Gold (F): 


Pall i Mall_ 


Philip: Morris (R) 
Philip Morris (iK) 

Raleigh (R)i__ 

Raleigh (K) _ 

Regent (R)- 

Regent (K) _ 

Regent (IF))_ 

Spud ___ 

Viceroy__ 

Winston___ Hi _ 


Other regular . 

Other king_ 

Other filter _ 


Roll your own _ 

Nb regular brand _ 

Don’t know_ 


c. Why did ypu stop smoking cigarettes (so imuch)? 


Don’t know 


4, How old were, you ; when. you started to smoke cigarettes? 


Ubder, 13:..20-1 


Don't know 


Source: https://wwwsw4y§j,fydocuments.ucsf.edu/docs/ftglflM)00 
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6 a - What: brand of cigarettes do you now smoke most often?: 

(RECORD AT LEFT IN COLUMN 6a) 


b. How long have you been smoking (present brand—6a) most 


7a. What was the last brand you smoked most regularly Before 
you smoked (present brand—6a)? (RECORD AT LEFT IN 
COLUMN 7a) . 


b. (IF DIFFERENCE IN BRAND BETWEEN 6a AND 7a) How 

did you happen to leave (old Brand—7a) and change to 
(present brand—6a) ? 


c. Who (else) did you know,—either family or acquaintances— 
that smoked (present branJ^-6a) when you changed to them? 

(DOUBLE RECORD) 


Father_ 

Mother_ 

Brother _ 

Sister_ 

Other male relative...* 


Other female relative _6 

Roommate_7 

Male friend _8 

Female friend___ 9 

No one else _ 0 

Don't know ___X 


8 . I» there any other brand that you :smoke fairly often just for a 
change from your regular brand? (RECORD AT LEFTilN COL- 
UMIN 8; MULTIPLE RECORD IF NECESSARY) 


9a. During the past m mouths, have you tried; any different 
brands from the one* you normally smoke? By “tried” we 
mean you smoked at hast a pack of them* (if "yes") What 
was the last brand! you triedi at least a pack of? ( RECORD 
AT LEFT IN COLUMN ?a) 


be Why didn't you change permanendy to (brand tried last-9a)? 


Don’t: know_ 


, 10 . Ilf you were to select a brand of cigarettes based purely on its 

I advertising and nothing else, which i brand would,you select? 

L (RECORD AT LEFT IN COLUMN 110) 


in- Now the other way around—is there some one brand of 
cigarettes you would like to avoid more than the others just 
because of its advertising? (RECORD AT LEFT IN COL¬ 
UMN Via) 


b. What don’t you like about the advertising? 


12a- About how many cigarettes a day dd> you usually smoke? 

6 or less_53^1 36-45 _53-5 

7-15___ 2 46—55 : _6 

16-25 -3 56 or more_7 

26^35-4 Don’t know _8 

b. Do youifeel that you smoke too many cigarettes, or that the 
amount you smoke is all right? 

Too many_. 53-9 

All right _0 

Don’t know _X 


IF SMOKES FILTER TIPS (F,)l IN 6a, CONTINUE. 
IF SMOKES KING SIZE (IK) IN 6a, SKIP TO 16. 

IF SMOKES REULAR SIZE (R) IN 6aj SKIP TO 18. 


IF SMOKES "ROLL YOUR OWN" OR NO REGULAR BRAND IN 
6a,, SKIP TO 20. 


FILTER TIPS 


13. Why do: you smoke Filter tips rather than non-filter tip 
cigarettes? 


Don’t know_11-Y 


14a. •Are there any times or circumstances when you like to amcke 
a; non-filter cigarette? 


No.. 

Don’t know _ 


12-1 (Ask b) 

2 1 (Skip fo IS) 


B; Under what circumstances do you like to smoke them? 


Don’t know..,,*,_14—Y 


Source: https://w\A|Y!«dUfi±i;yclocuments.ucsf.edu/docs/ftgWC00 
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The Indicated Trend to Filter-tins 1 


Not only are college students smoking filter-tips to a greater extent 
than is. the general public, but they have been moving steadily ini the direction 
of filter-tip smoking. A comparison of the extent to which college students now 
smoke filter-tips with the extent to which their previous, brand waB a filter-tip 
brand, and the extent to which the brand they started on was a, filter-tip brand 
clearly reveals, this movement toward filter-tips, among the college group. 



Total 

Male 

Female 

Per cent now smoking 
filter-tips 

39 

30 

60 ' 

Per cent whose previous 
brand was a filter-tip 

22 

14 

39 

Per cent who started on a 
filter-tip brand 

16 

9 

32 


A comparison of the male and female percentages above 1 provides 1 a degree 
of confirmation for the statement that female college students are even further 
ahead of the general public than are college students as a whole:. 

Certain other data indicate that this trend to filter-tips, even among 
college 1 students, has not reached its zenith: 

NOn -fllter-tip smokers In college are critical of the 
lack of 1 taste in filter-tips, but 57 per cent expect the taste to improve. 

73: per cent of the non-filter-tip: smokers in college have 
tried filter-tip cigarettes: in the last year. 

25 per cent of the non-filter-tip smokers, said there are 
times (other than when they were ’’bumming" them) when they prefer to 
smoke filter-tips. 

There: would seem no. prospect of immediate abatement In the trend toward 
filter-tips if these trends among college: students continue to: be predictive, as 
they appear to have been' in the recent past. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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IX 


Fever ' college students smoke Camels than the 18-24-year 
old group as a vhole. 

More college students smoke Pall Malls than does the entire 
18-24 age group as a whole* 

Similarly, fewer college students smoke reg ular -size, non- 
filter-tip cigarettes than 18-24-year-olds. ~ ^ 

Hence, it would appear that, for whatever reasons* college students are 
well ahead of the general public in their smoking habits. As we said, these data 
do not, of course, indicate whether college students are actually making the trend 
to filter-tips, or whether they have merely been quick to recognize and to popu¬ 
larize: this trend. But either way,, it would seem they were a particularly important 
group' from the point of view of discerning trends. In addition, if they can be 
effectively reached and influenced, they might also he valuable in retarding what 
Philip: Morris regards as unfavorable trends,: or in further advancing what they 
regard as favorable trends. 

It may he remembered that previous studies have indicated that despite 
the fact that, fewer women than men smoke, and despite the fact that female smokers 
smoke less per capita than male smokers, women have shown' some evidence of being 
leaders; in cigarette trends. 

In the early days, filter-tips were more popular with women 
than with men. The trend since that time has been to filter-tips. 

Camels have been more popular with' men , than with women. The 
trend has been away from Camels. 

Pall Malls have been more popular with women than men. Pall 
Malls have ( in recent years ) been on the increase . 

r 

The data in this study would indicate that while college students as. k 
group are: ahead of the trend among the general public in; Bmoking habits., female 
college students aje even further ahead of the general public. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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Job No. 896 April, 1956 Number 


1. Compared to a couple of years ago, would you say cigarette 
smoking among college students has increased, decreased, or 
stayed I about the same? 


Increased - 
Decreased - 


Same i_ 

Don’t know 


2aj Do you now ever smoke cigarettes (as much as aipaok a week)? 

Yes_11-1 (Skip to 4) 

No __i:_-2;(A«k b) 


b. Did 'you used to smoke cigarettes (as much .as a pack a .week)? 

Ye*!_11-3 (Skip to 3Ji 

No __- 4!lAsk c) 


c. How does it happen that you don’ti smoke—in other words, 
what do you have against smoking cigarettes? 


3a. How long ago did you stop smoking cigarettes. (ay, much)? 

Less than year ago ._-14—1 

1 up to' 2 years ago---2 

2 up to 4 years ago -_--3 

4 or more years ago —- 4 

Don’t know - ---5 


__ Place_____ B 

3b. What was the last brand of cigarettes you smoked regularly? 


Camel __ 

15—1 


.2 

Chesterfield i (R) . .. . 

— J 

Chesterfield (K) . 

...4 

Herbert Tareyton ■ (R!) 

5 

Herbert Tareyton'(K) 

6 

Herbert Tareyton (F) 

.7 


8 

Kool (R) . 

9 

Kool (K) __ 

0 

l at m ..... . .. 

X 

Lucky Strike:... 

_Y 

Marlboro __ 

16-1 

Old Gold (iR) _ 

2 

Old Gold (X)_ 

_3 

Old Gold (F) _ 

_ 4' 

Pall Mail 

_5 

Parliament*_ 

6 

Phililp Morris! (R); .. 

. 7 

Philip Morris (K) .. 

8 

Raleigh (R) ... 

_9 

Raleigh (IK) .. 

0 

Regent (R) 

17-1 

Regent (K) .. 

2 

Regent. (IF)) ... 

3 

Spud _ ... 

_4 

Viceroy. . 

...... 5 

Winston _ 

_6 

Other regular_ 

7 

Other king .. 

_8 

Other filter .. 

... . 9 

Roll your own . _ 

0 

No regular brand 

X 

Don’t know .. . _ 

ii- Y 


e. W r hy did you stop smoking cigarettes (so much)? 


4; How old were you when you started to smoke cigarettes? 


Under 13 .... 
13 or 11» 

15 or 16 
17 or 18 
19 or 20 
21 or over 
Don’t know 


Source: https://wwfiwaiiiiystryd6cuments.ucsf.edu/docs/ftglQ000 
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Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



Students who 
had received 
sample 
of brand 


Brand 1 s 
share of 
college 
market 


Winston' 



10 

Chesterfield 

1+1 


13 

Lucky Strike 

24 


15 

Old Gold 

23 


2+ 

Viceroy 

21 


10 

Cavalier 

18 


1/3 

Pall Mall 

16 


21 

Philip Morris 

10 


4 

Marlboro 

5: 


7 


Thus while Winston's rapid growth and Luckies/ and Chesterfield's strong 
position in the college market: might be attributed to heavy sampling, the fact 
that Pall Mall, first in share of market, has a relatively low sampling rate, that 
Marlboro is doing relatively well against Winston in the college market in spite: 
of' a much lower sampling rate, and that Cavalier's share of the college market is 
negligible in spite of substantial sampling indicates that sampling cannot alone 
set. the 1 style. Perhaps, the fact that the: college: representatives seem to be 
distributors rather than either good or poor salesmen may help to account, for 
this discrepancy . When asked, whether they felt that the person giving out the 
brand was 1 really "sold" on the brand,, a heavy majority in the case, of all brands 
had no impression one way or the other on the: representative's convictions about 
his brand. 

Nor does 1 there seem to be: any clear-cut. picture about the presence ‘or 
lack of' presence of any particular type of promotional activity on the individual 

campus. 1001752806 

On those campuses where there was a Philip Morris 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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Negro Colleges. 

To this point, we have based, our analysis on those interviews' made in' 
predominantly (if not entirely) white colleges. Furthermore, they were based oa 
interviews only at the more or less: "blue chip" colleges, and hence may not be 
reflective of the: entire college population:. 

The interviews at Negro colleges, however, show essentially the same 
pattern as the interviews at the predominantly white, "blue chip" colleges. They 
show the same predictive style-setting qualities among Negro college students, as 
exist among white college students. If anything, however, the Negro college 
students are even further in advance of 1 the rest of the Negro population' than 
white college students are in advance of the rest of the: white population. The 
Negro college interviews, show the same strong trend toward filter-tip smoking'. 

As 1 might he expected, there are certain differences in brands smoked, but the 
same general pattern obtains:. In those colleges in' which we interviewed (which 
are: not necessarily representative of all Negro colleges), Viceroy is the most: 
popular brand, with 25 per cent of: the smokers smoking it;, and Philip Morris, 
though' it has declined among this group, is still a, strong second, with 19 per cent 
smoking it. 

Certain Interesting Brands 

Paid Mall 

There is evidence in this: study that Pall Mail’s: continued growth may 
be relatively short-lived. In all the studies we have conducted,, we have shown 
Pall Mall on the increase, and we have shown Pali Mall to have particular strength 
among women'. This, college study shows Pall Mall to be regarded as a woman’s, brand, 
as it has always been regarded, and. shows: it to be on' the increase with Negro 
students and with white male students. However, with white female students it 
appears to have reached a plateau. Twenty per cent of the college women report 

that their present: brand is Pall Mall; 20 per cent report that, their previous 

\. 

brand was Pall Mall. Furthermore, while the brand is st. ni regarded as a woman's 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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ASK All SMOKERS 

24fi* Nbw comparing filter and non-filter cigarette* on a couple of 
point*: which I do you think draw* easier—filter or non-filter 
cigarette*? 


Filler - 

Non-filter-- 

No difference (voD. _ 
Don’t know . 


Easier 
_.23—1 

_ 2 : 

...4 


b. 

Milder 

__23-5 

_6 

_ 7 


Taste* 

better 


23^9 

_0 

_-X 

_Y 


b. Which do you think iiimilder—filter or non-filter cigarettes? 

(RECORD ABOVE) 

c. Which db you think taste* better—filter or nonifilter ciga¬ 
rette*? (RECORD ABOVE) 

25. A'LI thing* considered, which do you think doe* the best job 
of filtering—the tobacco itself or a built-in filter? 1 

Tobacco itself_24-1 

Built-in filter._2 

Both equal (vol.)_3 

... Don’t know___4 


26. Now here ii a list:ofi specific thing* a manufacturer might do 
to try to increase sale* of his; cigarettes among, college stu¬ 
dents. Which 2 or. 3 of them; do you think would do the most 
to increase sales of a brand over a period of time? (HAND 

RESPONDENT WHITE CARD) .( 


Advertise on college radio_____ ..... 

Put on a good radio program over regular network 

Try to get stores around here to push his brand_ 

Advertise in college paper;_ 


_25*-l 

_2 

_3 


Special sale* like selling two pack* for the price 
of one____ 

Get 1 some key itudents to *tart using his brand_ 

Run; campus contests with prizes_ 

Put on e good TV show_ 


__ 6 


Give out free package* of cigarette*:_ 

Show ■ documentary film ofihow cigarettes are 
made:_ 

None or don’t know_ 


_0 


27. On the theory that there is such a thing as "fbllbw the leader/* 
what 2 or 3 types of people here on campm would.be the best 
for a cigarette manufacturer to get to *mokie his brand? 


-27-Y 


28Have: any student* here on campus i been passing out free 
cigarettes for students to try during this past year? 


Ye* __ 

Np_ 

Don’f know . 


28—1 

-.21 


(Ask b) 

(Skip to 29) 


b. What brands do you know of that have been passed out? 

b, d. 



Brandi 

passed 

OUt! 

C- 

Respondent Donor 
given sold 

No im* 
pression, 

Donor 

not 

sold 
(vol.) I 

29—1 

31-1 

33-1 

.2 

3 


7 

7 

33—4 

3 

6 


3 

3 

.33-7 

8 

9 


4 

4 

_33-0 

X 

Y 


5 

3 

__34-1 

2 

3 

ICool 

6 

6 

34—4 

5 

6 

L 5£ M 

7. 

7 

.34—7 

8 

9 


s 

- . 8 

... 34-0 

X 

Y 

Marlboro _ 

_9 

. 9 

.. 35-1 

_2 

_3 

OIJ Gold _ 

_... 3Dr-1 

3.2-1 

35-4 

_3: 

_6 

Pall MaU . 

_2 

__2 

... 35-7 

_8 

_9 

Parliament .... 

_3 

_3 

.... 35-0 

_X 

_Y 

Philip Morris i .. 

_4 

.4 

...... 36-1 

_ -2 

_3 

Viceroy ___ 

_5 

_5 

..... 36-4 

_3 

_6 

Vogue _ 

_6 

_6 

— 36-7 

_ 8 

_9 

Winston 


_ 7 

_36-0 

. X 

_ Y 

Other 

_ 8 

__ 8 

_ 



Don’t know_ 

_9 

_ 9- 





(ASK FOR EACH BRAND CHECKED IN b) Were you given 
(brand) to Cry? (RECORD ASCVE) 


d. (ASK FOR EACH BRAND CHECKED IN c) Now how about 
the person who was giving out the (brand given) 

—did youifeel he: (or she)wai ready; sold personally on that 
brand of cigarette* or didn’t you: have any impression on 
this one way or the other? (RECORD ABOVE) 


29. Recently many changes Have been made in cigarettes in; an 
attempt to make them more to the liking of smokers. Have 
you any suggestions for; other changes that would make ciga¬ 
rette* more to your liking? 


Don’t know _ 


J7-Y 




Source: https://ww)^4Qfi|ustrydocuments.ucsf.edu/docs/ftg^QP00 
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cigarette, it is. smoked by—if anything—a slightly higher percentage of male, 
white college students (21 per cent). While some women college students are still 
switching to Pall Mall, just as many are leaving it for filter-tips.. Hence, Pall 



Mall shows no growth among white women college students. 

Lucky Strike and Chesterfield • . 

V '■ 

Early in this discussion, we said that on nearly every indicator, 

college students ran ahead of the trend among the general public* There are two 
exceptions to this statement* While there has been a decline in smoking both: r 
Luckies and Chesterfields among the general public, the study does not show these 
two brands to be less popular with college students than with the general public. 
Whereas 13 per cent of the general public in our recently delivered study smoke 
Lucky Strike, 15 per cent of the students in white colleges smoke Lucky Strike* 
Whereas 12 per cent of the general public smoke Chesterfield, 13 per cent of the 
white college students smoke Chesterfield. These facts might at first seem to 


' a 




1 I 4 - 

■ i-vf 



cast doubt on the generalization that college: students run ahead of the general 
public in smoking trends. However, these are: the oniy two cases where college 
students do not run: ahead. Furthermore, college students do give evidence of 
having left both brands in considerable numbers, and in addition there 1 appear to 


be reasons why the downward trend of these two brands, has been retarded in colleges* 


When 1 college students, were asked who had the best advertising among the various 1 
cigarette brands, Lucky Strike: was named first. Chesterfield was named second* 
When college students were asked what brands they remembered receiving samples of. 
Chesterfield was named second. Lucky Strike was, named third. Whether due to 
advertising, to sampling, or to other kinds of promotion, it would appear that 


extensive and apparently effective promotion in 
helped retard their downward trends. 

Winston 


total for these two brands had 

1001752804 


Winston gives, evidence of having achieved success in the college market 
with its same basic general consumer approach: Strong emphasis on taste, and heavy 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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promotion. In' the white colleges, Winston has risen to a tie position for the 
leading filter-tip brand, which' makes it tied for fourth place amo ng' alii brands. 

Marlboro 

Marlboro's showing, while not as strong as Winston's, is 1 imp ress!ve— 
particularly in the white colleges. Its sales position in relation to Winston's 
is stronger than it is among the general public. As against 10 per cent who smoke: 
Winston, 7 per cent smoke Marlboros. Furthermore, among filter-tip' brands, Marlboro 
rates second only to Winston for taste. As It has in other studies, it shows' 
strong appeal ini the college market: because of Its package as well us Its taste. 

The Effects 1 of Promotional Activities: 

As a. generalization, it would seem that, the strongest single influence 
on the choice of 1 the college student's brand is what the people around him smoke, 
and contemporaries: give more evidence of having influence t han such people as 
faculty members or outside-the-campus personalities. Roommates, sorority sisters,, 
etc., would seem to have a greater effect on: a college student's choice of brands 
than would other persons. But from' a practical point of view, this may only be 
illustrative of the: cliche that "Nothing succeeds like success." 

When these college students were asked what promotion methods, they felt 
would be most apt to secure smokers for a brand, sampling was singled out. Sixty- 

nine per cent chose giving out. free packs of cigarettes as 1 contrasted to 29 : per 

cent who chose advertising in the college newspaper, and only 6 per cent who chose 

get some key students to start using the brand." In view of this and the importance, 

mentioned above, of having the cigarette in: evidence among one's friends, sampling 
would seem to be a desirable method of promotion. 

But a comparison of the share of market a cigarette enjoys with the 
amount of sampling done Indicates rather spotty success for this method. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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3B*- About how often have you been listening to radio broad¬ 
casts during this pa*t winter and spring (hot counting your 
college radio)—almost daily, several, times a week 1 , about 
once a week, leas often than that, or not at all? 

Daily_62*1 V 

Severalltime* ( Lieu often_ 4 ) (Skip 

a week _ 2} (Ask bl t 391 

About once a t -5 ) 

week _3) 1 


39c. At what hours da you usually watt 


b. Here u a list of different kind* of programs. Would you. 
Ibok through the list and then tell me which one or two 
kinds of radio programs you like the best? (HAND 
RESPONDENT GREEN CARD) 


Weather reports__ 

Classical 1 music- - 

Straight comedy programs . 
Variety programs__ 


News broadcasts ___ 

Old familiar music__ 

Popular and dance music_ 

Quiz programs_ 


Sports events •_ 

Serial dramas_ 

Serious play*_ 

Light plays_ 


Discussion* of public issues 


Movies_ 

Documentaries 


__ 9 

.9 

. 0 

.0 

X 

X 

_Y 

Y 

1 _64-1 

2 

_ . 66-1 

( __ 2 

XXXX 

_3 

_4 


None__ 

Don’t know 


c. At what hours do: you usually listen to the radio? 


Before 8 _ 

— 67-1 

12 - 1 

['_68-1 

6 - 

7_ 

. 68-7 ‘ 

8 - 9 

2 

1 - 2 

2 

7 - 

8 

8 

9 -10 


2 *3 

. 3 

8 - 

9 _ 

9 

ID.. 11 _ 

_4: 

3 - 4 


9 - 

10 _ 

_0 

III- 12 _ 

_5 

4 - 5 

_5 

All 

:er ID . 

_X 



5 - 6 

_6 





39** About how often have you been watching television diiring 
this past : winter and spring—almosti daily, several time* a 
week, about once a week, less often than 1 that,ornotatalI? 


Daily .69—1J 

Several times ( 

a week _2. (Atk b) 

About once \ 

* week _3/' 


Less often 
Not at: all 


b. Here i» a list of: different kinds! of programs. Would! you 
(°ok through the list, and! then tell me which one or' two 
kinds of television 1 programs you Hike the best?; 

(RECORD ABOVE) 


Morning 

Before 8 . 69—6 

8 - 9- 7 

9 - 10 _ 8 

10 - 111_-9 

n - 12 _ 0 


Afternoon 

12 - 1_70-1 

1 - 2_2 

2 - 3_3 

3 - 4_4 

4 - 5_3 

5 - 6_6 


Evening 

7 .70-7 

8 .. 8 

9 _9 

10 _0 


40. Now this is all except for a couplk of questions on beverages 
—RougHiyi, about how often do you drink (coffee, etc.) 
around this time of year—more than once a day* once ai 
diy, several times a week, once a week, less; often than that^ 
or never? 



a. 

Coffee 

b. 

Tea 

c. 

Milk 

or 

cocktail 

e. 

Beer 

Several times 
daily - 

.71-1 

.72-1 

. -.73-1 

.74-1 

_75-1 


2 

2 

2 

...2 

-2 

Several times 

_3 

_ 3 

_3 

. 3 

_3 

Once a week 

4 

_4 

_4 

. „T.'. 4 

.. 4 

Less often - 

.. ..3 

_5 

_5 

_ 5 

.5 


.6 

_6 

_6 

6 

6 

Donit know 

... -J7 

..7 

_7 

_7 

..7 


Under 16 _ 

16 _ 

17 _ 

18 ___ 

19'__ 

20 : ...,_ 

21 _ 

22-24 .. 

25 or over.. 

Location of! student 1 :' 


New England! _ 

Middle ■ Atlantic _ 

East North .Central 

West:North Central L_ 

South Atlantic _ 

East South Central . 

West South Central ... 
Mountain or Pacific ... 


.76^1 

_2 

Freshman _ .._ .... 77-1 

Sophomore __ 2 

Junior_3 


Where Live: 

... 76-3 


_4 

Fraternity or Sorority ; _6 


Own home ... 7 

_6 

Other .8 

_7 

_8 

Belongs to Sorority: 

or Fraternity:_77-9 

Nnf a irifmhftf rt 

_ 9 

Marital! Status: 

_ 0 

Married__ 77—X 

_X 

Not married_Y 

>ome: 

Size of Place where 

...... 78-H 

sfudint lives: 


Over l.OOOjOOO: L . 

5 :oojooo - 1,000.000 

IOOJOOO - 500,000 .... . 

25,000 - 100,000 _ 

2,500 - 25,000 .. 

Under 2,500 or rural 


Interviewer’s Initials 


Respondent 1 No. _ 


Source: https://wv|5¥iiadugtrydocuments.ucsf.edu/docs/ftg 
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1 . Compared to a couple of years ago, would you say cigarette smoking among 
college students has increased, decreased, or stayed about the same? 

Asked of all respondents 


1 


Analyzed.! by respondents 
who attend a: 



.Total 
sample 

Men's 

college 

Women’s 

college: 

Co-ed 

college 

Number of respondents 

4587 

(too#) 

738 

( 100 $) 

276 . 

( 100 $) 

3573, 

( 100 $) 


*' 

$ 

$ 

$ 

INCREASED 

46: 

45 

4.5 

47 

DECREASED 

7 

6 

8 

5 

STAYED' ABOUT THE SAME 

36 

37 

35 

35 

DON'T KNOW, OR NO ANSWER. 

13 , 

12 

12 

13 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS IN NEGRO COLLEGES' 


1. Compared to a couple of years ago, would you say cigarette smoking: among 
college' students has 1 increased, decreased, or stayed about the same?' 

Asked of all respondents 



Total 

Analyzed by 
respondents 

-■ 

Negro 

who 

are 


sample 

Male 

Female 

Number of respondents 

599 

298 

301 

(10 00 ): 

(100*) 

(100#) 


i 

f 

i 

INCREASED 

81 

78 

84 

DECREASED 

1 

I 

1 

STAYED 1 ABOUT THE SAME 

13 

14 

11 

DON'T KNOW OR NO ANSWER 

5 

7 

4 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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14 per cent say they listen to their college radio station with any 
regularity. 

-- Non -college radio would seem a relatively good bet,, in 
contrast, for example, to television. Seventy-nine per cent say they 
listen to non-college radio, either daily or several times a week. 

Only 39 per cent watch television this frequently. 

—On the radio popular music programs—and to a lesser extent,, 
classical music programs--seem to have the greater college appeal (though 
in Negro colleges It is clearly popular music—not classical), and / 
listenership appears highest in the evenings, after 9 or 10' o'clock. 

The fact that Lucky Strikes and Chesterfields seem to be holding up 
better in the college market than they do in the market as a whole would tend to 
confirm' this expressed Interest in popular music among this group of young people. 
Both have popular music programs with a, long history . 

* ****** 

In' summary, then. It would seem that college students--at. least, in the 
"better" colleges--are "style-makers," whether they actually originate styles or 
merely recognize style trends, early in the game and help popularize them. It 
would seem that they are valuable In discerning popular trends before: they reach 
obvious proportions, and that if properly exploited they could help advance upward 
trends and possibly retard downward trends. 

In the foreseeable future, they seem to be telling us. that there will 
be a. continued trend toward filter-tips. 

r™ 

c 

c 

fv 

00 

o 

00 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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£~v v%<, 


34*- you happen to buy any cigarettes yesterday, either for 
.- youneJf or lomeooe else? , . - 


, :*&:*;* 


b. How many did iyou buy? 

;•... . . By the pick 


-.71^1 (Aik b) 
_2 (Skip to d) 


By the canon 


(write la #1 
( writ* Id #) 


c- Where did you: buy them—here on campuj or nmrwben 
ei*e? And at what kind of place? ,. , v , rt . ,,. t; r . ivy . x 

- rjrirc-nki »{iL v c. *'-* « d. 


>■='*, 'Vu'''*- Bought 
~ '- yesterday 


On campus ' - 

- •' 

Cafeteria i or restaurant . 


Campus store . 


Vending machine in store or 
restaurant _ 


Vending machine elsewhere 
(dbnn, fraternity, etc.) _ 


OfTlcampm ~ / 

Cafeteria or restaurant ~-61 

Grocery or supermarket_—.—71 

Drugstore -——_8| 

News-cigar stand or store_9 

Vending machine - 0 I 

other_ — ,r; " __X: 


d. Where do you most often'buy your cigarettes—here on cam¬ 
pus, ,or somewhere:else? And at what kind of;place? (RE- 
• CORD ABOVE I 

j .rv ?^ '■ 

e- Do you usually buy them by: the pack or by the carton? 

~ • '' Pack _^75-1 

**' Carton _ ——2; 


(A5K ALL MEN) 


35*- Do you now ever stnoke aipiparlas much as ionce a week)!?; 

V /“ - 54 ~ l (Ash b) 

- .\ /No_2 (Skip to 34) 


b. What brand of tobacco do\vou; usually, use? 

Prince Albert_3^—1 \ Edgeworth 

Half 8 C Half_ l 2 \ George Wa. 


Edgeworth _ 3&-I' 

George Washington'-2 


Velvet _ . 

/• 1 


3 


• A 




f; 

5 


.5 

Model_ L_ 

<S 

Briggs _ 

_ 6 

Union . Leader /■ . _ 

_7 

Revelation ... 

_ 7 

* 

Granger 

_8 

Other _ 

_8 



Don’t know 

9 


ASK EVERYONE .>-. „» V-i .at-t s*-*t*. .fc-niiiV-W Ja.-\ -• .Jt. 

* ( AO-:, a ^sj.j 

36*. Do ypu have ■ college radio station? v • " 

't*ji 1 >a; I'f -a-* Yes_37-1 (Aik b) 

No_ 11 _2 (Skip *o 37) 


<l-'« -~V.l 

bL About how often do you Listen to it—almost 1 daily, several 
times a week, about once a week, In* often than that or do 
you never listen to it? . 


. ’ •» crauy _ 

'j ;vi> // ' 

*• j,. isn c. Several times a we* 


Once a week _1_3( 

Less often___6/ 

""'"1 Never _ 7 (Skip to 37) 

, c. Do they have any cigarette advertising on it? 

r _ i.. Yes _ 57-8 

. ‘ No ___9: 

' ' - - - Don’t know_0 


37*. Do you rtad your coUige newspaper regulirty, only ocoa- 
sionaj^y, or practically never? . 


Reg-darly _ 

Occasionally 
Never_ 


(Aik b) 

(Skip to 33): 


b. Do they have any cigarette advertising in it? 

Yes_ 

Nt» _ 

Don’t know_ 

o. Do they carry a column by Max Shulman in it? 

. Ye* _5:8-7 (Aik d) 


No _ 

Don't know_ 


(Skip to 38) 


d. How do you feel about:the:column-—db you like it, dislike 
or fee) sort of so-so about it? 

Like_39-1 (Skip to t) 

--i <*,*.> 

Feel so-so _ 3J 

Never read (voL)_4/ 

/ (Skip to 38) 

Don’t; know___51) 


e. Why don’t you l ;t « it? 


Don’t know _Y 


I. Have you noticed what product; Max Shulman promotes? 

(DON’T SUGGEST ANSWERS) 


"Cigarettes’i’ (Don’t know brand)_61-1 

Philip Morris_____2 

Marlboro____ 3 

Parliament _ 4 

Other cigarette* ._ 3 , 

Other products_ 5 

Don’t'know_1_____ y 


Source: https://www^afilustt^iocuments.ucsf.edu/docs/ftglg)000 
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30l , Here: i* a card with a list of word* and phrase* on iti 
(HAND RESPONDENT YELLOW CARD) Which. of these 
words and phrases would you say, are particularly good for 
describing the way you fee) about (Marlboro, etc.)? Any 


others? --w * . ‘ 

\ 4 -• ~ ®* 

j Marl bo 

b. c. d. 

ro Chesterfield Parliament Pall Mall 

38-1_40-1_42-1 44+1: 

2 2 2 2 

MiM 



3 . 

V V 


4 

1 

-4 

4 4 


J 

: '.5; 

f S 1 i 

' ^ Hard on your throat_ 

1.6 

r.r: 

_;_6 ; 

-_ 6 _61 

^ ‘ Odd or peculiar taste _ 



_7_7 


8 

- . 8 : . 

8 - 8 

^ Snobbish V~‘. f 


" 9 

9 9 

i) Too »rpen«ivp i - 

0 

' 0 . 

0 0 

^ Ordinary or common _ 


_X . 

_X_x 

- No bad after-effects _ 

_ Y 

_ Y 

_ Y _ Y 

* Distinctive * 

39-1 

— 41-1 . 

_43—1 45-1 

d; Better for your health _ 

_ 2 

_ 2 . 

_2 2 

p PopuJir with older 




generation: . 


_3' - 

_ 3 _ .3 

Not enough ‘.aste_ 

_4 

__4 

4 4 

- Satisfying 

_5 

_3 . 

3 5 

Tastes bad! .. 

_ 6 

_6 . 

_6 _6 


32«- Leaving aside the way they work and just i considering; their 
appearance, which one of those brands do you think has the 


. best looking package? (HAND RESPONDENT PINK CARD)- 

b. And which hai the worst looking package? 

‘*V i " 

> ... JL b - 

x t ‘ j , . . Best Worst 

■vtsv'?' Camel . .60-1 .62-1 

r Cavalier ... .2 2 

Chesterfield 3 . V 


Herbert Tareyton 

_4 

• . S * V- r ■ 

4 


Kent 


_5 


Kool 

6 

6 

*■' .r/r? v/it'-r 

L SC M 


7 


Lucky Strike _ 

ZEZa 

_-_ 8 

... Js _., .... . , , 

Marlboro 

_9 

_9 

• ■ • ■ ■ - 

Old Gold 

„l: 6i-i ' 

_63-1 


Pall Mall 1_ 

.2 

2 

■ , i . . 

Parliament __ 

_3 

3 

i '■' v*. i f 


” 



Philip Morris_ 

_4 

__41 


Viceroy_ 


_3 

V 

Vogue- 

_r$ 

_6 


Winston- 

7 

-7 


Don't know _ 

_8 

_8 


Good value for 

your money _7 _I 7._7 __7 

None or don’t know_8' _8 _*__8 _8 

Not famdiar enough with 

brand (vol.) _9 _9 _9 _9 


31, Now here is a list of several different brands of cigarettes. 
(HAND RESPONDENT PINK CARD) IF you had'to guessj 
which of these brands iwould you say a (Someone who—etc.) 
would be most apt. to smoke? 


g-: h. 


Someone who i 
•pends the 
wholi time ■ 
study-in* and 
Iso’it pood for' 
anythin* :else 

7oun* 
married 
woman n 
couple :o( 
years out 
of college 

f. 

Star 1 
athlete 

d. 

Young 
business i 
executive 

e. 

Stenog¬ 

rapher 

Camel_-46-1 . 

- 48-1 . 

50-1 

— 32-1 

__ 54-1 

Cavalier_2 _ 

_2 

2 

__„2 

_2 

Chesterfield 3 __3 _ 

~r—3 

__3 


Herbert . . . 


j. ■ . i 


•b - 

Tareyton _ 4 

_4 _ 

_4! 

. _L_.4 

_ 4 


Kent . HZL.3 _ .3 _5 


L t M . 

_7 

T. 

7 

.. .. 7 

7 

Luvly Strike 

8 

. 8 

._ 3 

8 

8 

M a rlbo ro 

9 

9 

.. 9 

9 

9 

Old Gold'_47- 

-1 

_49-1 

— 51-1 

_53—1 

. 55-1 

Pal1 Mil]_ 

2 

_ 2 

_ 2 

_2 

_2 

Parliament:_ 

3 

_3 

_.3: 

_3 

-3 

Philip, Morris i_ 

4 

_ 4 

_4 

_4 

_4 

Viceroy _ 

J 

_3 

_3 

_3 

_3 

Vogue_ 

6 

_ ... 6 

_6 

_ 6 

_6 

Winston_ 

7 

_7 

_7 

. 7 

-7 

DonK know _ 

8 

_8 

_8 

_6 

-8 

None . 

*9 

_9 

_9 

-9 

_9 


33»- Nt>w suppose your brand was available in 3 different kinds 
of packages at the same price—a hard package of the kind 
Marlboro uses, a hard package of the kind Parliament uses, 
or. the soft package most other cigarettes use. Which way 
would yiou buy them? 


Marlboro kind __— 

Parliament kind_ 

Either kind of hard 

Soft package _ 

Don’t: know_._ 


_54—11 

(voLX_3 

_5 


(Ask b * c) 

(Skip to e) 
(Skip to dt 
(Skip to 34)1 


b. Why would you prefer the; (Marlboro) (Parliament) kind 
of b ! ox to the (P^rliamenti) (Marlboro) kind of box? 


65- 

66 - 

. ’ ■ Don’t know-66-Y 

c. (Ahd) why would you 1 prefer the herd box to the *©fli pack¬ 
age most! other cigarettes use? 


(Skip 

to 

34) 


67- 

68 - 

Donlt know.-68—Y j 

d. Why would you prefer the soft package to the hard ones? 

69— 

70- 

Don’t know: _7<3^Y 



Source: https://www^du§j£ydocuments.ucsf.edu/docs/ftgk(|8 i ®€ 


S64.Z54T00T 

















30 . Here u a card with a list of words i and phrases on iti 
(HAND RESPONDENT YELLOW CARD) Which of these 
words and phrases would 1 you say are particularly good' for 
describing the way you feel about (Lucky Strikes, etc.)? 


Any others? 






tu 

b. 



{ 1 1 - T : > ) 

Lucky 

Philip. 

Cu 

dJ 


Strikes 

Morris 

Winston i Marl boros 

Good flavor . . 

_38-1 

_40-1, 

_42-1 

— 44-1 

Mild! _ 

2 

2 

•?: 

2 

Strong 

3 

3' 

3 

3 

Too loosely packed 

4 

4! 

4 

4 


5 

5 

_5 

5 


6 

6; 

6 

6 

Odd or peculiar taste 

_ 7 

_7 

_ 7 

_7 


8 

8 

8 

8 


9 

9 

9 

9 

Too expensive ■ 

_0 

.. 0 

_0 

__0 


X 

X 

X 

X 

No bad after-effects . 

_Y 

_Y 

_Y 

_Y 

Distinctive__ 

_39-1 

41-1 

— 43-1 

45-1 

Better for your health 

_2 

...2 

_2 

_2: 

Popuiir with older 





generation:_ 

3 

_ 3 

_ 3 

_3 

Not enough taste_ 

_4 

_4 

_—4 

_4 

Satisfying _____ 

_5 

_5 

... 5 

_ 5 

Tastes bad _ 

_6 

.6 

.6 

.. .6 

Good value for 





your money.. 

... .. 7 

_ . 7 

.7 

7. 

None or don’t, know. 

_8 

_ 8 

8 

8 

Not familiar enough with 




brand! (vol.L __ 

_ 9 

_ 9 

9 

_.9 

31 L Now here is a . list o 

! several 

different b 

rands i of 

cigarettes. 

(HAND RESPONDENT PINK 

CARD): If: 

you had 

to guess. 

which of these brands vv-utd you sav a 

(truck: dri 

ver, debu. 

Cante.etc.) would be 

most apt 

to : smoke?! 



a. 

b. 

c. 

i j 

e. 




Young 


Truck 

Defeuj 


business 

Stenog¬ 

driver 

tante. 

Doctor, 

executive 

rapher 

Camel _ 46-1 

48-1 

... 50—1 

. 52-1 

.... 54-1 

Cavalier _2 

_2 

__2 

2 

_2 


3 


_3 

_ 3 

Herbert 






4 

. 4 

4 

4 

Kent 5 

5 

5 

_5 

.... 5 

Kool _ 6 

- 6 

_6 

_6 

..6 

L &: M 7 

7 

..7 

_ 7 

..... .7 


8 

S 

_ 8 

_8 

Marlboro _9 

_9 

... 9 

_9 

_9 

Old Gold_47-1 

—. 49^11 

.... 5.H-1 

__53-1! 

.55-1 

Pill Mali 2 

2 

2 

2 

_2 

Parliament_3 

_ 3 

.3 

. . 3 

. . -3 

Philip Morris_4 

_ 4 

..-4 

_4 

_4 

Viceroy; __5 

.5' 

5 

_5 

_ 5 

Vogii^ 6 

6 

.6 

_ 6 

_ 6 

Winston _7 



..7. 

.. -7 

Don’t know .8 

_ 8 

_.. 8 

...8 

... 8 

None ... _9 

_9 

.. 9 

_ 9 

_ 9 


32»~ Leaving aside: the way they work and ! iint considering their 
appearance,;which one of those brandi do you think has the 
best looking package? (HAND RESPONDENT PINK CARD) 


fc. And which has the worst looking package? 


Camel_ 

Cavalier_ 

Chesterfield_ 

Herbert Tareyton_ 


Kent 

Kooli 


Best 

_60-1 

_2 

_3 


b. 

Wbrtf 

_62-1 

_2 

__3 

_4 


—3 

_ 6 


L 8c M . 

.7 

7 


8 

8 


9 

9 

Old Gold 

_61-1 

__ 63-1 

Pali Mall .. 

2: 

2 

Parliament __ 

_3.; 

_3 

Philip Morris_ 

_4 

_4 

Viceroy .. 

_5 

_5 

Vogue __~~ 

_6 

_6 

W’initon 

_7 

_7 

Don’t know_ 

_8 

_8 


33 a. Now. suppose your brand was available in 3 different kinds 
of packages at'the: same price—a hard I package of the kind 
Marlboro uses, aihard package of the kind I Parliament uses,. 
or the soft Rackage most other cigarettes use. Which way 
would you buy them? 


Marlboro kind _ 

Parliament kind ___ 

Either kind of hard' (voL)__ 

Soft package _ 

Don’t know __ 


64-1 


(Askb&e) 


2; 

........ 3 (Skip to e) 

_ 4 (Skip to d) 

_5 (Skip to 34) 


b., W T hy : would you prefer the (Marlboro) (Parliament) kind 
of box to the (Parliament.) (Marlboro) kind of: box? 


65- 

66 - 


Don’t know_66-Y 

c- (And)'why. wouldiyou prefer the hard box to the soft pack¬ 
age: most other cigarettes use? : 


(Skip 

to 

34) 


67- 

68 — 

►. 

I Don’t know ... ... 68—Y 

dJ Why. would yiou prefer the soft package to the hard ones? 

69- 

70- 

Don’t know 70-Y 


L 1 

L 

L 

L 


Source: https://wwvyjpdustrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752779 













































VII 


A BEIEE DISCUSSION 

I 

hote. The following discussion is not intended as a summary in 
words of what the tables themselves often' say so much 
more quickly and clearly, Nor is it intended as a substi¬ 
tute for the careful reading of the tables t hemse Ives. 

It is intended only t o be a brief discussion of those 
findings of the study which most impress us. Since it 
is entirely possible that you might either arrive at 
different conclusions than we have arrived at or might 
pick different topics to emphasize , we strongly urge 
a careful study of the tables . 

Certainly there is much detailed information of value 
in the tables which we have chosen not to mention in 
this analysis. 


I 


This study was conducted 1 among students in top ranking colleges because 
our previous experience had indicated that trends evident in this group tended to 
be predictive of trends in the: market as a whole. Studies on cigarette smoking 
conducted by us among college students, in the thirties and forties had found them 
to be ahead of the trend to Camel leadership, and, later,, ahead in the down trend 
on Camels and the up trend on Luckies. We therefore felt it would be worth while 
to take a special look at college students in today r s rapidly changing cigarette 
market. The fact that they tend to lead on trends may of course be true for 
several reasons. Being young, they represent the market of the future. They tend 
to come from, the higher economic levels, which often, are: the style pacers. And 
whether they are style setters or merely quick to catch a trend, in either case 
they are important. 

Two, major conclusions, arise from this study: (l) It tends to: confirm 
previous: indications that, college, students (and particularly female college 
students) are far in advance of the general public in their cigarette smoking _ 
habits, and hence are an important group., both for their style-setting qualities 
and for their predictive-of-future-trends qualities. (2) The future trend they 
indicate is a continued and increasing; trend toward filter-tip cigarette smoking-- 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


664254 FOOl 


XV 

representative, 3 per cent smoked the brand. On those c amp uses where 
there was no representative,, b per cent smoked the brand. 

For Marlboro, the figures 1 were 8 per cent on campuses with 
a representative, J per cent on those where there was 1 no Philip Morris 
representative. 

On those campuses, where the college newspaper carried the 
Max Shulman column, 3 per cent smoked Philip Morris. On campuses where 
the newspaper did not carry the Max Shulman column, b per cent smoked 
Philip: Morris.. 

On campuses where Marlboro advertising appeared, 7 per cent 
smoked Marlboro, but the same figure obtained on campuses 1 where there 
had been no Marlboro advertising in the college newspaper.. 

Thus some differences do appear but they are too small to be considered 
significant, ones and the study does not prove the value of promotional efforts nor 
does it disprove them. 

(These campuses where there was no Philip: Morris representative 
or where: no space advertising for Marlboro or Philip Morris appeared in 
the college newspaper were not necessarily ones where there: was no. campus 
promotion of other brands of cigarettes. In: fact, three out of four 
respondents, on these "non-Philip Morris promotion" campuses said that 
cigarette advertising appeared in their college newspaper and the figures 
for free sampling would indicate that, they were equally well covered by 
this type of promotion.) 

The study does show, however, that, among, the various' media available, the 
college newspaper and non-college radio offer the best audiences for 1 promotional 

activities. 1001752807 

As to reaching college students, it would appear that— 

—College newspapers are a: far better bet than college radio. 

Eighty-two per cent claim to read their college newspaper regularly } only 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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2a, Do you now ever smoke cigarettes (as muck as a pack a 1 week)? 

Asked of all respondents 


i 

i 

a 

a 


a 


a 


a 


a 

a 

a 

a 

a 

a 


Analyzed, by respondents 
who attend a.: 



Total 

sample 

Men's 

college 

Women's 

college 

Co-ed 

college 

Number of respondents 

4587 

( 10 C$) 

738 

( 10096 ') 

276 

( 1005 Q: 

3573 

(lOOjS): 


* 

*' 

$ 

* 

SMOKE CIGARETTES 

47' 

54 

49 

45 

DON'T SMOKE CIGARETTES 

53 

46 

51 

55' 


a 


a 

a 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


10017S2816 



2a. Do you now ever smoke cigarettes (as much as a pack a week)? 

Asked of all respondents 


r- ■ 


- - JA-' 



V ; 



_ Analyzed by respondents who are:; _ -l- ■ . • A. 

Male and whose colleg e class: is: Female and whose college class isc 
Total Fresh- Soph- ~ Fresh- Soph- “~ 

sample Total man omore Junior Senior Total man: omore Junior Senior , 

Number of 
respondents 


4587 3072 778 752 772 770 1515 383. 377 378' 377 

(ioo$> (ioc$)(ioc$) (lOC$)(lOO#) ( 100 $,) (ioc£)(ioc$) (ioc#Kioc$) (10096) 



* 

i 

K> 

t 

* 

* 

i 

*■ 

* 

* 

* 

SMOKE CIGARETTES 

47 

k9 

46 

48 

52 

50 

43 

38 . 

45 

45 

45 

DON'T SMOKE 
- CIGARETTES 

53. 

51 

54 

52 

48 ! 

50 

57 

62 

55 

55 

55 


ii 

jj 

li 


h* 

C 

O 

b*' 

C7 

fC 

00 

or 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



2su Do you now ever smoke cigarettes (as much as a pack a week)? 
Asked of all respondents 


Analyzed! by respondents whose ages are 1 : 




Total 

sample 

l 6 : and 
under 

11 

18 . 


20 ' 

21 

22-24 ' 

25 or 
over 

Number 

of respondents 

^'587 

(1005b) 

11 ** 

(looft): 

71** 628 951 

(10056.): (10056): (10056): 

906 834. 796 384 

(10:056) (10056) (10056) (lQOjt) 



$ 

i 

56 

1° 

1° 

56 

56 : 

56 

56 

SMOKE 

CIGARETTES. 

47 

18 

25 

43 : 

43: 

5© 

46 . 

51 

54 

DON'T 

SMOKE CIGARETTES 

53 

82 

75 

57 

57 

50 

54 

4.9 

46 


^Percentages based on less than 100 cases are often unreliable, f0 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


Tsrr5;.^.i«H)T 



2a. Do you now ever smoke cigarettes 




Asked of all ff 

’ • r - * - 

■ • •*V i : 

•• v. , 

j* ■ ■ «•• >JS«i 

'"■■•■■. ; ^ uk 

— -SSI' 


_ Analyzed 1 by 

Males and whose ages are: 




Total 

sample 

Total 

17 or 
under 

18 

12. 

20 

21 

25 or 
22-24 over 

Number 

of respondents 

1*587 
( 100 # > 

3072 V;** 362 566 : 564 

(ice#) (loo#) ( 100 #) ( 100 #) ( 100 #) 

536 : 644 352 

( 100 #) ( 100 #) ( 100 #) 



* 

# 

# 

# 

#■ 

# 

# 

# * 

SMOKE 

CIGARETTES: 

1+7 

49 : 

27 

46: 

42: 

53 

48 

52 55 

DON’T 1 

SMOKE CIGARETTES 

53 

51 

73 

54 

58 

47 

52 

48 45 


H* 

O 

o 

h* 

<5: 

Cl 

fC 

on 

h* 

co 


^^Percentages based oni less than 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 






8 

2a. Do you now ever smoke cigarettes (as much as a pack a week) 1 ? 
Asked of all respondents 


Number of 
respondents 


_ Analyzed by respondents whose college is located In: ___ 

East. West East West , , 

Total New Middle North North South South South Moun- 

sample England Atlantic Central Central Atlantic Central Central tain Pacific 


4587; 362 486 1103 858 485 120 294 164 715 

(10036) (100$) (10036) (lcoi) (10036) (.10036): (10036): (10036) (10036) (100) 




£ 

* 


* 

* 


* 

$ 


* 

SMOKE 

CIGARETTES. 

kr 

49 

5? 

50 

4t 

45 

42 

4i 

J+3 

4 o 

DON'T SMOKE 
CIGARETTES 

53' 

51 

43 . 

50: 

53' 

55: 

58 

59 

57 

60 


h* 

C 

© 

h*' 

Cl 

rc 

or): 

h* 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


f 




VIII 


ZlI 


to'a level apparently veil in excess of filter-tip smoking,at the present time. 


College: Students as a Predictive and Style-setting Grou 


Both' sales statistics over the past several years and our studies have 


shown certain trends in types and brands of cigarettes smoked;. For example — 


-In our 1953 survey, 23; per cent, of the smokers Interviewed 


smoked Chmels. In the large study ve recently delivered, the percentage 


of smokers smoking Camels; had! dropped to it per cent*. College students 


seem veil ahead of the general public in this trend: only b per cent of 


them smoke Camels:. 


-In our 1953 study, 12 per cent of the general public smoked 


Pall Malls. In' the study recently delivered, this percentage; had risen' 


to 13 per cent. Again; college students are ahead of the general public 


in this upvandl trend,, vith 20 per cent smoking Pall Malls. (There are. 


however,, indications that this trend ray be reaching its peak, as ve 


will mention la ter.)! 


-In the 1953; study,; 66. per cent smoked regular-size, non¬ 


filter-tip. cigarettes. In the study recently, delivered, the percentage 


of the general public, smoking regular-non-fliter-tips, had' dropped to 


44 per cent,.. Among college students, the percentage smoking, regular. 


non-filter-tips, is, however, only 31 per cent. 


Almost without exception: in this study college students are ahead of 


the trend of the general public in their smoking habits. 


That college students are ahead of. the general public in their smoking; 


habits does not appear, to be due solely to the fact that college students are a 


younger subgroup of. the general public,, for the recently delivered study shoved that 


the l8-2h year-old group as a whole: is also well behind, the trend 1 of college 


students. 


*Tke sample: for this (April 1956; study excised rural "areas and therefore the ( 

figures cannot be considered exactly comparable with the previous study. The fact: 
that rural areas were not. included; would not,, however, account for more than a, ^ 

part, of the trend indicated by the: difference in the 1953 and 1956 figures. 


Source: https://wwwjja^strydocuments.ucsf.edu/docs/ftgk0000 


100175^800 


2a. Do you now ever smoke cigarettes (as much as a pack a week)? 

Asked of all respondents 


Analyzed by respondents who. 
while 1 attending college; live In: 




Total 

sample 

Dormitory 

Fraternity 

or 

Sorority 

house 

Own. 

home: 

Other 

Number 

of respondents 

4537 

(100$) 

1788 

(2100$) 

h J 

O vn 

O 06 

1589 : 
(100$) 

627 

(.100$) 



$ 

$ 

$ 

$■ 

$ 

SMOKE 

CIGARETTES 

bj 

4 A 

54 

47 

50 

DON'T 

SMOKE CIGARETTES 

53 

58 

46 

53 

50 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752819 


(as much as a 1 pack a week)? 
respondents 


5 


respondents who are: 




Females 

and whose ages 

are::: 



Total 

17 or 
under 1 

18 

12 

20 ' 

21 

22-24 

2 5 or 
over 

1515 

( 10 Q$) 

38 ** 

( 100 $) 

266 

( 100 ^) 

385 

(lCC$) 

3:42: 

(100$) 

298 

( 100 I) 

I 52 

ClOO#): 

32** 

(1Q0$). 

1 ° 

i 

* 

$ 

$ 

1 ° 

t 

*' 

43 

21 

4o> 

4'5 

4.5 

43 

47 

38 

57 

79 

60 

55 

55 

57 

53 

62 


100 cases are often, unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


100175281 '! 



INTERVIEWS IN NEGRO; COLLEGES 


2a. Do you now ever smoke cigarettes (as much as a pack a week)? 1 

Asked of all respondents 



Total 

Analyzed by 
respondents: 


Negro 

who 

are: 


sample: 

Male 1 

Female 

Number of respondents; 

599 

298 ' 

301 


(100$) 

(100#) 

( 10056 )' 


#■ 

* 

56 

SMOKE CIGARETTES; 

53 

61 

46 

DON’T SMOKE CIGARETTES 

4? 

39 

54 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


TK8RSkI00T 





INTERVIEWS' IN NEGRO: COLLEGES 


2b. Did. you used, to smoke cigarettes (as much as a pack a week)? 

and. 

3a. (if "yes") How, long ago did. you stop smoking cigarettes, (so much) 

Asked of all respondents who 
do not now smoke cigarettes-- 
b'jtfo of Negro sample 


Total 

non- 

cigarette 

smokers' 


Number of respondents' 280 

(ioc$): 

$ 

YES 15 

Stopped less: than year ago 4 

1 upi to 2 years: ago 5 

2 up to 4 years: ago 1 

4 or more years: ago: 2 

Don't know * 

No answer 3 

NO: 85' 


*Les:s than. . 5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


Co8?.C£I00I 



J 

J 

i: 

T 

i 


ASK ALL SMOKERS - _-r j- ■*«, 

- r>*;v; ,-^rt VvV.'^ . !'&• 

24 *- Now comparing filter and non-filter cigarette* on a couple of 
points: which do you think draw* easier-—filler or non-filter 
>- cigarette*? " - 

. .. ,6"' ' 

*•}■*'. aj».i - > r 


Easier 


b. 

Milder 


Taste* 

better 


Filter r 


_23-3 

7WJ 

- b. What brands db you 



& 

0 

; E 

i B V 

A. 

No difference (vol). 

-'jy-rit*, --n-iN 

7 

X 



Don’t know 


8 

Y 

i *- 

j; A .... 'A:.... 

passed 

out 


~b. Which do you think is milder^—filter or non-filter, cigarette*? 


i 

-i 

j 

1 


(RECORD ABOVE! 




c. Which do yon think taste* better—filter or non-filter ciga- 
Nr. Penes? (RECORD ABOYO > _/' 

t- • V*'“ * ’ ■>" 

25. , All thing* considered] which db you think doe* the best job 
of filtering—a built-in filter or the tobacco itself? 

, _ 


Built-in filter _ 
Tobacco itself . 


24-1 


Both equal (voL) . 
Don’t know_ 


L 

L 

\ . 

L 
r -» 

-J 

n i 

L,, 

[■ 

h” 

L 

L 

r 

f ■ 


Advertise on college radio ___25-1 

Put on a goodlradlo program over regular network■-2! 

Tlry: to get stores around! here to push hi* brand ._3 

Advertise in college paper._4 


Special sale* like selling two pack* for the price 
of one_ 


Get some key student* to *tant using hii brand- 

Run campus contests with prize*_ 

Put on a good TV" *h.ow_ 


, Give out free package* of cigarette*_ 

Show • documentary film of: how cigarettes are 
' made : ____ 


None or don’ll know . 


_0 


Doni( know_ 


_27-Y 


28a. Have any student* here on campus been passing out free: 
^cigarettes for students to try during this pastyear? 1 t 

ft A ) 


Ye* 


J.K ~ No 

ITVi \r ;rra ? i f *r J | V 


Z8-1 
_ 2 


Don’t know _ 


(Ask b] 


(Skip to 29} 


. L «---) 


Donor 

not 
•old 

pression (voL) 


No in 


26 . Now here is a list of specific thing* a manufacturer might do 
to try to increase salhs of his cigarettes among college stu¬ 
dents. Which 2 or 3 of them do'you think would do the most 
to increase taifci of a brand over a period of time? [HAND 
RESPONDENT WHITE CARD) . X 



■' 2 

' ' 7 

V 

-v 6 


3 

~_3 

_33-7 J/ - 8 

9 

\\ 

4 

4 

' 33-43 X 

— Y 


. c ... 





5 

5 

34-.1 2 

3 

•*' Kool ' " 

6 

6 

_34—4 V- 5 

6 

' I A- M 

7 

_ 7. 

34-7 ' 8 

: 9 


8 

fl 

34-0 ‘ X 

Y 


0 

9 

3 5-1 2 

3 

j Old l Gold_ 

_ 30-1 

32^-1 

_35-4 .J_3 

_6 

Pall Mail _ 

_2 

_2 

_35-7 __8 

_9 

Parliament_ 

_3 

__ 3 

_35-0_X 

_Y 

Philip Morris _ 

Viceroy, 

4 

___4 

_36-1__2 

3 

__5 

_„_3 

4 5 

_6 

Vio^ue 

_6 

_6 

_36-7 __8 

_9 

Winston 

’’ 7. 

J —7 

_36-0 jlL* X 

Y 

Other . . 

_8 

_ & 



Don’t know_ 

9 

9 




27i On the theory that there isruchi a thing, a* ''follow the leader," 
what 2 or 3 type* of people here on campus would b:e the bert 
for a cigarette manufacturer to gat'to smoke hi* brand? 


(ASK FOR EACH BRAND CHECKED IN b) Were you.given 
Jhrand) to try,? (RECORD ABOVE) ,,^ 

:. >-v 

(ASK FOR EACH BRAND CHECKED IN e) Now how about 
the person who was giving out the (brand given) 

—did you feel he, (or ihe) w aB really sold personally on that 
brand of cigarettes or didn’t' you Have any, impression on 
»hU one way or. the other?' (RECORD ABOVE) 


29. Recently many change* have been made in cigarettes in an 
attempt to make them more to the liking ; of imoker*. Have 
you any suggestions for other changes that would make ciga¬ 
rette* more to your liking? . pi v ^ 


Don’t know^_ 


_37-Y 


Source: https://ww\|Ha6liJsl l |^,documents.ucsf.edu/docs/ftgk0000 
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2b.. Did you used to smoke cigarettes (as much as a pack a week)? 

and 

3a. (if: "yes") How long ago did you stop smoking cigarettes (so much)? 

Asked of all respondents who 
do not. now smoke, cigarettes-- 
53$ of total sample 


Total Analyzed, by respondents 

non- whose college: class is 1 : 



cigarette 

smokers 

Fresh¬ 

man 

Soph¬ 

omore 

Junior 

Senior 

Number of respondents 

243k 

659 

599 

579 

597 


(100$;) 

( 100 $ ): 

( 100 $) 

( 100 $) 

(100$) 


* 

$ 

$ 

$ 

$ 

YES 

17 

14 

18 

15 : 

21 




1 - ■ 



Stopped less than year ago 

6 

4 

7 

7 

8 

1 up to 2 years agoi 

3 

3 

4 

2: 

4 

2 up to 4 years ago' 

2 

-* 

3 

2 

4 

4 or more years ago 

2 

2 

1 

1 

2 

Don't, know 

4 

5 

3 

3 

3 . 

NO 

83 


82 

85 

79 


*Less: than . 5 per cent: 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752822 



2a. Do you now ever smoke cigarettes (as much as a pack a week).? 

Asked of all respondents 


Number 1 of respondents 

SMOKE CIGARETTES 

DON'T SMOKE: CIGARETTES 


Analyzed by 
college has a' 


Total 

sample 

Over 

8,000 

4,000 

to 

8,goo 

^587 

(:100S6) 

1584 1502 

(. 10056 ) ( 100 J 6 ) 

* 

* 


47 

48 

48 

53 

52 

52 


respondents whose 
student population of ': 


1,000 

to 

4,000 

500 

to 

1,000 

Under 

500 

1086 314 

( 10056 ) ( 10056 ): 

101 

( 10 : 056 ) 

* 

56 

56 

46 

37 

37 

52 

63 

63 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


8TS^SkT00T 



34»- Did you happen to buy any cigarettes yesterday., either for 
yourself or someone elie? 

Ye* _71-1 (Ask 1 b) 

No_2 (Skip to d) 


b. How many did you buy? 

By the pack 


(Write la #) 


By the carton 


(Write 1 a #) 


-72- 

-72- 


c. Where did you buy theu»—here on campus or somewhere 
else? And at what kind I of place? 


Bought 

yesterday 

On! campus 

Cafeteria or restaurant_75—1 \ 

Campus store ___2 \ 

Vending machine in storeor 
restaurant_ 


Vendingimachine eliewhere 

(dorm, fraternity, etc.)_4j 

Other _ 


t 

I 

4 

) 

1 

—t 


Off campus 

Cafeteria or restaurant_6j 

Grocery or supermarket-7 

Drugstore_ 

News-cigar stand or store_9 

Vending machine- 0 

Other_-_X 


) (Skip — 
5 to 35) 


Usually 

buy 


— 74—1! 
_2 


4 

_5 


[ Ask! e) 


_ 1.6 ! 

_ 8 

__9 

_O' 

-XI 


d. Where do you most often buy your cigarettes—here on cam¬ 
pus, : or somewhere else? And at what'kind of place? IREt 

CORD ABOVE) 

c- Do you usually buy them by the pack or by the carton?; 

Pack __75—1 

Canon_2 

(ASK ALL M EN Vi 


Do you now ever smoke a ] 

Ripe 

(as.much as once a week)? 1 


Yes 

_54-1 (Ask! bl 



No 

2 (Skip to 

36) 

What brand of tobacco db 

you 

usually use?; 


Prince Albert _ 55-1 


Edgeworth 

56-1 

Half &■ Half ...2 


George Washington .. 

2: 

Velvet_3 


Old Briar. .... .. 

■ ■ 3 

Sir Walter Raleigh _ 4 


Holiday; ._ 

4 i 

Kentucky Club .. ... 5 


Bond Street 

.5 

Model * 


Briggs .... 

6 

Union Leader ..._ 7 


Revelation 

7 

Granger _8 


Other _ 

.8 



Don’t know: __ 

9 


ASK EVERYONE 

36»- Do you have a college radio station?' 

Yes_57-1 (Ask b) 

No_2 (Skip to 371 

b. About how often do you' listen' to it—almost daily, several 
tunes ia week, about once a week, less often' than that .or do 
you never listen to it? 


Daily_ 

Several tunes a week_ 

Once a week__ .... 

Less often_ 

Never_ 


_ 5 
_ 6 


(Ask c) 


_7 (Skip to 37) 


c. Do they have any cigarette advertising on it? 

Ye*, _ 

No- _ 


Don’t know 


_57^3 

_9 

_0 


37a- Do you read your college newspaper regularly, only occa¬ 
sionally, or practically never? 

Pegu I arty: -58-1/! 

„ (Ask: b) 

Occasionally_ 2)' 

Never-3 (Skip to 381 

bj Do they have any cigarette advertising in it? 

Ye._ 58—4 

No:_5 

Don’t know _6 

c. Do they carry a column by Max; Shulinan in it? 

Yes _5&~7 (Ask di 

No___ 8) 

^ > (Skip to 38) 

Don’t know_9) 

dj How do: you feel aboutithe columnn—do you like it, dislike 
it, or feel sort of so-so about it? 


Like_ 

Dislike: ___ 

Feel so-so ..._ 

Never read (voI.)L_ 
Don’t know_ 


59-1 (Skip to f) 
- 2 ) 


(Ask e) 

(Skip tc 38) 


e. Why don’t you like it? 


Don’t know ._.Y 

J, Have you noticed what product Max Shultnan promotes? 

(DON'T SUGGEST ANSWERS) 


‘’Cigarettes” (Don’t know brand).. 

Philip: Morris . .. 

.. .61-1 

2 : 

Marlboro 

3 ; 

Parliament . .. 

_ 4 

Other cigarettes 

_3 

Ocher product!_ 

_6 

Don't: know. 



Source: https://wwv^ad|i§|rydocuments.ucsf.edu/docs/ftghpiDO 


1001752788 













15». Besides (present brand in 6 *) what other filter tip dig*, 
retted have you tried during the past year—by tried, I mean 

' ' tried at least a pad of them? .. . 

.- • . . vV 

Herbert Tareyton_15-l\ 





l & m 

» J 


- 


Marlboro ... . 

J 




Old Gold 

51 



.... 


6 / 



* . ;‘rV ; ' '■ *. 

Regent 




, .. - 

Viceroy 

81 


" ; 


Vogue 


’“"“'v ;••• 


y,. _ . 

'"-Vt ' V * 

Winston 

_ 0 I 



Other _ _ 




None or don’t know 

_ Y 



b. Why do you prefer (present brand 
filter tips? _ >f .. 

S; 

.si 



. 1 - 




‘■i'WlLc 


(Aik b) 


(Skip to 241 


16- 


t ^ : t-ii, • 

fj: ._ .... 


s: i. di • tf-.v.tn ■ • 


Don't :know . 


17- 

_17-Y 


(Skip 
to 241 


KING SIZE 


16. Whv do you smoke ting size cigarettes instead of regular 
size? . . , 


Don’t know 


10 - 

II- 

_il-Y 


17®- Are there any times or circumstances when you like to 
■noke a regular size cigarette? 

rf Yes--- 12-1 (Aikb) 

No ---- 


Don’t know 


(Skip fo 20) i 


b. Under what' circumstances ido you like to smoke them? 

.... - 1.3- 


'. j 


■■'.T.tjiri ’J i r .- <; 

- 2 -X) 


-..v*y,,yv> 14_ 

Don’t know_14—Y 


(Skip 

♦6 

201 


REGULAR SIZE 


18. Why do you prefer regular-sire cigarettes to' king-size ciga¬ 
rettes? 


Don’t know . 


10- 

11- 

- 1 I-Y 



a king sire cigarette? 

Yy- 

■J J vi J 

12-1 (Ask bl * 




-. \ 1 




(Skip fo 20) 

. _ 31) 

b. 

Undir what circumstances do you like to smoke them? 


-. i .r: -.vi r- 

•v-K-f -a 


jJ;,, 1 1 _ . 

!3— 


' - ; ij : -/a i c r * 

ru * a rvxj " r.> 


■* 1 - 14- . 

p'-tv-i .r ji . r;tK..' »• 




Don’t know_14-Y 

... r 

f * 7 'VIA r>4 b'l”.‘*i.T3S 

C ’ At 

1 ,“t if*" (••-> ■ ’: 3 ■ ' 1 •• 1 ■ 

KING 

AND REGULAR 1 

r-:. .vr 

?i c>' ~ > . 'i -d v r . ‘ ' j 




' T ’ - • J 

20»- Have you tried any filter tip cigarette* during the past year 
—by tried, I mean tried at least a pack of them? ^ 



Ye* 

I5-I (Ask b) 

-e 


No; 

.2 (Skip to 21) 

b. 

What brands havt you tried at 
past year? 

(east a pack of during the 


Herbert Tareyton_16-1 

R egen t___1:6-7 


L & M 

3 




4 



Old Gbld 

5 

Other Y 

i 

Parliament_ 

6 

None or don't know_Y 


21 . , What don’t you like about filter, tip cigarettes? 


17- 


Don’t know _ 18-Y 


22a- Aire there any times or circumstances when you like to smoke 
a i ill ter-tip cigarette? • ... ,. 

Ye* _-___1__19-1 (Ask b) 




No 


Don’t know 

. i 


(Skip fo 231 


K, Under what circumstances do. you like to: smoke them? 

* v " r ■ -r 1 * 1 ? ;•?; 


20 - 




Don’t know_2H-Y 


23. 1 Just as a guess, would: you expect that they will improve the 
taste of: filter-tip cigarettes during the next few years, or that 
they won’t be able to do anything to really improve the taste 
of filter tips?; 


Source: https://wwwjtt«M4i4^^j£uments.ucsf.edu/docs/ftgk»©®0 




Expect , taste to improve,_22-1 

Won’t be able to improve taste_ 2 

Don’t know.___ 3 


I 


a 


1001752793 
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INTERVIEWS IN NEGRO COLIEGES 

3b. What was the last brand of cigarettes you smoked regularly?, 

Asked of respondents who: do: not, now smoke 
cigarettes hut who used, to smoke them (as 
much as a pack a week)--7$ of Negro sample 


Total 

“ asked this 

question' 

Number of respondents 4:2** 

(:10Q$) 

$ 


PHILIP MORRIS 

29 

PALL, MALL 

10 

VICEROY 

10 

CAMEL 

7 

LUCKY: STRIKE 

7 

WINSTON 

5 

CHESTERFIELD: 

2 

L, & M 

2 

MARLBORO 

2 

OTHER' REGULAR: 

5 

NO'REGULAR BRAND 

5 

DON'T KNOW 

2 

NO ANSWER 

ik 


**Percentages based on less than 100 cases are often unreliable'. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752827 




17 


I 

I 

I 

I 

I 






I 


I 


I 


1 




a 


a 


a 


a 


a 

i 

a 


3b- What was the last brand of cigarettes you smoked regularly? 

Asked of respondents who do not now smoke 
cigarettes but who used to smoke them (as 
much as a pack a week)of total sample 


Number of respondents 

Total 

_asked this 
question 

kl2 

LUCKY SHRIKE 

(100%): 

$ 

16 

CHESTERFIELD (R) 

ll 

CHESTERFIELD (K) 

k 

PALL,MALL 

10 

CAMEL, 

10 

VICEROY 

7 

WINSTON 

6 

PHILIP MORRIS (R) 

3 

PHILIP MORRIS (K) 

l 

MARLBORO: 

3 

OLD GOLD' (R) 

2 

OLD GOLD' (K) 

* 

OLD GOLD' (?) 

* 

L & M 

2 

KENT 

2 

Parliament 

1 

RALEIGH 

1 

HERBERT TAREYTON (x) 

1 

HERBERT TAREYTON (R) 

* 

KOOL 

1 

OTHER REGULAR 

1 

OTHER KING 

1 

NO REGULAR BRAND 

7 

DON'T KNOW 

2 

NO ANSWER 

8 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


928^5,'TOOT 



COMPARATIVE TABLE 



4:. How old 1 were 1 you when you started to smoke cigarettes (as much' as a pack a week)? 


Asked of all cigarette 1 smokers 



May 1956 
(college 
students 
only) 

August 

1953 

(all 

smokers): 

Humber of respondents 

2153 

(ICC#) 

4656 

(IOC#) 


# 

# 

TINDER 13 

2 

h 

13 OR l4 

5 

7 

15 0B 16 

29 

21 

17 OR 18 

45 

26 

19 OR 20 

15 

14 

21 OR OVER 

3 

24: 

DON'T KNOW OR NO 1 ANSWER 

1 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752830 




30 . Here is a card with a list of words and phrases on itj 
(HAND RESPONDENT YELLOW CARD) Which of these 
words and phrases would you say are particularly good for 
describing the way you feel about (Camel, etc.)?; Any others? 




a.. 

b. 






Philip 

Cl 

dj 



Camel 

Morris 

Viceroy. 

L &■ M 


Good flavor ... 

3&-I 

_40-11 

42-1 

_44-1 


Mild ___ 

2 

2 

2 

2 


Strong 

3 

3 

3 

4 


Too loosely packed_ 

_4 

_4 

_ 4 

-4 


Hard to draw on 

5 

5 

3 

3 


Hard on your throat _ 

_6 

_6 

_6 

_6 


Odd or. peculiar taste 

_7 

_ 7 

_7 

-7 


Irritating advertising 

_8 

_8 

_8 

-8 



9 

9 

9 

Q 


Too expensive_ 

_0 

_0 

_0 

_0 

1 w ^.~. 

Ordinary or common . 

_X 

_X 

_X 

_X 


No bad after-effects ... 

_Y 

_Y 

_Y 

_Y 


Distinctive_ 

—39—1 

41-H 

43—1 

45-1 


Better for your health 

_2 

_2 

_2 

_2 


Popular with older 






generation _ 

_3 

_3 

_3 

_3 


Not enough i taste_ 

_4 

4 

_ 4 

4 


Satisfying 

__ * 5 ; 

..._5 

_5 

5 


Tastes bad .. .. 

_6 

_6 

‘ ..6 

_6 


Good value for 






your money_ 

_7 

-7 

--—7' 

_7 


None or don’t know .. 

8 

8 

__8 

.. 8 


Not familiar enough with 


/ 



brand (vol.) _ 

- 9 

_9 

9 

_9 


31. Now here is a fist of 

several 

different 

brands of: 

cigarettes. 


(IHAND RESPONDENT PINK CARD) If you. Had to guess, 
which of these brands would yousaya (trxiclc driver, .debu¬ 
tante; etc.) would be most apt to smoke?; 

g. h. 


b, 


f. 


Someorii 
spends the 
wh-,le:tine 


ho Yijun 


Truck 

driver 

Debu- Star 

,. itn it Rood !mr 

tante athlete anything :eHe 

couplt. of 
years out 
of icolte x.c 

Camel _46-1 

_ 48-1 

. 50-1 

_ 52-1 

54—L 

Cavalier .2 

.. 2' _ 

2 

2 

2 

Chesterfield_3 



_3 

...... 3 

Herbert 





Tareyton; _4 

-— 4 _ 

_4 . 

4 

_4 

Kent 3 

.. 5! 

5 

5 

s 

Kool . .. 6 

6 

6 


6 

L Sc M . 7 

.. 7 ; _ 

_ 7 . 

7 

7 

Lucky Strike_8 

_8 _ 

_8 

_8 

.... 8 

Marlboro: 9 

9 

9 

9 

_9 

Oldi GoIdj_._. 47-1 

49-1 .. 

_ 51—1 . 

.53-1 

55-1 

Pall Mali _ 2 

_ 21 .. 

...2 _ 

2 

_ 2 

Parliament: _3 

3! 

_3 

3 

_3 

Philip Morris .. 4 

_ 4 

_4 . 

_ 4 

. 4 

Viceroy _3 

.5 

_5 

_5 

_3 

V f ogue_6 

.6 

..6 . 

6 

_6 

Winston_7 

..7 . 

_7 . 

.. 7: 

_7 

Don’t: know _8 

..8 

8 

8 

_8 

None___9 

_9 

_9 . 

9 

_9 


32*. Leaving aside the way they: work; and I just considering their 
appearance, which one of those brands do you think Has the 
best looking package? (HAND RESPONDENT PINK CARD) 


b. And which has i the worst looking package? 

a. 

Best 


b. 

Wo rut 


Camel 


Cavalier 

_ .2 


V 

Herbert Tareyton 

4 


_3 

Kool 

6 

L &L M. 

7 


8 


9 

Old Gold_ 

61-1 

Pall Mall 

2 

Parliament ___ 

_3 

Philip Morris_ 

_4 

Viceroy 

_3! 

Vogue_ 

...6 

Winston _ 

_7 

Don’t know_ 

_8 


62-1 

_2 

_3 

_4 


-5 

_6 

- 7 

_8 


_9 

63-1 

_2 

_3 


33a. Now suppose your brand was available in 3 different kinds 
of packages at the same price—-a hard package of the kind 
Marlboro uses, a hard package of the kind Parliament uses, 
or. the soft package; most other cigarettes use. Which way 
would you buy them?' 


Marlboro ■ kind 
Parliament kind 


_644-1) 

_2 i 1 


(Ask b & c) 


Hither, kind of: hard (voUi_3: (Skip to cL 

Soft package_4 (Skip to dl 

Don’t know_._5 (Skip to 34) 


65 ^ 

66 - 


Don’t know,_66-Y 

c. (And) why: would you.prefer the hard b.ox to rhe soft pack. 


age; most: other cigarettes use? 


67- 


69- 

70- 

Don’t know_70-Y 


Source: https://w\j«N«diag^ydocuments.ucsf.edu/docs/ftgjiiGflpO 


r 


(Skip 

68 — / ♦*» 

34!> 


Don’t know_ 6S~Y ] 

di W’hy would you prefer the soft: package to the hard one*? 


r 

i 

r 

r 

i 

r 

r 

i 

f 

i 

i 

i 


b. W ? hy: would you prefer the (Marlboro)! (Parliament) i kind 
of box to the (Parliament) (Marlboro) kindofibox? 


L 


1 

L 

l 

L 

L 

L 

L 


4,S4,p;SiT00T 






































S3 


4. How old. were you when you started to smoke cigarettes (as much as a. pack a week)? 

Asked of all cigarette smokers— 

4'7$ of total sample 


Total 

cigarette 

smokers 

Humber of respondents 2153 

(100$); 


_ Analyzed by respondents whose agps are: _ 

17 and 25 or 

under 18 1 £ 20 21 22-24' over 


20** 273 413 451 

(100$); (100$). (100$) (ioo$: 


384' 403 206 

(100$): (100$) (100$). 


$ $ 


UNDER 

13 

2 

- 

13 

OR 

14 

5 

10 

15 

OR: 

16 

29: 

. 15 

17 

OR: 

18 

45 

25 

19' 

OR' 

20 

15 

- 

21 . 

OR: 

OVER 

3 

- 

DOE 

I'T 1 

KNOW OR HO ANSWER 

1 



$ 


$ 

i 

$ 

$ 

2 

2 

1 

2 

1 

3 

5 

6 

5 

4 

4 

5 

46: 

31 

28 

23 

23. 

22 

47 

56. 

50 

45 

36 

34 

- 

4 

16. 

23 

26 

is 

- 

- 

- 

2 

7 

17 


l 

* 

1 

3 

1 


M 

C 

C 

M 

sf- 

fc 
GO . 
co ; 
fj 

*Less than .5 per cent 

**Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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2 a. Bo- you now ever smoke cigarettes (as much as a pack a week) ? 

Asked of all respondents 

Analyzed by Question 40 - Beverage drinking habits 1 of respondents 



Total 

Respondents who' 1 

irink COFFEE: 


sample 

Regularly Occasionally 

Seldom 1 

Never 

Number of respondents 

4587 

2833 629 

237 

876 


(IGO56) 

(10056) (10056) 

(10056): 

(10056) 


ft 

* ?t 

ft 

ft 

SMOKE: CIGARETTES 1 

47 

59 34 

27 

23 

DON'T'SMOKE CIGARETTES 

53 

4 i 66 

73 

77 



Total 

Respondents who 

drink TEA: 



sample 

Regularly 

Occasionally 

Seldom 

Never 

Number of respondents 

4587 

877 

1060: 

971 

1656 

(lOO#) 

(10056) 

(10056) 

(IOO56): 

(ICO56) 


ft 

ft' 

ft 

ft- 

SMOKE CIGARETTES 

47 

42 

44 

48 ' 

51 

DON'T SMOKE CIGARETTES 

53 

58 

56 

52 ' 

49 



Total 

Respondents who 

drink MILK: 



sample 

Regularly 

Occasionally 

Seldom 

Never 

Number of respondents 

4587 

3909 ' 

346 

100. 

222 


(10056) 

(10056) 

(10:056) 

(10056) 

(10c#): 


ft 

ft 

56 

ft-- 

ft 

SMOKE CIGARETTES 

47 

45 

50 

61 

63 

DON'T SMOKE CIGARETTES: 

53 

55 

50 

39' 

37 



Respondents. 

who drink a.HIGHBALL, OR 

COCKTAIL: 


Total 

Several. 

Once a 

Less 



sample 

times a week. week 

often 

Never 

Number of respondents 

4587 

524 

869 

15 S 3 

1593 


(10056.) 

(100567 

(10056)' 

(10056) 

(TOO#): 


ft-' 

56 

56 

56 ' 

ft 

SMOKE CIGARETTES 

4:7 

67 

64 

52 

27 

DON'T SMOKE CIGARETTES 

53 

33 : 

36' 

48 

73' 




Respondents wh0 

drink BRER; 



Total 

Several 

On c e a 

Less 1 



s ample 

times a week. 

week 

often 

Never 

Number of respondents 

4587 

1049 

86I 

1072 

1585 

(10056): 

(100#) 

(100#) 

do©#): 

(100#) 


ft: 

ft; 

ft' 

ft 

# 

26 

SMOKE CIGARETTES 

47 

66 

62 

48 

DON’T SMOKE CIGARETTES 

53 ! 

34 

38 

52 

74 : 




1001752820 



Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



4 . How old 1 were you when you started to smoke cigarettes (as much' as a. pack a. week)? 


Asked of all cigarette smokers— 
47 * of total sample 




Analyzed by respondents whose home is located In: 



Total 

cigarette 

smokers 

New 

England 

Middle 

Atlantic 

East 

North 

Central 

West 

North 

Central 

South 

Attantie 

East 

South 

Central 

West Mountain 
South. and 

Central Pacific 

Number of 
respondents 1 

2153 

123 

355 

4.50 

423 

187 

73** 

106. 

309 


(100$) 

(100$) 

(lOO*) 

(l00*): 

(100$) 

(loo#); 

(lOO*) 

Cioojfc): 

(100*) 


* 

i 

* 

* 

*> 

$ 

* 

t 

* 

UNDER 13 

2 

3 

1 

1 

2 

3 

- 

- 

1 

13 OR l4 

5 1 

5 

7 

3 

6 

5 

4 

4 

5 

15. OR 16 

29 : 

33 

31 

28' 

20 

32 

27 

26 

32 

17 OR. 18 

4'5 

43' 

k6 

51 

49 ' 

37 

43 : 

48 

42 

19 OR 20 

15 

14 

13 

13 

17 

17 

23 

18 

16 

21 OR OVER 

3 

2 

l 

3 

5 

4 

3 

3 

3 

DON'T KNOW 1 OR: 
NO ANSWER 

l 


1 

1 

l 

2 


I 

1 


© 

© 

07 i 

M 

GO 

CO 

CO 

♦♦Percentages based on less than ICO cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 





INTERVIEWS IN NEGRO COLLEGES 

3 c. Why did you stop smoking cigarettes (so much):?. 

Asked of respondents who do not now smoke 
cigarettes but who used to smoke them (as 
much as a pack a week):— 7 'X' of Negro sample 




?Jr -r-v 
; - • 


Number of respondents 


Total 
asked this 
question 

k2** 

( 100 ) 




COST TOO MUCH 


v - 


THOUGHT THEY WERE PHYSICALLY HARMFUL; FEEL 
BETTER AFTER HAVING STOPPED 

IRRITATED THROAT 1 (SORE THROAT, THROAT BURN, ETC.) 

DIDN'T ENJOY IT; WASN'T SATISFYING 

FEAR: OF CANCER 

MADE: ME SHORT-WINDED 

DECIDED IT WAS FOOLISH, UNNECESSARY 

CAUSED: OTHER' PHYSICAL DIFFICULTIES (INDIGESTION, 
NERVOUSNESS, BURNT LIPS, NON-SLEEPING, ETC.) 

BECAUSE; OF COUGH 

DOCTOR'S ORDERS 

TOOK UP PIPE;; CIGARS 

JUST DECIDED TO STOP 

STOPPED FOR SPECIFIC REASON (LENT, COLD, 

ILLNESS) AND NEVER STARTED AGAIN 

HABIT BECOMING; TOO STRONG 

ATHLETIC COACH DOESN'T PERMIT SMOKING 

ALL OTHER 

DON'T KNOW 


NO ANSWER 


^Percentages based on less than 100 cases are often unreliable. 
Note: Percentages 1 add to more than 100 ^'because 

Source: https 


62SSS^,tooi: 


15 


2 c. How does it happen that you don't smoke--in other 
words., what do you have against smoking cigarettes? 


Asked, of respondents who 
have never smoked cigarettes 
(as much as a pack, a week) — 
44 $ of total sample 



Total 


Analyzed by 



asked this. 


respondents 

who 

are: 


question 


Male 

Female 

Number of respondents 

2022 


1282 


740 

(100$) 


(100$) 

(100$) 


2 


$ 


$ 

HEALTH REASONS 

32 


37 


24 

Participate in athletics 

1 2 


1 8 


l 

Harms yomir health (no mention of cancer) 
Hakes me: dizzy, headachy, sick, etc. ; 

112 


1 2 


ii 

all e r g i c t o ii t 

7 


7 


7 

Harm.s your health (mentioned cancer) 

Have asthma, sinus, other illnesses that 

2 


2 


2: 

prevent smoking 

2 


2 


2 

Other (health reasons) 

1 


1 


2 

NEVER HAD THE DESIRE; NEVER: STARTED 

20 


19 


21 

DON'T ENJOY SMOKING; NO'PLEASURE,; 





l8 : 

SATISFACTION 

19 


19 


CAN'T AFFORD IT;. TOO EXPENSIVE 

l6 


15 


18: 

DISLIKE THE TASTE, SMELL. OF 1 CIGARETTES 

13 ' 


13 


l 4 

FAMILY,. FRIENDS DON'T SMOKE:, OR ARE 






AGAINST SMOKING 

12 


9 


17 

FEEL IT IS SENSELESS, UNNECESSARY; VULGAR 






MBIT 

8 


8 


7 

WASTE OF MONEY: COSTS TOO MUCH FOR' THE: 






PLEASURE YOU GET 

5 


5 


5 ' 

FEEL WOMEN SHOULDN'T SMOKE 

if 


- 

l-> 

a 

9 

HABIT' FORMING 

4 


4 

O' 

3 . 






4 

RELIGIOUS 1 , MORAL REASONS 

4 


3 . 

cn 

* 4 

JUST DON'T WANT TO'SMOKE (NO: FURTHER 




S 


INFORMATION) 

1 


l 

to 

1 - 

ALL OTHER 

6 


7 

5 

HO' ANSWER' 

l 


* 


1 


*Less than .5 per cent 

Nbte: Group totals add to 1 more than 10 . 0 $, and sub-totals may add to more 

than group totals because some: respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



INTERVIEWS: IN NEGRO COLLEGES 


25 


k* How old were you when you started! to smoke cigarettes (as much as a pack a week )? 1 

Asked of all cigarette smokers-- 
53 $ of Negro sample 



Total 

Analyzed by 
respondents 


cigarette 

smokers 

Male 

who are:: 

Female 

Number of respondents 

319 

l8l 

138 


(.10056): 

(IOO56): 

(10056)' 


$ 

* 

* 

UNDER 13 

2 

3 

- 

13 OR: l4 

7 

7 

6 

15 OR: 16 

31 

33 

28 ' 

17 OR: 18: 

1*4 

42 

46 . 

19 OR: 20 

13 ! 

10 

18 : 

21 OR OVER 

3 ! 

4 

2 

DON ,! T' KNOW. OR. NO ANSWER 

* 

1 



*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752834 



k 


22 



if. 


How old were: you when you started! to smoke cigarettes 


(as much as a pack a week)? / 

- • M >V 


Asked of all cigarette smokers-- 
V|'/k of total sample 




v 



Analyzed by 
Total respondents 



cigarette 

who 

acre::: 


smokers 

Male 

Female 

Number of respondents 

2153 

1500 

653, 


(100$) 

( 100 $) 

(ioc$) 


$ 

*■ 

* 

UNDER 13 : 

2 

2 

1 

13 OR! 14 

5 

6 

4 

15 OR: 16 

29 

30: 

27 

17 OR! 16 

If5: 

43, 

51 

19 OR 20! 

15' 

14 

16 

21 OR' OVER 

3; 

4 

1 

DON'T' KNOW, OR NO ANSWER 

1 

1 

* 


*less than ,F> per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752831 









rettes you Tint started to ■ smoke regularly? 

6a. 

'Now 

smoke 

7a. 

Used to 1 t 

smoke. 

O.I 

Smoke 

for 

change 

ya. 

, Tried 

JJ " in last 

6 mosj 

?4-l 

_27-1 

.. .30-1 

_33-1 


2 

..J2 

-^-1_2 

A ’V a ' 




3 

3 

... ^3 

3 

4 

4 

4 

-.4 

5 - 

"■ _ 5 

3 


6 .’ 

6 


r 6 

7 

7 


- ; . 7 

8 

8 

8 

t 8 

9 

9 

.9 

... - 9 

0 

.0 

a __ 0 

i d:aJ-T T7' P.. 




X 

X 

-X 

.. X 

Y 

„ Y 

Y 

, r Y ‘ 

25-1 

28-1 

_31t1 

. 34-1 

2 

V 

...2 

.2 

2 

3 


3 

. 3 

_ 4 

_4 

_ 4 

...-J .4 

..5 

_5 

_ 5 

_ 5 

_6 

_6 

_ 6 

_6 


.7 

_7 

..7 

... .. .8 

_ 8 

..8 

.. 8 

_9 

_9' 

_9 

. 9 

</ 

_0 

_ 0 

. 0 

..._X 

_X 

..._ X 

.X 

.26-1 

.29-1 

.324-Ii 

.. 35-1 

_2 

__2 

. __2 

....... 2 

_3 

_3 

. .... 3 

__ 3 

4 

_4 

.... 4 

.4 

: 1U:_ 5 ‘ 


__5 

__5 

_. 6 

_6 

... 6 

__6 

_ 7 

_7 

_7 

_7 

__8 

_8 

_8 

_1_R 

_’_.9 

_9 

_9 

_9 


'-.rrV' « > „» 5«. 

. Started 

i-*i: ' Jv. -_^- 

i .‘ Camel (R): „.^riI*iV._ 21-1 
Cavalier (K) 2 

£*•< ...••■*•• • r-. 

Chesterfield (R) .—3 

< - 

Chesterfield (K) _-4 

<7 

">' Herbert Tareyton (R) —5 

Herbert Tareyton (K) —_ 6 

* » Herbert Tareyton (F) - 7 

0 Kent (F)_ 8 

Kool (R) 

v: • 

Kool (K>___ 

'f-Vtl . > 

L & M (F-R)_ 

£ •_ •••"' '• V- ■ 

< . L 8c M(F-K) -- 


-9 

_.0 

_X 


Lucky Strike (R) .... 
Marlboro (F) 


• 70. - 

Like* 

adver¬ 

tising 

...36-1 

_2 


11a. 

Dislikes - 
adver« 
rising 

_39-1 


. 22-1 

4 

_2 


tv. 1 

OId Gold (iR)-3 

Old Gold (K) .._...-4 

Old i Gold (iF)_5 

Pall Mall (K)'_ i 6 

Parliament (F) - 7 

Philip Morris (R). 8 

Philip Morris (K) _9 

Raleigh (R)_0 

Raleigh (K) „_X 

Regent (R); _ 23—1 

Regent' (K):- 2 

Regent (lF)-3 

Spud (R) __L.....4 

Viceroy (F)_ 5 

Winston (F)_6 

Other (F)_____J7 

Other (iK)_8 

Other (R)__9 


'! —’I 

,»_■.»!' 


-.9 _ 

. ? Kti. ' J'U 


37-1 

_2 


_6 

_ 7 


_X ' 

) 


40-1 
_2 


6 

_7 


_ 6 

__ 7 

_— 8 

_9 


Roll your own ___ 

_0) (Skip 

_OJ (Skip 

_ov (Skip x>:xx 

XXXX (Skip 

XXXX 

XXXX 1 

None:or don’t know 

x)! kb 6) 1 

_X) to 10) 

.x 

_X *0 10) 

_X 

.. X * 

(Skip to 12) 


1 


r 

)■ ii 


5b. How did you happen' to start smoking; (fine: brand—5a) ? 


42- 


43- 

Don't know_ 43-Y 

C. Who (else) did you i know—either family or acquaintances—who smoked (ifirst brand—5a) when you started smoking them? 1 



44^1 


6 


7 


7 


. ... .3 


8 

Sister _ 

.. ... . ..... 4 

Female friend 

.9 

Other male relative 


Nrt One e!«* . 

0 


Don’t know_ 

X 


*«» .. 

Source: https://ww|wa4ttatf'ydocuments.ucsf.edu/docs/ftglgaOOO 


1001752791 
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Ja,.i Do you remember what brand of cigarettes you first, started to smoke regularly! 


Asked of all cigarette smokers-- 
47$ of total sample: 


Analyzed by 


. i 

' ' "" ' 

Total 

respondents 

’ ? ~ i* ■ 3 

. 7 ..- \ 

cigarette: 

who 

are::; 

y' 1 -.-I 

•• -•••-' - : *' ■ 

smokers 

MAIe 

Female 

4 

f 

Number of respondents 

2153. 

1500 ' 

' 653 

W 'i 

(ioo$): 

(100$) 

(100*); 

: >• i 


$ 

$ 

i 


LUCKY: STRIKE (s) 

21 

2 6 

11 


CHESTERFIELD (R) ;■ 

16 

18 

11 

• A 

■ 41 

' CHESTERFIELD (K) 

4 

4 

; 5 

4) i 

^ " 

' PALL MALL (K) 

lb 

10 

25 


CAMEL (R): 

9 

10 

~5 


VICEROY (F) 

8' 

4 

17 


PHILIP MORRIS (R) 

7 

8 

5 


PHILIP MORRIS (K) 

* 

* 

* 


OLD GOLD (R) 

3 ! 

4 

2 


OLD GOLD: (k) 

* 

* 

*: 


OLD GOLD (F) 

* 

* 

* 


WINSTON (F) 

3: 

2 

4 


L & M (F-K) 

2 

* 

5 


L & M (F-S) 

1 

1 

l 


HERBERT TARKYiTON (K) 

1 

U 

1 


HERBERT TAREYTOM (®) 

* 

* 

l 


HERBERT TAREYTON (F) 

* 

- 

* 


MARLBORO (r) 

1 

1 

1 


KO0L (R) 

1 

1! 

1 


KOOL (K) 

* 

* 

- 


parliament (f) 

1 

1 

2 


RALEIGH: (R) 

1 

1 

* 


RALEIGH (K) 

* 

* 

- 


KENT 1 (F) 

1 

1' 

1 


CAVALIER' (K) 

*■ 

* 

*: 


REGENT (») 

* 

* 

_ 


REGENT C?) 

* 

- 

* 


OTHER: REGULAR 

2 

3 

1 


OTHER: KING 

1 

* 



ROLL YOUR OWN 

* 

* 

- 


DON'T. KNOW 

4 

5 

2 


*Less than 

-5 per cent 




Note : Percentages add to 

more than 100$ 

because 



some respondents gave 1 more than' one answer. 


' Source: https://w\A^4jjdustrydocuments.ucsf.edu/docs/ftgJiPOOO 


1001752837 





3c. Why did you stop smoking cigarettes (bo much)? 

Asked of respondents who do not now smoke 
cigarettes but who usedl to smoke them (as 
much as a pack a week)--9$ of total sample 

Total 

' asked this 

.... 1 ...V. question 

Humber of respondents 412 

( 100 *.) 

* 

COST TOO MUSH' 17 

DLDN ’T' ENJOY IT; WASH "T SATISFYING 13 

THOUGHT. THEY WERE PHYSICALLY: HARMFUL.;: FEEL. 

BETTER AFTER: HAVING STOPPED 11 

STOPPED: FOR: SPECIFIC REASON (LENT, GOLD, 

I'Ll*JESS) AND: NEVER, STARTED AGAINi 8. 

IRRITATED THROAT: (SORE THROAT, THROAT BURN, ETC!. ) 6 

FEAR.OF CANCER. 6 

ATHLETIC COACH DOESN'T PERMIT SMOKING 6 

CAUSED OTHER! PHYSICAL. DIFFICULTIES (INDIGESTION, 

NERVOUSNESS., BURNT LIPS!, NON-SLEEPING,, : ETC.)', 5: 

JUST DECIDED: TO' STOP 5: 

BECAUSE OF COUGH I 4: 

MADE ME SHORT-WINDED: 4: 

DECIDED IT. WAS FOOLISH, UNNECESSARY 4 

HA3IT BECCMING TOO STRONG 3 1 

WANTED TO GAIN I WEIGHT 3! 

BECAUSE OF OTHER RESPIRATORY: ILLNESSES: 

• * (ASTHMA,. STNUS, LUNGS) 3, 

RELIGIOUS,, MORAL REASONS, 2 

TOOK UP PIPE;: CIGARS 2 

DOCTOR'S ORDERS! 2 

DISLIKED THE TASTE; LEFT BAD'TASTE IN MOUTH 2 

HAVE ULCERS 1 

BECAME: PREGTIANT' SMOKING UNPLEASANT' 1 

HAVE HEART. TROUBLE 1 * 

ALL OTHER - 8 

DON ’T KNOWi 1 

NO ANSWER 9 : 

*LesB than, .5 per cent 

Note: Percentages’ add to more than 100$: because 

some respondents gave: more than one answer:. 


Source: httpsV/www^ndustrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752828 
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' ■» 


INTERVIEWS: IN NEGRO: COLLEGES 


WINSTON (?) 

OLD' GOLD (R) 
OLD'GOLD (F) 

PARLIAMENT (?) 

RALEIGH (R) 

SPUD' (R) 

OTHER REGULAR 
ROLL YOUR' OWN 
DON'T 1 KNOW, 


1 

* 


1 

1 

3: 


l 

1 


l 

1 


I 

3 


l 

l 

4 


remember what brand of cigarettes you 

first started 

to smoke 

■■■ 

regularly? 

? \ j. 1 

Asked of all 

cigarette 

smokers:— 


■v. 

53$' of Negro 

sample 













■'■My 



Analyzed: by 



Total 

respondents 



cigarette 

, who are:: 



smokers 

Mhle 

Female 


Number of respondents 

319 

181 

138 

: • - 


( 10 : 0 $): 

$ 

(100$): 

* 

(100$) 

$ 

- v 

PHILIP MORRIS' (E) 

35: 

38: 

32 


PHILIP MORRIS' (K) 

3 

2 

4 

/ j 

CAMEL (R) 





13 

l8 ! 

6 


LUCKY STRIKE (?) 

ll 

15 

5 


VICEROY (?) 

9 

4 

15 

* .• * 

CHESTERFIELD (R) 

8 

9 

7 

O * 

CHESTERFIELD (K) 

* 


1 


KOOL (R) 

3 

2 

3 


KOOL (K) 

1 

- 

1 

1 

PALL. MALL (K) 

3' 

l 

6 

1 

HERBERT TAREYTON (R) 

2 


4 


HERBERT TAREYTON (?) 

1 

- 

I 


KEI'IT (F) 

2 

3 

I 

. itS,i 

L & M (F-k) 

1 

1 

I 

. ' J 

L & M (F-R) 

1 

1 

1 

■ . 

CAVALIER (K) 

1 

1 

2 

; J 


*Less than .5 per cent 

Note: Percentages add to more: than 100$ because 

some respondents gave more than' one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752839 





35 


smoking (first brand) ? 

specific brand when they 
—90 of cigarette smokers 


respondents whose. 

first regular 

brand of cigarettes: 

was:: 




Other non- 

■filter 

Other 

Lucky 

Pall 


Regular 

King 

filter 

Strike 

Mall 

Vi ceroy 

size 

size 

(R & k) 

450 

305 

169' 

157 

5 l** : 

177 

(100)' 

(1001 

(100) 

(100.) 

(100): 

(100) 

* 

* 

* 

i 

$ 

i 

TO 

25 ' 

69 

15 

66 

9 

J 0 ' 

23 

71 

29 

72 

is 

24 

30 

21 

20 

2 

21 

13 

20 

25 

15 

14 

21 

5 ' 

1 

- 

1 

10: 

6 

2 

2 

2 

- 

4 

1 

2 

1 

2 

7 

6 

- 

1 

* 


l 

_ 

l 

1 

1 

7 

3 

6. 

5 

62 

62 

51 . 

56 

67 

59 

_8: 

18. 

33 : 

23 

14 : 

28' 

_ 

3 ' 

11 

~s: 

"8 

13 

1 

4 

4 

6 

- 

2: 

2 

3 

3 ! 

3 

- 

1 

_ 

- 

14 

- 

- 

10 

3 

2 

7 

1 

2 

l 

2 

3 

T 

* 

1 


- 

2 

- 

- 

1 

- 

- 

3 

* 

* 

- 

l 

- 

- 

*: 

l 

1 

1 

- 

1 

2 

1 

2 

3 : 

6 

1 

_ 7 . 

15 . 

22 

17 

12 

18 

_2l 


_4 

_4 

A 

_2 

_6 

_4 

_4 

_6 

_2 

J. 

20: 

14 

JL 

_9 

12 

_8 

•5 per cent 





100 cases 

are often unreliable. 




than group 

totals 

because some 

respondents 

gave more than' one 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


H* 

C ; 

O: 

Cl 

1C- 

GO 



V 



r 

r 

r 

r 

r, 
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5a. Do you remember what brand of cigarettes you first started to smoke regularly? 

Asked of all cigarette smokers—■ 

47/6 of total sample 


Analyzed by. Question 4: respondents: who 


'Number of respondents 


-LDOKY STRIKE (fl) 


CHESTERFIELD 

CHESTERFIE'LD 


B 


J-ALL.MALL (k) 

_ CAMEL (R) 

• viceroy (F) 

I .PHILIP MORRIS (R) 
iPHILIP MORRIS (K) 

OLD SOLD (R) 

( OLD GOLD (K) 

OLD'GOLD (F) 

L WINSTON (F) 

il & M (:F-K) 

L & M (F-R) 

(_ HERBERT TAREYTON (k) 
HERBERT' TAREYTON (r) 

L HERBERT TAREYTON (F) 

MARLBORO (F) 

. KOOL (R) 

JJCOGL (K) 

PARLIAMENT (f): 

|_RALEIGH (R) 

RALEIGH' (K) 

jJCENT (F): 

CAVALIER (K) 

I RESENT (R) 
t-REGENT (F) 


I 

L‘ 

L 


OTHER. REGUIAR 
OTHER: KING. 
lOLL'YOUR OWN 
DON'T. KNOW 


Total 

started 

smoking' cigare 

ttes at 

the ace 

of! 

cigarette 

Younger 

13 

15 

17 

19 

21 or 

smokers 

than: 13 

or lb 

or l 6 

or 18 

or 20 

older 

2153 

31** 

107 

6211 

980 

518 

72** 

( 10056 ) 

(loojt'>. 

(10056 ■) 

(ioo£). 

(IOO 56 ) 

( 100 ) 6 '): 

(. 10 #) 

"t 

i 

$ 

i 

* 

i 

* 

21 

23 

18 

22 

22 

16 

15 

16 

12 : 

23 : 

20 

l4i 

11 

11 

4 

- 

t 

2 

4: 

8 

3: 

1 h 

9 

7 

i4 

15 

15 

15' 

9 

9 

6 

12 

7 

8 

15' 

8 

6 

3' 

4 

10 

12 

1 

T 

6 

11 

6 

6 

5 

14 

* 

- 

- 

* 

* 

l 

- 

3 

_ 

7 

4: 

3 

l 

3 

*: 

- 

2 

- 

1 

* 

- 

* 

- 

- 

*1 

* 

*: 

- 

31 

- 

- 

1 

3 

5 

6 

2 : 

_ 

_ 

* 

3 

2 


1 

6 

- 

* 

1 

2 

1 

1 


1 

1 

li 

1 

3 

* 

- 

2 

* 

* 

- 

- 

* 

* 

- 

- 

* 

* 

- 

1 

• 

- 

2 

1 

3 

- 

1 

_ 

3 

1 

1 

_ 

- 

* 


- 

- 

1 

- 

- 

1 

* 

2 

1 

1 

1 

- 

1 

6 

- 

* 

1 

1 


* 

- 

- 

* 

* 

- 

- 

1 

- 

2 

* 

1 

1 

- 

* 

- 

- 

* 

# 

- 

3 

* 

* 

* 


_ 

* 



2 

17 : 

6 

3 

I 

1 

6 

1 

- 

- 

1 

1 


- 

* 


_ 

* 

« 


. 


6 

8 

4 

4 

4 

6 


♦♦Percentage* 
Note: 


♦Less than .5 per cent 

based, on leas 1 than. 100 '. cases are' often* unreliable . 
Percentages add t.o'more: than 100)6. because 
some respondents gave more: than one'answer. 
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GO 


Source: https://wwv^ii4lustrydocuments.ucsf.edu/docs/ftgkafilOO 
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SUMMARY TABLE 27 

INTERVIEWS IN NEGRO COLLEGES : 

5a. Do you remember what brand of cigarettes you first started to: smoke regularly? 

6a. What brand of cigarettes do: you now smoke most often? 

7a. What was: the: last brand you smoked most regularly 
before you smoked (pre.sent. brand) ? 

8, Is there any other brand that you smoke: fairly often 
Just for a change' from your regular brand? 

9a. During the past six months;,, have you tried any different brands from'the 
ones you normally smoke? By "tried” we mean you smoked at. least a> pack of 
them. (If "yes") What, was the last brand yon tried at least a pack of? 

Asked' of all cigarette smokers. 

8 9 s - 



5a' 

Started 

6a> 

Now 

2* 

Used to 

Smoke 

for 

Tried 
in last 


on 

smoke 

smoke ■ 

change • 

6' months. 

Number of respondents: 

319. 

33-9' 

316*» 

316** 

31b**- 

CAMEL (R) 

(hoc#): 

* 

13 

(1003b) 

i' 

3: 

(10$) 

* 

6 

(ioojb) 

' f - 

1 

8 * h 

1 —i 

CAVALIER: (K) 

1 

*: 

- 

*: 

1. 

CHESTERFIELD (;R) 

8 : 

5: 

6 

1 

1 

chesterfield: (:k): 

* 

1. 

2 

* 

1 

HERBERT 1 TAREYTCN (R) 

2 

1 

1 

1 

2 

HERBERT 1 TAREYT0N (K) 

-■ 

1 

1 

1 

* 

HERBERT' TAREYTON (F). 

1 

2 

2 

1 

1 

KENT (F) 

2 

1 

1 

1 

1 

K00L (Hi 

3 

1 

2 

4 

3 

K00L (F): 

1 

2! 

1 

2 

* 

L & Mi (F-R) 

1 

1. 

1 

2' 

3 

L & M (F-K); 

H 

2! 

3 

2 

3 

LUCKY strike: (R) 

11 

4 

11 

4 

2 

MARLBORO: (F> 

- 

5 

1 

11. 

12 

OLD: GOLD (R) 

1 

-■ 

1 

1 

1 

OLD:GOLD (K-) 

- 

-■ 

- 

- 

- 

OLD: COLD (F) 

* 

1 

-■ 

I 

2 

PALL MALL, (k) 

3 

14 

6 

10 

6 

PARLIAMENT. (F)' 

* 

* 

1 

4 

5: 

PHILIP MORRIS! (R.)' 

35 

15. 

24 

T, 

4 

PHILIP MORRIS! (K) 

3 

4 

4 

2 

2 

RALE 1 OH (K:)' 

* 

- 

- 

- 

- 

RALEIGH (K)i 

- 

- 

* 

- 

- 

REGENT (R) 

- 

- 

- 

- 

- 

REGENT (K) 

- 

- 

- 

- 

- 

REGENT (F); 

- 

- 

- 

- 

- 

SPUD'(R) 

* 

- 

* 

1 

1 

VICEROY (F) 

9 

25 

10: 

8 

8 

WINSTON (F) 

1 

12 

3 

11 

12 

OTHER: FILTER: 

- 

- 

- 

- 

l 

OTHER' KING 

- 

- 

- 

* 

-■ 

OTHER' REGULAR 

1 

- 

1 

1 

* 

ROLL,YOUR OWN 

1, 

- 

- 

- 

- 

NONE OR DON'T KNOW 

3 

* 

11 

35' 

42 

NO ANSWER; 

- 

- 

2 

3 

4 


♦Less than .5 per cent 

♦♦This; includes only those: people who have a "regular brand'" {question 6a). 
Note: Percentages add to more than 100$: because 

some respondents gave: more than one answer. 


Source: https://ww\ 4 wpdustrydocuments.ucsf.edu/docs/ftgk0000 
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Source: https://wwj^jjid(jstrydocuments.ucsf.edu/docs/ftg| ! QOOO 
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INTERVIEWS INI NEGRO: COLLEGES 


2 c. How does it happen that you don't smoke—in other 
words, what do you have: against smoking cigarettes,? 


Asked of respondents who 
have never smoked cigarettes 
(as much as a pack a week)-- 
40 $ of Negro sample 


Total 

asked this: 
question 

Number of respondents 238 

(100$) 

t 


NEVER HAD THE DESIRE; NEVER; STARTED 33 

HEALTH REASONS 17 

Wakes nne dii t z y , headachy, sick , etc. ; 

a 1 lie r g 1 c to i t 6 

Harms your health--doesn’t mention, cancer 5 

Participate in athletics 3 

Have a st him a, sinus, other illnesses that 

prevent smok in g 1 

Harms your health—mentions cancer 1 

Other (health reasons) 1 

DON'T ENJOY SMOKING; NO PLEASURE,, SATISFACTION l6 

DISLIKE' THE TASTE, SMELL, OF 1 CIGARETTES 12 

CAN'T AFFORD: IT; TOO EXPENSIVE 9 

FAMILY,, FRIENDS DON'T SMOKE, OR; ARE: AGAINST 
SMOKING 6 


JUST DON'T 1 WANT TO SMOKE (NO FURTHER INFORMATION) 5 
FEEL IT IS SENSELESS, UNNECESSARY; VULGAR HABIT 3 
HABIT FORMING. 3 
WASTE OF MONEY; COSTS TOO MUCH: FOR THE PLEASURE; 


YOU' GET 2 

m 

FEEL WOMEN SHOULDN'T SMOKE 2 

RELIGIOUS,, MORAL REASONS' * 

ALL OTHER 6 

NO ANSWER * 


♦Less than .5 per cent 

Note: Percentages add to more, than 100 $ because 

some respondents gave more than, one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752825 




' SUMMARY TABLE 

5 a- Do you remember what brand of cigarettes you: first'started to smoke: regularly?; 

6a. What brand of cigarettes do you now smoke most often? 

7a, What was the last brand you smoked most regularly 
before you Bmoked (present brand) ? 

8. Is there any other brand that yean smoke fairly often 
Just for a change from your regular brand? 

9 a, During;the past six months, have you tried any different: brands from the 
ones you normality smoke? By "tried 1 " ve mean you smoked at least a pack of 
them:. (If "yes") What was; the last brand you; tried at least a pack of? 

Asked of all cigarette; smokers 



5 a 

6 a 

7 a 

8 

Smoke 

ga 

Tried 


Started 

Nov 

Used to 

for 

In last 

__' 1 :' _V'L-L .... ... 

on 

smoke: 

smoke 

change 

6 months 

Number of respondents 

2153 

2153 

2131** 

2131** 

2132** 


(ioe*) 

% 

('10$) 

(1000 

(10$): 

(:ioo£). 


f 


* 

* 

CAMEL (r). 

9 

k 

8 

3 

3 

CAVALIER (K) 

* 

* 

* 

* 

1 

CEESTERKIELD (R) 

l6 

7 ; 

13 

3 

4 

CHESTERFIELD (K) 

4 

6 

7 , 

3 

4 

HERBERT'TAREYT 0 N (R) 

* 

- 

* 

1 

* 

HERBERT'TAREYT 0 N (K) 

l 

*! 

11 

1 

l 

HERBERT TAKEYT 0 N (?) 

* 

2 

* 

1 

2 

KENT (F) 

1, 

* 

1 

1 

2 

KOOL (R) 

1 

* 

1 

2 

1 

KC 0 L (K). 

* 

* 

* 

1 

1 ' 

L & M (F-R): 

l 

1. 

1 

1 

2 

L Sc M (F-K) 

2 

8: 

3 

4 

6 

LUCKY STRIKE (R) 

21 

15 . 

17 ' 

5 

4 1 

MARLBORO (F) 

1 

T 

2' 

4 

8 

OLD GOLD (R) 

3 

1 

2 

1 

1 

OLD GOLD (K) 

*: 

* 

1 

li 

2 

OLD GOLD (:F)i 

* 

1 

* 

li 

4 

PALL MAIL (K) 

l 4 

21 

l 4 : 

8 

5 

PARLIAMENT (F) 

1 

*■ 

1! 

1 

2 

PHILIP MORRIS (R) 

7 

3 

6 

2 

2 

PHILIP MORRIS (K) 

* 

1 

1 

1 

2 

RALEIGH (R) 

1 

* 

* 

*: 

* 

RALEIGH (K) 

* 

1 

- 

* 

* 

REGENT (R) 

* 

* 

- 

- 

* 

REGENT (K) 

- 

- 

* 

* 

- 

rege:t (f.) 

* 

*■ 

- 

* 

* 

SPUD (R) 

- 

- 

* 

* 

* 

VICEROY (F) 

8 

10 

9 

6 

9 

WIKSTCNl (E): 

3 : 

10 

4 

7 i 

11 

OTHER FILTER 

- 

* 

-• 

* 

1 

OTHER KING 

1 

- 

* 

* 

* 

OTHER REGULAR 

2 

1. 

11 

# 

* 

ROLL YOUR OWN 

* 

- 

* 

- 

- 

NOME 1 OR DON'T. KNOW. 

4 

1 

8 

52 

40 : 

NO: ANSWER 

-■ 

- 

1 

1 

1 


*Less than . 5 1 per cent. 

**This Includes only’ those! people who have 1 a "regular brand" (question; 6a) 1 . 
Note: Percentages add to more than 100 $; because 

some respondents gave more than one answer. 


Source: https://wwvjy.Qdustrydocuments.ucsf.edu/docs/ftgkODOO 


5 c* Who (else) did you know—either family or acquaintances— 

■ • v, ^ 

Asked of respondents who smoked, 
startedi to smoke cigarettes—^ 



_ Analyzed by Question 4: 

Male and who started smoking 



Total 


cigarettes at 

the age of: 

s . f 7> 


asked this 
question 

Total 

14 1 or 
under 

15 or 

16 : 

17 or 

18 ' 

19 or 

20 ' " 

21 or 

over 

Number of respondents 

2060 

1420' 

102 

424 

6l4 

202 

60 ** 

(10036'): 

(IOO 36 ) 

( 10036 ) 

( 10036 ) 

(IOO 36 ) 

(IOO 36 ) 

( 100 $) 


1 ° 

* 

* 

1 

*■ 

* 

* 

FATHER 

13 

14 

10 

15 

15 

15 

3 

MOTHER 

10 

10 

12 

11 

10 

6 

7 

BROTHER 

6 

T 

6 

8 

7 

6 

3 

SISTER 

3 

4 

4 

6 

3 

l 

7 

OTHER MALE RELATIVE 

5 

5 

4 

5 

5 

6 

10 

OTHER FEMALE RELATIVE 

2 

2 

2 

2 

2 

1 

3 

ROOMMATE 

4 

4 

4 

1 

5 

1 

T 

MALE FRTEKD : 

29 : 

36 

20 

38 

38 

44 

37 

FEMALE FRIEND 

IT 

6 

4 

6 

7 

4 

3 

NO' ONE ELSE 

20: 

28 : 

49 

2? 

26 

22 

27 

DON'T 1 KNOW OR NO ANSWER: 

8 

9 

8 

7 

8 

9 

17 


1001752845 


^Percentages based on. less than 
Note: Percentages add to more than 100 $ because 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


i 


r 


38 »- About how often have you been listening to radio broad- 
- ^ casts during this past winter and spring (not counting your 
* college radio)—almost daity, several times a week, about 
once a week* less often than that, or not at all? 


'' 1T r Daily -62-1 \ 

Several time* / 

: Y ' a week _2) 

*** About once a 1 

** -t - . week _3/ 

... - 


.. rVt 

(Ask b) 


Less often _ 
Not at alL 


(Ship 

; to 391 


a .. .1 » -r. 

-I at eiln; 


- ^ * * - ' <■ 

IV ■ ■ 


b, Here is a list of different kind* of program*. Would you 
look through the list and then tell me which one or two 
kinds of radio programs you like the best? (HAND 
RESPONDENT GREEN CARD) " 

Vat--.— - a »*- 


;M.r 

. it? *1^21!,^', 


28b. 

Radio 


... 







7 

Straight comedy programs 


Variety program* 

4 

News broadcasts 

^ . i—3 


- V . * 

Popular and dance music _ 

__7 

Quiz programs 

_8 

Sports events 

_9 

Serial 1 drama*__ 

_0 

Sinnui plays i 

_X 

Lizht dUvi_ 

______Y 

Discussions of public issues_64-1 


.. .2 

Movie* 

—XXXX 


4 


5 

Don’t know . 

6 


39b. 

TV 

^6 VI 
_2 


_9 

_J__0 

_X 

_V 


66-1 

_2 


_3 

_._ 4 


Morning 

Before 8 

8 - 9 _ 


67-1 
_ 2 


9 - 10 _ 

10 • 11 . 
1 f . 12 . 


you usually listen to the radio? 

Afternoon' ", 

j\ Evening 

12 - 1 

... 68-1 

6-7 68-7 

1-2: 

2 

7-8 8 

2-3 

.3 

8 - 9 __. __. 9 

3 - 4!_ 

_4 

9-10 _ 0 

4 - 5_ 

_ 1.5 

After 10 _X 


3 - 6 . 


39«- About: how often: have: you been watching; television during: 
this past' winter and I spring—almost d fa ily*. several time* a' 
week, about once a' week,,less often than that* or not at all? 


Daily 69-1 \ 

Several times /, 

a week ..._ 2^ 1 Ask b) 
About onca \ 

. 3 / 


Less often _ 4 

Not at all_ 5 


(Skip 
to 40) 


week:. 


b. Here is a list of different kinds of programs. Would you 
look through the list and then tell me which one or two 
kinds of television programs you like the best ? 1 

(RECORD ABOVE) 


39c. At what hour* do you usually watch television? 


Mo 


Afternoon 


f 


Before 8 _69-6 

12 - 1 _70-1 

6 - 7 

_70-7 

fl . O 7 

1 . 7 2 

7-8 

8 1 

o . in -*■ 8 

2.3 3 

8 - 9 

9 | 

10 - 11 _9 

3-4! -4 

9 - 10 

0 

n . 13 n 

4.3 3 

After 


^ at . 

5*6 ' 6 

.' iZ-iio > r*. 

10 X | 

t. 

40, Now this is all eacrpt for a couple of questions 

on beverage*. ] 

‘ —ROughly, about 

how often do you 

drink 

(coffee, etc.) 

around this time 

of year—more than 

once a 

day,. once a . 


day, several time* a week, once a week, less often than that,, 
or never? , -• 


Coffee 


Several'tunes 

daily _71-1 

Once a day-2 


Several time* 
a week: - 


Ohre a week- 

Less often--5 

Never —. 6 

Don’t know -7 





FACTUAL 


I 


Set: Oats: B 

. Freshman --.77-1 

Male -76-1 

Sophomore_2 

Female-2 J utlior _3 | 

Senior__4 | 

Where Live: 

Under 16 -76-3 Dormitory;_77—5 li 

16 _ 4 Fraternity or Sorority:_6 »•' 

17 __ _ _ y Own home __7 i 

is.Z_ZZZ_« : 0tW -* I' 

10 y Belongs to Sorority K_ 

“ ' or Fraternity__ 77-9 

20: ——.—p,--8 Not a member_ • _0 

21---9 Marital Status: -' I 1 

22 ‘ 24 --° Married_77-X i 

25 or over--X Not married!___Y 4 

L^ation of stiidenr’s home: Size of Place where I 

_ _ ~ " * student lives: •; 

New Engird . _78^1 - -- fci] 

Middle Atlantic _ 2 Over 1,000,000 _ 79^-1' 

East North Central -3 30O|QOO - 1,000,000 „2 I 

Wear North Central-4 ^ 3 ^ 

South Atlantic_5 

Eat. South Central_6 2, ’°°° ‘ '“«»- * I ' 

West South 1 Central I_7 2,500'» 25,000-5 

Mountain or Pacific_8 Under 2,500 or rural 6 

L 

Interviewer’* Initial*:.. .. _ _ 

L 


Respondent No. 


Source: https://wvvf??*ia^sJrydocuments.ucsf.edu/docs/ftg^Q£)00 


666Z££T00T 














34 


5 b. How did you happen to start 


Asked of respondents who smoked! a 
first, started to smoke cigarettes 


Total' 
asked this 
question 


Analyzed! by Question 5 a: 
Philip Chester- 

Morris field 

(R & K) Camel’ (R & K) 


Number of respondenta 


2060 

(lffl#): 


157 


189 

(10 < 4 > y . 


417 

(100*) 


INFLUENCES TEAT CAUSED CHOICE 
Family, smoked them 

"Everyone, M my crowd was 1 smoking them;, popular 
.. Friend gave me one, suggested, them 
Influence of: advertising’ 

Girl friend, hoy friend smoked them 
Available to me at the time 
Smoked 1 by grown-ups,, older crowd!;; a 
sophisticated cigarette 
Other (influences that, caused! choice)', 


N 'T MENTION ATTRIBUTE; JUST 1 MENTIONED' INFLUENCE 62 
RIBUTES CF CIGARETTE- THAT 1 CAUSED: CHOICE 15 


ATTRIBUTES CF CIGARETTE THAT 1 CAUSED: CHOICE 
Mildness: 

Just liked, them (no further information) 

Liked the taste, flavor 

Wanted filter cigarette 

Liked box,, package 

Wanted! king; size 

Wanted non-fi_ter. cigarette 

Found cigarette satisfying.,, pleasurable 

Had more cigarette flavor 

Doesn c t irritate'throat; burn; bite 

Wanted.regular size 

Other (attributes of cigarette that caused 
choice)^ 


DIDN'T MENTION INFLUENCE;: JUST MENTIONED! 
ATTRIBUTE. 


HAPPENED TO 1 START WITH: THEM--NO REASON. 


ANSWERED: IN TERMS OF STARTING TO SMOKE (NOT. A 
PARTICULAR; BRAND) 


' KNOW, OR NO ANSWER 


$ 

i 

* 

68 

72 

71 ! 

27 

3^ 

29 

10 

19. 

24 ' 

19 

15 

14 

1 

4 

5 

3 

3 

- 3 

4 

-• 

* 


2 

* 

6 

- 

2 

62 

67. 

66 

11 

10 

ll. 


3 : 

T 

1 

3 

3 : 

1 

4 

3 

- 

1 

- 

3 

2 

* 

_ 

_ 

* 

- 

1 

- 

- 

1 

- 

- 

1 

- 

- 

1 

1 ! 

10 : 



_6 


_ 5 ' 

JL 

jj 

_k_ 

il 

12 _ 

14 : 


*Less than 

^Percentages based; on less than 
Note: Ghoup: totals add to more 1 than lOO^t, and sub-totals, may add to more: 


Source: https:// 




trydocuments.ucsf.edu/docs/ftgki0OO 
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vho smoked (first brand) when you started smoking them? 

a specific brand when they first 
96$ of cigarette smokers 


respondents who are: 



Female and who 

started smoking cigarettes 

at the age of: 


Tbtal 

l 5 . or 
under 

15 or 

16 

17 or 

18 

19 or 

20 

21 or 

over 

640 : 

( IOO56.) 1 

28** 

(IOO56): 

17k 

(IOO56): 

32 k 

(10056) 

103 : 

(100S6): 

8** 

(.IOO56) 

* 

* 



1 ° 

* 

9 

18 

11 

8 

& 

- 

10 

lh 

10 

10 

8: 

- 

3 

- 

5 

3 

h 

- 

3 

11 

3 

2 

2 

13 

3 


k 

3 ' 

1 

- 

3 

- 

6 

3 : 

1 

- 

h 

- 

2 

h 

8 

13 

Ik 

18. 

13 

15 

11 

13 

hi 

36 

hO 

43 

hi 

25 

28 

29 

25 

291 

31 

38 

7 

11 

7 

6 

6 

13 


100 eases' are often unreliable* 

some respondents gave more than; one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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1 

) 

T 

1 

\ 

&.j 

_ / 

s 

J 

] 

„ i 

-j 

■ 1 

I 

L_J 

i 

• > 

L 

L 

L 

L 

L 

L 


6«. What brand: of cigarettes do you now smoke most often? ' 
{RECORD AT LEFT IN COLUMN 4o) 

... '' vi -C. y* t- • ■ ** “ '* r 

b. How long have you been smoking (present brand—6a) most 

■ (j>i often? : ,r»•;■ - v ” ::.. 

Less than 3 months_45— 1 2 up to 3 years_5 

.1 till tnr, - • 

-2 3 up to 4 year*-6 

-.J 4 yean or more-_I- 7 

1' up to 2 year* ---4 Don’t know_8 


’ v “. .. . . 

3—6 monthj _ 

6-12 months 


7*. What was the Last brand you smoked most regularly before 
• 4 . r . you smoked (present brand—6a)? {RECORD AT LEFT IN 

COLUMN 7a) . - 

Y-^- 'r-sC • 

b. (IF DIFFERENCE IN BRAND BETWEEN 6a AND 7a) How 

did you happen to leave (old brand—7a) and change to 
(present brands—6a)? --- 

’ •" ■ Vt* ", ” V V1"i, • — — - V - -.*• ft o'-Tf. ^ 

turf ,qii rsiid. V*m .j-x ova H —OZ 

^ ;oith J » i~Z<f a -ttrt’.jn ViV’t ntrrrt -d- 

. ' l’\ G< \ _ri .fCr'A*' .i*e.;• vr; 


46— 


V* sfl 

. ... 

K.. 


,■51 a -j- irsCT.J 


Ji' t' r V;. : VyO i* 


47- 


7. 


Don’t know.-47-Y 


■U 

Who (te!se)did you know—either family or acquaintances- 

that smoked (present brand^-6a) when you changed to them? 

(DOUBLE RECORD) 


11a. Now the other way* around—is there some one brand of 
cigarettes you would like to avoid more than the others just: 
because of its advertising? (RECORD AT LEFT IN COL. 

UMN 11a) L -'-'-n 1 

b. What don’t you like about the advertising? • 


- 

Vi. 




' U - -. 



51 - 


h. 




52- 


—52-Y 


12a. 


(—wV.' 

; j- -- r~~r- Don’t know„- 

i- vtsl r’^ob-O'. • - 

About how many cigarettes »! day: do you usually smoke? 

6 or less _53-1 36^5 ^ : 53-5 

7-15_1_2 46-55 _1_6 

, ^ i 

16-25_ J 56 or more_7 

I '1 26-35 _4 Don’t know_8 

t.»j. . 

Do you feel that you smoke too many cigarettes, or that the 
amount you smoke Ls all nght? 

Too many_53—9 

All right-0 

Don’t know--—^ X 


Father _ 

■ Mother _ 

Brother_ 

Sister_ 


-48-1 

_ 2 

—I ..* _ 3 


Other female relative_6 

Roommate_7 

Mile friend_.__-8 

Ferrule friend _i-9 


Other male relative_5 


Y- 


No one else__ 

Don’t know_ 


„.-0 

X 


8. Is there any other brand that you smoke fairly often'just for a 
change from your regular brand? (RECORD AT LEFT IN COL¬ 
UMN B; MULTIPLE RECORD IF NECESSARY) - 

9®» During the past six months, have you tried any different 
brands ftom the ones you normally: smoke? By “tried” we. 
mean you smoked at least a pack of them- (If "yet”) What 
was: the last brand you cried *t least a pack of? (RECORD 
AT LEFT IN COLUMN 9al 

h. Why didn’t you change permanently to (brand tried llast-i-9a)? 


IF SMOKES FILTER Til PS (F) IN 6a. CONTINUE, 

IF SMOKES '/NG SIZE (K) IN 6aj SKIP TO H. 

IF SMOKES REULAR SIZE (R) IN 6a. SKIP TO 18. 

IF SMOKES "ROLL YOUR OWN” OR NO REGULAR BRAND IN 
6a, SKIP TO 20. 

FILTER TIPS 

- .-til 

13. Why do you smoke Filter tips rather than non-filter tip 
cigarettes? 1 .u- ./> • ”• ' 

*<"- *v‘*‘-* .. , ^ -•>*: 

j- ■■ ," t ■ ” ■ ; 


10 - 


s *3 f»>r 


f>i *i<ld .-weii* O ti: vr ~U 


Don’t know . 


-1T-Y 


14a., Are there any times or circumstances when you like to smoke 
a non-fdter cigarette?; 


Don’t know :._50-Y 

... -■-*'■ "I . ' «,.* ' ' .)CT. 

10i If you were to select a brand of cigarettes based purely on itsi 
advertising: and nothing ebe, which brand would you select? 

(RECORD AT LEFT INICOLUMN HOI 


Yes_ 


_ 12-1 (Ask b) 


No 


Don't know 


.. 2 > (Skip to 15) 


b. Under what circumstances do you like to smoke them? 

1*- 


Don’t know.^ 


14- 


-14hY 


O 
O 
■ M 

CT 

(v 

•si 

CO 

w 


• Source: https://ww|yi4a4uSl£yclocumerits.ucsf.edu/docs/ftg^£)000 
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■ 5b. Eov did you happen to start 

Asked of respondents who' smoked' 
first started to smoke cigarettes 

__ Analyzed! by Question 4 : 

Male and who started 



Total 


smoking c 

igarettes at the 

age of: 


asked this 


Under 

15 or 

17 , or. 

19 or 

21 or 


question 

Total 

Ik 

16 

18 

20 

over 

Number of respondents 

2060 

lk20 

102 

k2h 

fiiu 

202 

6Q*~* 

(10056) 

(100$) 

(10056): 

(100$) 

(10056) 

(10056) 

(100$) 


' t 

* 

67 


* 

56. 

* 

$ 

INFLUENCES THAT. CAUSED: CHOICE 1 

70 

52 

73 

66 

§1 


Family smoked them 22 

"Everyone," my crowd was smoking, 

22 

33 

25 

20 

20' 

13 

them; popular 

Friend gave me one, suggested 

22 

20' 

16 

26 

19 

1 & 

17 

them 

IT 

16 

6 

Ik 

17 

20 

23 : 

Influence of advertising 

Girl friend, boy friend smoked 

k 

k 

- 

5 

6 

* 

3 , 

them 

2 

1 

- 

- 

2 

-l 

3 

Available tc me at the time 2 

Smoked by grown-ups, older crowd; 

2 

~ 

2 

2 

* 

7 

a sophisticated' cigarette 
Other (influences, that caused 

1 

1 

k 

1 

1 

~ 

• 

choice) 

DIDN'T 1 MENTION ATTRIBUTE;: JUST. 

2 

3 

2 

1 

2 

7 

7 

MENTIONED 1 INF L T JEN C E 

ATTRIBUTES CF CIGARETTE TEAT. 

62 

60 

kr 

a 

6l 

51. 

6O 1 

CAUSED choice: 

15 : 

I 5 ; 

18 

12: 

16 

15 

13 

Mildness 

Just like them (no: further 

5' 

5 


T 

5 

5 : 

10 

information) 

3 

3 

- 

5 

3 

1 

- 

Liked: the taste:,, flavor 

2 

3 

- 

l 

3 : 

4 

3 

Wanted filter cigarette 

2 

1. 

2 

- 

1 

2 

- 

Liked box,, package 1 

2 

2 

S' 

l 1 

2 

1 

3 . 

Wanted king size 

1 

1 

- 

l 

1 

2 

- 

Wanted non-filter cigarette 
Found cigarette satisfying. 

*: 

* 

“ 

* 

* 

1 

■ 

pleasurable 1 

* 

* 

- 

* 

* 

1 

- 

Had more cigarette flavor 
Doesn't irritate throat; burn; 

* 

* 

2 

~ 

■" 

- 1 

3 

bite 

* 

* 

- 

- 

- 


- 

Wanted regular size 

Other (attributes of cigarette 

* 

* 

- 

• 

*: 

• 

•• 

that caused choice) 

DIDN’T MENTION'INFLUENCE; JUST 

1 

1 

2 

* 

1 

2 


MENTIONED ATTRIBUTE 

12' 

12 1 

18 

_8 ! 

Ik 

13 : 

10 

JUST HAPPENED TO. START. WITH 







THEM--NO. REASON 

ANSWERED. IN TERMS OF STARTING TO: 

_4 

_4 

_6 

_3 

_6 

_4 

- 

SMOKE (NOT A PARTICULAR- BRAND'): 

k' 

k 

10 

6 

1 

2 

3 : 

DON’T KNOW OR;NO:ANSWER 

15 


m 

15 

15 ' 

20 

20: 


f 

f: 

I * 

r. 

r 

r 

i 

i 


Ndte: 


*Less than 

^Percentages based on less than 
Group totals: add to: more 1 than 100 $., and sub-totals, may add to more: 


L 

L 

L 

L 

L 

L 

L 

L 



Source: https://www^g|ug j trydocuments.ucsf.edu/docs/ftgk0©®0 


1001752841 



6a.. What brand, of cigarettes do you nov smoke most often t 

Asked of all cigarette: smokers-- jvL- J 

47!$ of total sample . -/-Wf 

Analyzed by respondents whose college j 

_ has a student population of: vL 


Total 



cigarette 
smoker s 

Over 

8,000 

Number of' respondents 1 

2153 

(.100$) 

$ 

754 

(100$) 

$ 

PALL MALL (k) 

21 

-. 20 

LUCKY STRIKE (R) 

15 

16 

CHESTERFIELD (R) 

7 

8 

CHESTERFIELD (K) 

6 

5 

WINSTON (F) 

10 

9 

VICEROY (F) 

10 

10 

L & M (F-K) 

8 

8 

L & M (F-R) 

1 

2 

MARLBORO (F) 

7 

8 

CAMEL. (R) 

4 

5 

PHILIP'MORRIS (R) 

3' 

3 

PHILIP MORRIS (K) 

l 

1 

HERBERT TAREYTCN (F) 

2: 

3 


4,000 

1,000 

500 



to 

to 

to 

Under 

• 1 

8 „ooo 

4,000 

1 , 000 ' 

500 


728 

519 

115 

37** 


(100$) 

(100$) 

(100$)' 

(100$) 

r 

$ 

* 

$ 

* . 

•' ' t.V/ " -'t, 

' v. 

23 

22 

9 

14 


16 

13 

11 

16 : 

. 'V. 

8 

5 

8 

8 

<*• «-« 

- 'If? l 

8 

7 

6 


-l"* V ► t* 

7 

15 

13 

■' 16 

f• - ' \; * v * ‘ 

■ *- t ►- 

9 

11 

9 

16 . 


7 

7 

15 

8 

• v ..*-. 4 : 1 *■* 1 

1 

l 

3 

-■ 


7 

6 

13 

5 : 


4 

3 

- 

6 


3: 

2 

1 

- 


* 

1 

5 

- 


1 

2 

1 

- 



HERBERT TAREYTON (K) 

* 

* 

- 

* 

- 

- 

OLD: GOLD' (R) 

1 

1. 

i 

1. 

- 

3 

OLD. GOLD (F) 

1 

* 

l. 

1 

1 

- 

OLD' GOLD (K) 

* 

- 

* 

1 

- 

“ 

RALEIGH (K). 

1 

l 

i 

* 

- 

- 

RALEIGH (R) 


* 

*: 

- 

- 

- 

KOOL (R) 

* 

* 

1 

- 

- 

- 

KOOL (K) 

* 

* 

- 

- 

- 

- 

KENT (F ) 

* 

* 

* 

- 

1 


PARLIAMENT (F) 

* 

* 

- 

* 

r\ 

CL 

- 

REGENT (R) 

*- 

- 

* 

- 

- 

- 

REGENT' (F )i 

* 

- 

* 

- 

- 

“ 

CAVALIER (K) 

* 

-* 

- 

- 

- 

- 

OTHER REGULAR 

1 

* 

1 

1 

- 

- 

OTHER FILTER' 

* 

- 

* 

* 

- 

- 

DON'T KNOW, 

1 

* 

1 

1 

2 

8 

Suircnary 

REGULAR SIZE 

31 

33. 

33 

26 

20 

32 

KING: SIZE 

29 

2 1\ 

32 ' 

31 

21 

l4 

FILTER: TIP 

39 

40 

34 

42: .. 

57 

46 

DON'T KNOW 

l 

*; 

l 

1 

2 

8 


*Les:s than . 5 per cent 

**Percentages based on less than. 100 cases are often unreliable. 





Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS IN NEGRO COLLEGES 


51 


I 

I 

I 

I 

I 

1 


1 


I 

i 

a 

a 

a 

a 


a 


a 


a 

a 

a 

a 

a 


How long have you been 

smoking (present 

brand) 

most often? 

Asked of all cigarette smokers-- 
53 $ of Negro sample 

Analyzed by 


Total 

respondents 


cigarette 

who 

are: 


smokers 

Mnle 

Female 

Number of respondents 

318: 

ISO 

138: 


(ICO/.) 

(ICO?,) 

(10056) 


* 

* 

$■ 

LESS THAN; 3 MONTHS 

4 

3 

4 

3 - 6 MONTHS 

9 ' 

7 

12 

6 - 12 MONTHS 

21 

19 

22 

1 UP TO' 2 YEARS 

33 

30 

37 

2 UP TO' 3 : YEARS 

12 

13 

12 

3 UP TO 4 YEARS 

5 

7 

2 

4 YEARS OR' MORE 

10 

15 

4 

DON'T KNOW 

* 

- 

1 

NO' ANSWER 

6 

6 

6 


*Less than «5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


29S^L'.i tool 



6a. Vhat brand of cigarettes do you now smoke most, often? 



-■ Asked of all, cigarette: smokers — 

47$ of total sample 

■ .««' ' Analysed by respondents who are: 

- 


'Total 

Male 

and attend, a: 

Female 

and attend a: ■ 


cigarette 


Men's 

Co-ed 


Women's 

Co-ed 


smokers 

Total 

college college 

Total 

college college: 

Humber of respondents 

. 2153 

1500 

k02 

1098 

653, 

135 

518 

.(10056), 

(100)6) 

(10036) 

(10016) 

(100)6): 

(10016) 

(10036) 


i 

> 

t 

. * 

t 

* 

i 

PALL MALL (k) 

21 

21 

21 

21 

20 

13 

, 21 

WJCKI: STRIKE (R) 

15 

20 

19 

20 

5 

3 

- .5 

CHESTERFIELD (:R ) 

7 

9 

9 

9 

4 

3 

: M 

CHESTERFIELD (IK) 

6 

6 

8 

6 

6 

3 . .. 

• 7- 

WINSTON (F) 

. 10 

9 

11 

9 

12 

21 

«.io. 

VICEROY (F) 

. 10 

6 

• 1 

7 

20 

11 

22 

L & M' (F-K) 

8 

6 

6 

5 

13 

17 

■ 12 

L & M (F-R) 

• 1. 

1 

1 

1 

2 

3 ^ 

1 

MARLBORO (f) 

7, 

7 

6 

7 

9 

17 

7 

CAMEL (r) 

4 

5 1 

3' 

6 

2 

- 

2 

PHILIP MORRIS (R) 

3 

3 

4, 

3 

1 

1 

1 

PHILIP MORRIS (K) 

1 

1. 

l 

1 

* 

- 

* 

HERBERT TAREYTON (?) 

2 

1 

- 

1 

3 

2 

3: 

HERBERT TAREYTON (K) 

* 

* 

- 

* 

* 

- 

1 

OLD GOLD,(R) 

1 

1 

1 

1 

* 

1 

-■ 

OLD GOLD (F) 

1 

1 

I. 

1 

1 

1 

1 

OLD GOLD ( K) 

* 

*: 

1. 

* 

* 

- 

* 

RALEIGH, (K) 

I 

1 

- 

1 

- 

- 

- 

RALEIGH (R) 

* 

*: 

l 

* 

- 

- 

- 

KOOL (r): 

* 

*: 

- 

* 

* 

- 

* 

KDOL (K): 

* 

- 

- 

- 

* 

- 

1 

KENT (F): 

* 

* 

1 

* 

* 

1 

* 

PARLIAMENT' (F) 

< 

* 

l 

- 

1 

1 

1 

REGENT (R) 

* 

* 

l 


- 

... 

- 

REGElfi’ (F) 

* 

- 

- ! 

- 

* 

- 

* 

CAVALIER (K) 

* 

* 

- 

*, 

- 

- 

- 

OTHER REGULAR 

1 

1 

l. 

*: 

* 

- 

* 

OTHER FILTER: 

* 

*; 

- 

* 

-* 

- 

* 

DON'T KNOW, 

1 

1 

2 

1 

1 

2 

1 

Summary 

REGULAR: SIZE 

31 

39 

39 

38! 

12 


13 

kttg size 

29 

30 

30 

301 

27, 

16 

30 

FILTER TIP' 

39 

30 

29 

31 

60 

74 

56 

DON’T KNOW 

1 

1 

2 

1 

1 

2 

1 


♦Less than .5 per cent 



•• L 


Source: httj '/wwv^jj^y.strydocuments.ucsf.edu/docs/ftgkft0OO 


1001752849 
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INTERVIEWS IN NEGRO: COLLEGES 


5 c. Who (else) did you know—either family or acquaintances — 
who smoked (first brand) when you started smoking them?' 

Asked of respondents who smoked 
a specific brand when they first 
started to smoke: cigarettes— 

96$ of Negro cigarette smokers 


I 




; *• 


v;^r 


Number of respondents 


Total 

asked, this: 
question! 

306 

( 100 $): 


Analyzed by 
respondents who are: 
Male Female 


133 

(. 10 D 96 ')'- 


FATHER 


MOTHER’ 


SISTER 


OTHER MALE RELATIVE 


OTHER FEMALE RELATIVE 


ROOMMATE 


MALE FRIEND 


FEMALE FRIEND. 


NO ONE ELSE. 


DON'T KNOW OR NO ANSWER 


Note: Percentages add to more than 100 $ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



45 


do you now smoke most often? 
47$ of total! sample 


Question 6b; respondents whose college class Is: _ 

Sophomore and started Junior and started Senior and started 

smoking present- brand; smoking present brand; smoking present brand; 



Before 

Since 


Before: 

Since 


Before 


Since 


entering 

entering; 


entering 

entering 


entering 

entering 

Total 

college 

college 

Total 

college 

college 

Total 

college 


college 

530 

137 

358 

571 

105 

435 

550 

90 **‘ 


4:26 

(IOO36): 

(10036) 

( IOO36): 

(IOO36) 

(10036)! 

(IOQ36) „ 

(IOO36): 

(10036): 


(IOO36) 

* 

* 

* 

t 

a 

i 

* 

$ 


* 

23 

24 

24 

19 

25 

18. 

23 

35 


22 

15 

20 

13 1 

13 

32 

8 

14 

23 


11 

7 

19 

3 ! 

8 

14 

7 

7 

n 


7 

5 

3 

6 

7 

1 

8 

7 

8 


' 7 

11 

2 

15 

10 

- 

'12 

8 

2 


8 

10 

10 

9 

11 

5 

13 

8 

- 


10 

7 

1 

8 ! 

7 

- 

10 

9 

- 


ll 

2 

- 

3 : 

1 

- 

1 

1 

- 


2 

8 

- 

10: 

8 

- 

10 

7 

- 


9 

4: 

11 

1 

5 

15 

3 

4 

16 


2 

3 

4 

2: 

2 

4 

2 

2 

- 


2 

l 

- 

1 

2 

- 

2 

• 

- 


- 

2 

l 

2 

1 

- 

1 

• 2 

- 


3 

*; 

l 

* 

- 

- 

- 

* 

- 


* 

*: 

- 

I 

1 

4 

* 

2 

2 


2 


_ 

- 

1 

- 

1 

l" 

-■ 


2 

*: 

- 

* 

— 

- 

- 

1 

- 


1 

-1 

1 

1 

* 

- 

* 

1 

- 


1 


- 


11. 

- 

1 

- 

- 


- 

_ 

_ 

_ 

11. 

- 

1 

* 

- 


* 

* 

- 

* 

* 

- 

* 

* 

1 


- 

- 

- 

- 

11 

- 

1 

- 

- 


- 

* 

- 

* 

1i 

— 

1 

- 

- 


- 

* 

1 

_ 

- 

- 

- 

- 

- 


- 

* 

- 

* 

- 


- 

- 

- 


- 

* 

1 

_ 


_ 

^ . 





* 

1 


_ 



1 

2 


* 

— 


- 

* 

- 

* 

* 

- 

W 

O 

* 

11 

- 

1 

* 

- 

- 

2 

- 

h*' 

* 



















Cl 

' 

29 

56 

20 

31 

69 

22' 

30 

54 

fv 

24 

30 ' 

30 

32 

28 

2y 

28 

32 

4 k 

00' 

31 

40 

114 

47 

41 

5 

50 ' 

36 

2 

Cl 

A 

45 

11. 

- 

1 

* 

- 

- 

2 

- 

u 3 

* 


•5 per cent 

100 1 cases are often unreliable. 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


6a. What brand of cigarettes 
Asked of all cigarette smokers-- 


Analyzed by 
'Freshman and started 
smoking present brand; 


■ 

Total 

cigarette 


Before 

entering 

Since 

entering; 


smokers 

Total 

college 

college 

Number of respondents 

2153 

502 

365 

99** .. 

(100*) 

(100*) 

(100*) 

( 100 *) 


i 

i 

$ 

i ; 

PALL MALL (K) 

21 

16 

16 

15 * 

LUCKY STRIKE (r) 

15 

19 

21 

9 

CHESTERFIELD (R) 

7 

7 

7 

> 5 * 

CHESTERFIELD (K) 

6 

6 

7 

y 6 - 

WINSTON (F) 

10: 

13 

13 

10' ’ 

VICEROY (F) 

10: 

10 

10 

17 

L & M (F-K) 

8' 

7 

6 

14 

L & M (iff-R) 

1 

I 

l 

2 

MARLBORO (F) 

7 

6 

4 

13 

CAMEL (R) 

4 

2 

2 

2 

PHILIP MORRIS (R) 

3 

3 

4 

- 

PHILIP MORRIS (K) 

l 

1 

l 

2 

HERBERT TAREYTON (f) 

2 

2 

2 1 

3 

HERBERT TAREYTON (K) 

* 

* 

I 

— 

OLD GOLD (R) 

1 

1 

I 

- . 

OLD' GOLD (?) 

1 

1 

* 

1 

OLD GOLD (K) 

* 

* 

1 

- 

RALEIGH (K) 

1 

- 

-■ 

- 

RALEIGH (R) 

* 

- 

- 

- 

KOOL (R) 

* 

* 

1 

- ; ... 

KOOL (K) 

* 

- 

- 

- 

KENT (F) 

* 

I 

* 

1 

PARLIAMENT (F) 

* 

1 

1 

M 

REGENT (R) 

* 

- 

- 

O - 

REGENT (F) 

* 

- 

- 

O - 

CAVALIER (K) 

* 

- 

- 

M 

“ 

OTHER REGULAR 

1 

I 

1 

07 
> * 

0 TEU 31 FILTER 

* 

- 

- 

CC 

DON'T KNOW 

I 

2 

- 

QO 

C/1 

Summary 

REGULAR SIZE 

‘ 31 

33 

37 

07 - 

16 

KING SIZE 

29 

23 

26 

23 

FILTER: TIP 

39 

42 

37 

61 

DON’T KNOW 

l 

2 

- 

tm 


♦ Less than 

♦♦Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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6a. What brand of cigarettes do you now smoke most often? 

Asked of all cigarette smokers;— 

4 ' 7 # of total sample 


Analyzed by respondents who 

Total _ while attending college live in:. _ 

cigarette Fraternity or Own 

smokers Dormitory Sorority house 1 home Other 


Number of respondents 2153 

( 100 #;) 

* 

PALL MALL (K) 21 

LUCKY strike: (R) 15 

CHESTERFIELD'; (R) 7 

CHESTERFIELD 1 (K) 6 

WINSTON. (F) 10 

VICEROY (F) 10 

L & M (F-K): 8 

L & M (F-R) 1 

MARLBORO (F) 7 

CAMEL. (R) 4 

PHILIP' MORRIS (R) 3 

PHILIP MORRIS (K) 11 

HERBERT TAREYTON (F) 2 ' 

HERBERT TAREYTON (K) * 

OLD GOLD (R) 1 

OLD: GOLD (f) 1 

OLD GOLD (K) * 

RALEIGH (K) 1 

RALEIGH (R) - * 

KOOL (R) * 

KOOL (K) * 

KENT (F) * 

PARLIAMENT (F) * 

REGENT (R) * 

REGENT (P) * 

CAVALIER (K) * 

OTHER. REGULAR 1 

OTHER' FILTER * 

DON'T KNOW 1 

Summary 

REGULAR' SIZE 31 

KING SIZE 29 

FILTER. TIP 39 : 

DON'T 1 KNOW 1 


*Less than 


781 

314 

730 

315 

(100#): 

(100#) 

(100#): - 

(100#) 

# 

* 

* 

$ 

21 

27 

18 

21 

14 

18 

14 

18 

7 

6 

10 

5 

7 

8 

5 

7 

11 

8 

ll 

11 

10 

11 

10 

8 

9 

5 

8. 

5 

1 

2 

1 

1 

9 

6 

7 

4 

1 

l 

7 

6 

2 

2 

2 

4 

1 

- 

1 

2 

1 

1 

3 

* 

* 

- 

* 

l 

1 

1 

* 

2' 

1 

1 

1 

1, 

* 

- 

* 

- 


1 

1 

1 

* 

- 

- 

1 

- 

1 

* 

1 


- 

* 

- 

l. 

1 

* 

• • “ M 

-L 


- 

- C 




O 

- 

- 

* 

- H« 

- 


- 

* V* 

- 

- 

* 

.. C/I 

(C 

1 

* 

* 

- GO 

* 


- 

- C7; 

1 


1 

1 ** 

26 

29 

33 : 

37' 

'29 

36 

25 

3i 


35: 

hi 

31 

1 

- 

1 

1 


5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



INTERVIEWS! IN NEGRO COLLEGES 


31 


5 b. How did you Happen to start smoking (first brand!)! ? 

Asked of respondents, who smoked a specific: 
brand when: they first started to smoke 
cigarettes— 9 6# 1 of Negro cigarette smokers 



Total 

Analyzed by 


asked this _ 

respondents, who are: 


question 

Male 


Fe:male 

Number of respondents 

306: 

173 ; 


133 : 


(10096) 

(10096): 


(10096) 


* 

$ 


i 

INFLUENCES THAT 1 CAUSED' CHOICE 

81 

77 


86 

Family smoked them 

25 

29: 


20 

Friend gave me 1 one, suggested, them 
"Everyone, ” my crowd, was smoking them;: 

23 

18: 


'29 

popular 

Smoked by grown-ups,, older crowd; a 

21 

20: 


23 

sophisticated cigarette 

3 

3' 


2 

Influence of advertising 

2 

2 


2 

Girl friend, boy friend smoked them 

2 

- 


5 

Available to me at the time 

2 

3 


1 

Other (influences: that caused choice)' 

4 ' 

3 


5 

DIDN'T MENTION ATTRIBUTEJUST MENTIONED 





INFLUENCE 

72 

71 , 


74 

ATTRIBUTES OF CIGARETTE THAT CAUSED: CHOICE 

11 

14 


7 

Mildness 

~E 

“ 5 . 


2 

Just like: them (no further information): 

2 

2 


1 

Liked the taste, flavor 

1 

2 


1 

Wanted filter cigarette 

1 

l 


1 

Found cigarette satisfying, pleasurable 

* 

1, 


- 

Doesn't irritate throat;: burn; bite 

* 

1 


_ 

Had more cigarette: flavor 

* 

- 


1 

Wanted king size 

* 

- 


1 

Wanted regular size: 

* 

_ 


1 

Liked box, package: 

* 

l 



Other (attributes of cigarette that caused, 
choice) 

1 

1 

O 

2 

DIDN'T MENTION INFLUENCE; JUST MENTIONED 



h* 


ATTRIBUTE 

J3 

12 

•v} 

_4 




07 


JUST HAPPENED: TO START, WITH THEM—NO: REASON 


_6 

fO 

_3 

ANSWERED IN TERMS: OF 1 STARTING TO SMOKE (NOT 



QC 





A PARTICULAR' BRAND) 

JL 

_4 

O 

11 

DON'T KNOW OR NO ANSWER 


_1 


_7 


*Le:ss than .5 per cent 

Note: Group totals add to more than 100 # > and sub-totals may add to more 

than group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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r .. 

6a. What “brand of cigarettes do you now smoke most often? 

| ; .. Asked of all cigarette smokers— 

Vf# of total sample 


\ , _ Analyzed! "by respondents whose college Is located in: 


i , ; Total 

• . cigarette 

f ~| . , smokers 

Nev 

England 

Middle 

Atlan¬ 

tic: 

East 

North 

Central 

West 

North' 

Central 

Sduth 

Atlan¬ 

tic 

East 

South 

Central 

West 

Sbuth 

Central 

Moun¬ 

tain 

■ Pa¬ 
cific 

I 1 number of 

respondents 

. 2153 

178 

LT\ 

Sr 

557 

402 

216 

50 ** 

120 

71 ** 

284 

r* 

(lOO*) 

(100*) (100*) (loo*:) 

(100*): 

(100*) (100*) 

(; 10 C$): (aOOf)i(lOQ#): 

I ; 

i 

* 

* 

* 

* 

* 

* 

*: 

* 

* 

PALL MALL (K) 

21 

20 

15 

21 

25 

21 

22 

26 

11 

17 

I", LUCKY STRIKE (R) 

15 

9 

10 

19 

11 

17 

22 

15 

11 

21 

* 1 CHESTERFIELD (R) 

7 

10 

13 

6 

9 

5 

6 

4 

6 

3 

CHESTERFIELD (K) 

6 

4 

4 

6 

6 

10 

10 

11 

3 

6 

1 • WINSTON (F) 

10 

15 

5 

10 

l 4 

17 

10 

4 

8: 

5 

VICEROY (F) 

10 

3 

5 

10 

12 

5 

12 

20 

13 

15 

f L & M (F-K) 

8 

U 

6 

8 

5 

9 

4 

4 

15 

9 

* L & M (F-R) 

1 

3 

1 

1 

2 

1 

- 

— 

-■ 

2 

| MARLBORO (F) 

T 

11 

20 

4 

3 

5 

6 

6 

6 

8: 

1 CAMEL (R) 

4 

- 

4l 

4 

4 

3 

- 

4 " 

10: 

6 

r PHILIP MORRIS (R) 

3 

3 

hi 

3 

2 

2 

- 

2 

4 

1 

| ' PHILIP MORRIS (K) 

1 

1 

- 

1 

2 

- 

- 

- 

- 

2 

HERBERT 1 TAREYTON (F) 

2 

1 

3: 

3 

1 

1 

4 

1 

- 

1 

I | HERBERT : TAREYTON (K) 

* 

- 


* 

• 

- 

- 

- 

- 

1 

OLD GOLD (R) 

1 

1 

1 

1 

1 

1 

- 

- 

3 : 

1 

, OLD GOLD (F) 

1 

- 

* 

1 

1 

* 

4 

- 

3 

- 

[ OLD GOLD (K) 

* 

1 

- 

- 

* 

- 

- 

• 

3 

* 

RALEIGH: (K) 

1 

- 

1 

*: 

1 

- 

- 

- 

- 

1 

1 / RALEIGH (R) 

* 

- 

1 

- 

- 

1 

- 

- 

- 

- 

' : KODL (R) 

-* 


1 

- 

- 

- 

- 

2 ' 

3 

- 

_ . KOOL (K) 

* 

- 

1 

* 

- 

- 

- 

- 

- 

- 

1. KENT (T‘)‘ 

+• 

1 

- 

1 

- 

- 

- 

- 

- 

1 

_ . PARLIAI-EOT' (F) 

* 

2 

1 

- 

* 

- 

- 

- 

- 

- 

1- REGENT (R) 

* 

- 

1 

- 

- 

- 

- 

- 

- 

- 

RECENT (F> 

* 

- 

- 

- 

* 

- 

- 

- 

1 

- 

[ ' CAVALIER (K) 

* 

- 

- 

* 

- 

- 

' - 

- 

- 

- 

OTHER REGULAR 

1 

2 

- 

* 

- 

1 

- 

1 

- 

- 

|" OTHER FILTER 

* 

- 

- 

* 

* 

- 

- 

- 

- 

- 

L DON'T KNOW 

1 

2 

3 : 

1 

1 

1 

- 

- 

- 

•• 

| ' Summary 

* REGULAR. SIEE 

31 

25^ 

35 

33 

27' 

29 

28 

27 

37 

32 

KING SIZE 

29 

26 

22 

29 

34 

31 

32 

38 

17 

27 

I ^ FILTER' TIP' 

39 

47 

40 

37 

38: 

39 

40 

35 

46 

41 

L DON'T KNOW 

1 

2 

3 : 

l 

1 

l 

- 

- 

- 

- 


L *Less than .5'per cent, 

♦♦Percentages based on less than 100 cases axe often, unreliable:*• 

L 

t 


Source: https://wvmi|jdustrydocuments.ucsf.edu/docs/ftg^P000 







i 

42 ® 6 a. What brand of cigarettes do you : 

now smoke most often? 

1 

m 


Asked of 

all cigarette 

smokers,— 


1 


47$ of total sample 


Analyzed b 

y respondents 



Analyzed by respondents 

vhose: college newspaper | 

! 


whose college newspaper: 


Does not ■. 




Does not 

Chrrles 

carry 

i 

Total 

Carries the 

carry the 

Marlboro 

Marlboro ■ 

t 

cigarette 

Max Shulman 

Max Shulman 

adver-r 

adver- B 


smokers 

column 

column 1 

tising 

tising 

Number of respondents 

2153 

1427 

726' 

1473 : . 

680: | 

ii 

(100$) 

( 100 $); 

(100*) 

( 100 *): 

( 100 *) ■ 


* 

t 


* 

* 1 

PALI, MALL (K) 

21 

22 

18 

22 : 

18 1 

LUCKY STRIKE (R) 

15 

15 

15 

15 ' 


CHESTERFIELD (r) 

7 

7 

8 

7 

7 I 

CHESTERFIELD (K) 

6 

6 

6 

6 . 

6 

1 WINSTON (F) 

10 

9 

l 4 

9: 

13 1 

VICEROY (F) 

10 

11 

8 

9 ' 


L & M (F-K) 

8 

7 

8 

8 . 

8 1 

L & M (F-R) 

1 

1 

2 

1 

1 I 

MARLBORO (F) 

7 

6 

9 

7 

7 - 

CAMEL (R) 

k 

k 

3 

4 

3 | 

PHILIP MORRIS (R) 

3 

2 

3 

2 

3 ' 

PHILIP MORRIS (K) 

1 

I. 

1 

1 

1 1 

HERBERT TAREYTON (f) 

2 

2 : 

1 

2 

2 ■ 

HERBERT TAREYTON (K) 

* 

* 

* 

* 

* 

OLD GOLD (R) 

1 

1 

l 

1 

1 I 

OLD GOLD (F) 

I 

1 

1 

1 

1 

OLD GOLD (K) 

* 

* 

* 

*; 

* s 

RALEIGH (K) 

1 

1 

* 

1 

* 1 

RALEIGH (R) 

* 

1 

* 

-* 

- 

KOOL (R) 

* 

1 

- 

1 

I 

KOOL (K) 

* 

* 

- 

* 


KENT (F) 

* 

* 

* 

* 

1 I 

PARLIAMENT (f) 

* 

* 

* 

* 

1 B 

REGENT (R) 

* 

- 

* 

* 

| 

REGENT (F) 

* 

* 

- 

* 

B 

CAVALIER (K) 

#; 

* 

- 

* 

■ 

OTHER REGULAR 

1 

1 

* 

1 

. I 

OTHER: FILTER 

* 

* 

* 

* 

}i a * 

DON'T KNOW 

1 

1 

2 

2 

C 1 1 






O i 

Summary 





b* - 

REGULAR: SIZE; 

31 

31 

30 

31 

<F 29 ■ 

KING SIZE 

29 

31 

26 

30 

C7 26 B 

FILTER: TIP 

39 

38 

hi 

38 

44 

DON’T 1 KNOW, 

1 

* 

3 

1 

GO 1 ■ 

Cl' | 


*Iess 

, than 1 .5 per cent 


CO' 1 

| 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 

■ 



* INTERSHEWS IN NEGRO COLLEGES 
6a. What brand, of cigarettes do you now smoke most often'? 


Asked of all 

cigarette 1 

smokers-” 


53 $ of Negro 

sample 

Total 

Analyzed by 

cigarette: 

respondents 

who are:: 


smokers 

Male 

Female: 

Number of respondents 

319 

181. 

138 


( 100 $): 

(100$): 

(10:0$) 


$ 

$ 

$ 

VICEROY (F) 

25 

14 

38 

PHILIP MORRIS (R) 

15 

22 

6 

PHILIP MORRIS (K) 

4 

5 

3 

PALL MALL (K) 

14 

18 : 

8 ' 

WINSTON (F) 

12 

10: 

l 4 

CHESTERFIELD (R) 

5 

6 

4 

CHESTERFIELD (K) 

1 

2 

1 

MARLBORO (F) 

5 

4 

6 

LUCKY STRIKE (r) 

4 

6: 

1 

HERBERT TAREYTON (?) 

2 

I 

4 

HERBERT TAREYTON (K) 

1 

1. 

l 

HERBERT. TAREYTON (R) 

1 


1 

CAMEL (R) 

3 

6 

l 

L & M (F-K): 

2 

1 

4 

L & M (F-R) 

1 

1 

l 

KOOL, (K) 

2 

1. 

2 

KCOL (R) 

1 

- 

1 

KENT (?) 

1 

1 

1 

OLD GOLD (?) 

1 

1 

1 

CAVALIER (K) 

* 

- 

1 

PARLIAMENT (f) 

* 

- 

1 

DON'T KNOW 

* 

* 

- 

Summary 

REGULAR: size: 

29 ' 

39 

15 ' 

KING SIZE 

22: 

27 

15 ' 

FILTER' TIP 

49 

34 

IP" 

DON'T MOW 

* 

* 



*Less than .5 per 1 cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 





6a. What brand of cigarettes 1 
Asked of ail cigarette smokers— 


Total 

cigarette 

smokers 


'_ Analyzed by Question 7a: 

Philip Chester- 

Morris _ . r . r \ . v.v -field! _ 
(R & K) Camel “ (R & K) 


Number of respondents 


PALL MALL (K)> 


2153 ! 

(ioo£) 


. 131 

.(iioe#): 

i 

17 : 


180 

( 100 ?) 

i 

16 


421 

(!l005fc): 

i 

27 : 


LUCKY STRIKE' 

15 

23 

21: 

16 

CHESTERFIELD (R) 

7i 

15 

6 

( 7 ) 

CHESTERFIELD (K) 

6 

3 

7: 

(8) 

WINSTON (F) 

ll 

2 

14: 

7 

VICEROY (F) 

10 

6 

6 

7 

L & M (F-K) 

8 

4 

2 

8 

L & M (F-R) 

1 

1 

2 

3’ 

MARLBORO 

7 

8 

3 

6 

CAMEL (R) 

4 

2 


3 

PHILIP morris: (r) 

3 

Cio.):***- 

2 

2 

PHILIP'MORRIS, (K) 

1 


• 

2 

HERBERT 1 TAREYTON' (F) 

2 

1 

1 

1 

HERBERT' TAREYTON' (K) 

*; 

- 

2 

- 

OLD GOLD (R) 

1 

3: 

1 

1 

OLD GOLD (?) 

1 

- 

- 

* 

OLD GOLD (K) 

* 

- 

• 

- 

RALEIGH (K) 

1 

- 

1 

1 

RALEIGH (R) 

* 

-■ 

- 

* 

KOOL (R) 

* 

2 

1 

- 

KOOL (K) 

* 

- 

- 

* 

KENT (?) 

* 

- 

- 

1 

PARLIAMENT (?) 

* 

- 

- 

* 

REGSJT (R) 

* 

_ 

- 

- 

REGENT (?) 

* 


- 

- 

CAVALIER (K) 

* 

- 

- 


OTHER: REGULAR 

* 

- 

1 

* 

OTHER' FILTER 

* 

-■ 

- 

* 

DON’T' KNOW 

1 

- 

- 

- 

Summary 

REGULAR SIZE! 

31 

55. 

46 

29 

KING! SIZE: 

29 

23 

26 

36 

FILTER TIP 

39 

22 

28 

33 

DON’T KNOW 

1 

- 

- 

- 


♦Less than 

♦♦Percentages based on 1 less than 
()♦♦♦Respondents who are 1 still smoking 


Source: https://ww\AuMystrydocuments.ucsf.edu/docs/ftgkiPOO 
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6 a. What brand of cigarettes do you now smoke most often? 

Asked of all cigarette smokers— 

47# of total sample 

Analyzed by respondents 

_ whose college: 

Does not 

Total Has a have a 

cigarette Philip Morris Philip Morris 

. smokers representative representative 

Number of respondents 2153 834 1319 

(10C$) - (ICC#) (IOC#) 

# # J. 


PALL MALL (K) 

21 

21 

20' 

LUCKY STRIKE (R) 

15 

l6 

l4 

CHESTERFIELD' (R) 

T 

5 

9 

CHESTERFIELD 1 (K) 

6 

6 

6 

WINSTON' (F) 

10 

9 

ll 

VICEROY (F) 

10 

ll 

9 

L & M (F-K) 

8 

7 

8' 

L & M (F-R) 

l 

2 

1 

MARLBORO (F) 

7 

8 

7 

CAMEL (R) 

4: 

4 

4 

PHILIP MORRIS (R) 

3 

2 

3 

PHILIP MORRIS (K) 

1 

I 

I 

HERBERT TAREYTON (F) 

2 

I 

2 

HERBERT TAREYTON (K) 

* 

| 

* 

* 

OLD' GOLD (R) 

1 

I 

1 

OLD GOLD (F) 

1 

1 

I 

OLD GOLD (K) 

* 

* 

* 

RALEIGH' (K) 

1 

* 

1 

RALEIGH (R) 

* 

* 

* 

KOOL (R) . 

* 

1 


KOOL (K) 

* 

* 

- 

KENT 1 (F) 

* 

I 

* 

PARLIAMENT (F) 

* 

I 

* 

REGENT (R): 

* 


* 

REGENT (F)' 

* 

* 


CAVALIER: (k) 

* 

- 

* 

OTHER REGULAR 

1 

1 

1 

OTHER FILTER 

* 


* 


DON’T KNOW 

1 

l 

1 

** 4 

-to- 

Summary 

REGULAR: SIZE 

31 

29 

32 


KING SIZE 

29 

30 

SB- 


FILTER' TIP 

39 

4o 

39 : 


DON’T KNOW, 

1 

1 

l. 



♦Less than .5 per cent 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


frcsrtf;.' foot 


INTERVIEWS m K 3 GR 0 COLLEGES " ' 53 

7a. What was the last brand yon smoked most " ' ' 

regularly before you smoked (present brand) ? 

Asked of all cigarette smokers— _ ■. 

53 $ of Negro sample 



Total 

cigarette 

smokers 

Analyzed by • 
respondents who are: 
-’Male Female' 

Number of respondents 

318 

(100$) 

* 

180: 

(100$) 

* 

138 

(100$) 

* 

PHILIP MOHR IS' (R) 

20 

21 

19 

PHILIP' MORRIS (K) 

4 

4 

5 

LUCKY STRIKE (R) 

11 

16 

4 

“YICER 0 Y (F): 

10 

9 

12 

CHESTERFIELD (R) 

6 

8 

5 

CHESTERFIELD (K) 

2 

2 

l 

CAMEL (R) 

8 : 

9 

6 

PALL MALL (K) 

6 

7 

6 

L & M (F-K> 

3 : 

1 

4 

E & M (F-R) 

1 

1 

l 

HERBERT TARSYT 0 N (F) 

2: 

1 

3 

HERBERT TAREYT 0 N (K) 

1 

1 

1 

HERBERT TAREYT 0 N (P.) 

1. 

1 

1 

WINSTON (F) 

3 

2 

4 

KOOL (R) 

2 

1 

3 

KOOL (K) 

1 

1 

- 

KENT (F) 

1 

1 

1 

MARLBORO (F) 

1 

1 

1 

OLD GOLD' (R) 

1 

1 

l 

PARLIAMENT (F) 

1 

- 

1 

RALEIGH (K) 

* 

- 

l 

SPUD (R) 

* 

1 

- 

OTHER' REGULAR 

1 

1 

l 

NONE, DON'T KNOW OR NO ANSWER 1 

16 

13 

19 1 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


t>98SE/,T()0T 
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INTERVIEWS ' IN NEGRO COLLEGES 

7 c. Who (else): did you know--either family or acquaintances— 
that smoked (present brand); when you changed to them? 

Asked of respondents who formerly 
smoked a specific brand different 
from the one they now smoke-- 
72 $' of Negro cigarette smokers 


Total Analyzed by 



asked this 

respondents: 

vho are: 


question 

Male 

Female: 

Number of respondents 

231 

137 

94** 


(100$) 

(100$) 

(100$) 


* 

$ 

$ 

FATHER: 

4 

7 

1 

MOTHER. 

4 

4 

3 

BROTHER 

6 

8: 

4 : 

SISTER 

2 

1 

4 ' 

OTHER MALE RELATIVE 

4 

4 

4 

OTHER FEMALE RELATIVE 

4 ' 

3 

5 

roommate: 

10 

7 

13 

MALE FRIEND 

36 

42 

27 

FEMALE FRIEND 

29 

18 

45 

NO 1 ONE ELSE 

19 

23 

15: 

DON 1 T KNOW OR: NO ANSWER 

8 

6 

11 


^Percentages based on less than 100 cases- are often unreliable. 
Note: Percentages add to more than 100 $ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


59 


100175V870 




1 

I 

I 

I 

I 

s 

■ 

1 



1 

1 

1 


a 


a 

a 

a 

a 

a 

i 

l 

l 


that smoked (present brand 1 ) when you changed to them? 

smoked a specific brand different 
of cigarette smokers 


respondents, whose college class is: 
• Junior and started 
smoking present brand; 

Before Since 


entering 
Total college 


entering 

college 


Senior and started 


smoking, present brand: 

Before Since 


Total 


entering entering 
college college 


^35 

(100$) 

57** 

(100$) 

363 

(100$) 

t 

of . 

$ 

3 

- 

3 

5 ; 

• 

5 

2 

7 

1 

2 

4 

2 

4 

- 

4: 

3 

- 

4: 

8: 

4 

9 

34 

30' 

35 

20 

14 

22 

32 

4i2 

30 

9 

12 

7 


415 

47** 

351 

(100$) 

(100$) 

(100$) 

$ 

$ 

$ 

5 

4 

4 

4 

6. 

3: 

1 

- 

l 

3 ; 

4 

3 

l 

2 

* 

2 

- 

2: 

5 

4 

5 

25 

28 

29' 

18 

2 

20' 

37 

36 

39' 

10' 

17 

8 


• 5 per cent 

100 cases are often unreliable. 

some respondents gave more than one answer. 




61% 




• • r- 

/. " ■!; ‘ 

• ’ . *" ‘ ><i 


; * 



h* 

C 

o 

CT 

fC 

00 

•vl 

w 




Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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,v1 




'?a% 

.“7'7t- 

V V;^':V; 


r 


f, 

r 

n 

m 

E 

r 


34k. Did you happen to buy any: cigarettes yesterday* either for 
-) yourself or lomeont else? S -‘r • . : .* . 


Yea 
No . 


_71-1 (Ask b) 

__2 (Skip to d» 


hi. How many did you buy? "iV; - 

; By the pack . 


(write in £;) 


■.. j t 

_72- 


By the carton 


-72- 


_c. .Where did you: buy them—here on campus or somewhere 
■ ; . .else? And at what kind of place? . . 


Bought 

yesterday 


On campus !'?. .... ■- - 

Cafeteria i or restaurant 12IL 
Campus store _._ 


- 7 ”V 


Vending machine in store or 
restaurant_ 


e: 


Vending machine elsewhere 

(dorm, fraternity, etc.) _-4! 

Other___5! 


Usually 

buy 


_2 


Off campus 


}lt% 5 )<*" '> 


Cafeteria or restaurant:._1-6 

lj * Grocery or supermarket 7 

TDrugsrorp ft 

_6 

1 

_8 

f 1 News-cigar stand or store_9 

111 i Vending machine.___0 

_9 

_._0 

Other. X 1 1 

-X 


i; 


d. Where :dby:ou most often buy your cigarettes—here on cam¬ 
pus, or somewhere else? And at what kind of place? ('RE¬ 
CORD ABOVE) 

*. Do ypu usually buy them by the pack or by the; carton? 

Pack _75-1 

' - - — - Carton i_1.2 

(ASK AIL mem;: 


33*. Do you now ever smoke a pip* (as much as once a week)? 1 
I 1 ^ Yes_5+ l (Aik b) 


No 


.J. (Skip to 36) 


il 

Li 

L 


b. What brand of; tobacco do you usually use 

Prince Albert:__53— 1 Edgeworth 

Half & Half ___2 

Velvet ___3 


Sir Walter Raleigh_4 

Kentucky Club _ 3 

Model . l__.fi 

Union Leader_7 

Granger-fl. 


56^1 

George Washington . 2 

Old Briar _... ... _ 3 

Holiday. .... _ _4 


Bond Street _5 

Briggs - 6 

ReveUuion _7 

Other _ 8 

Don't know _9 


ASK EVERYONE 

36*j 






Do you have a college: radio station? 

, - i^ r; . Yes__57-l (Ask b) 

• i. f . No_2 (Skip to 37) 

About how often do you listen to it—almost daily, several 
times a week, about once a week, less often than that or do 
you never luten to it? 

t w Daily_L__S7-3\ • 

■'Several times a week;_ _ 4 ' 

‘vish ■’ , - 

Once a week_5 

Less often_ 6 

Never _7 


(Skip tb 37) 


Do they have any cigarette advertising on it? 

.. .. - Yes_ 

" J - ■ - No i 


Don’t know 


-57—8 

_ 9 

_0 


37*J 


Do: you read ypur college newspaper regularly* only occa¬ 
sionally, or practically never? 


Regularly _ 

Occasionally 
Never'_ 


_ 38 —l) 


(Ask b) 


_3 (Skip to i 38 J 


Do they have any cigarette advertising in it? 

^ es i-58—4 

No_5 

Don’t know.-6 

Do they carry a column by Max: Shulman in it? 

Yes_58-7 (.Ask: d) 

No_ 8\ 

Don’t know_9| 


(Skip tb 3B ) 


How do.you feel about:the column-.—do you like it, dislike 
It, or. fteel sort of so-so about it? 


e. Why don' 


Like_ 

Dislike_ 

Feel so-so:_ 

Never, read (vol.)___4) 

Don’t: know._5] 

you like it? 


59-1 (Skip to f) 

_ 2 ) 


(Ask e) 

(Skip to 38) 


Don’t know _Y 

f. Have vou noticed I what product Man; Shulman promotes? 
('DON’T SUGGEST ANSWERS) 

"Cigarettes’’ (Don’t know brand) 61-h 

Philip Nlbrris _ 2 

Marlboro _3; 

Parliament _ 4; 

Other cigarettes _ 3 

Other products 1_ 6 

Don't know ___7 




Source: https://www^industrydocuments.ucsf.edu/docs/ftgk0000 
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6b. How long have you been smoking (present brandQi most often? 


Asked of respondents who now 
have 1 a regular brand— 

99 $; of cigarette smokers 


Total _Analyzed by respondents' who are: 



asked 

Male and whose college class is: 

Female 

and whose college < 

class, is 


this. 

question Total 

Fresh¬ 

man 

Soph¬ 

omore: 

Junior 

Senior 

Total 

Fresh¬ 

man 

Soph¬ 

omore 

Junior 

Senior 

Number of 
respondents 

2131 

(100$): 

1484 35c 

(100$)(100$) 

358: 4 co 
(100$) (100$): 

376 647 143 169 169 

(100$) (ioo$)(ioo$) (100$)(100$) 

166; 

(100$) 


$ 

$ 

$ 

$' 

$ 

$ 

$ 

$' 

$' 

$ 

$ 

LESS THAN 3 MONTHS; 6 

5 

7 

4 

k 

5 

7 

9 

8 

6 

8 

3-6 MONTHS' 

9 

7 

10' 

6 

7 

5 

14 

18; 

8 

16 

14 

6-12 MONTHS 

19 

18 

28' 

18 

17 

11 

22 

33 

21 

21 

l 4 

1 UP TO 2 ' YEARS 

30 

30 

25 

37 

29 

29 

29 

26 

37 

29 

' 23 

2 UP TO 3 YEARS 

15 ' 

15 : 

11 

13 

l 4 

19 : 

15 

9 

l 4 , 

15 

20 

3 UP TO 4 YEARS' 

5 ' 

6 

5 

6 

8 1 

6 ' 

3 

1 

2 

5 

5 

Jr. YEARS OR MORS; 

10 ' 

13 

7 

10 

15 

20 ' 

5 

- 

3 

5 

10 

DON'T KNOW 

* 

- 

- 

- 

- 

- 

* 

1 

- 

- 

1 

NO ANSWER 

6 

6 

7 

6 : 

6 

5 

5 

3 

7 

3 

5 


O 

o 

07 

♦Less than .5 per cent £v 

00 

a 

h* 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


to (brand tried last) ? 


months have tried a 1 single specific 
smoke—48$ of cigarette smokers 

respondents who ini the: past 6 months have 1 tried: 



Old 

Pall 


Vc ■■ 

Other 

non-filter 

Other 

filter 

L & M 

Gold 

Mall 

Viceroy 

Winston 

(K 8 c. K) 

(R 8 c K) 

123 

80** 

15** 

12b: 

145 

153 

7l** 

(lOOf) 

(100$) 

(loo#) 

(iOOjG) 

(10056) 

(lOOjfe) 

(IOO56) 

* 

* 

* 

* 

* 

* 

* 

37 

3^ 

12 

37 

4l 

20 

18 

31 

8 

11 

15 

10 

3 

19 

7 

15 

16 

- 

12 

20 

7 

T 

11 

1 

16 

. . 19 

- 

24 

2 

10 

12 

3 

7 

3 

1 

2 

3 

1 

5 

3; 

3: 

4 

2 

6 : 

4 

6 

l 

3 

1 

2 

5 

3 

4 

5: 

- 

3 

2 

5 

5 

- 

1 

9 

3 

- 

- 

21 

- 

- 

9 

- 

2 

- 

3 

- 

- 

2 

3 

- 

5 

20 

- 

1 

1 

- 

- 

- 

- 

2 

- 

14 

1 

2 

- 

- 

• 

2 

2: 

22 

2 

3 

- 

2 

- 

3 ! 

1 

4 

- 

- 

2: 

8 : 

- 

3 

2 

y 

X 

- 

4 

1 

3 

3 

2 

- 

- 

4: 

1 

3 

1 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

2 

4 

7 

7 

5 

14 

11. 

2 

4 

- 

2 

1 

3 

4 

5 

3 

_ 

3^ 

7 

5i 

- 


.5 per cent, 

100 cases are often unreliable. 

some respondents 1 gave more; than one answer. 


Source: https://wvj|Ayndustrydocuments.ucsf.edu/docs/ftg^OOOO 
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52 


7a. What vas the last brand you smoked most regularly 
before you smoked (present brand) l 

Asked of respondents vho 
nov have a regular brand-- 
99 $ of cigarette smokers 


t. 

r 

r. 


Total 


Analyzed by respondents vho are: 


(R)i 

(K)' 


Number of 
respondents 


CFF^iTK'RF TKT.n 1 
C5ESTERFIEII) 

LUCKY STRIKE (r) 
PALL MALL (K) 
VICEROY (?) 

CAMEL (R) 

PHILIP MORRIS (R) 
PHILIP MORRIS (X) 

WINSTON (F) 

L1K (F-K) 

L & M (F-R) 

OLD GOLD'(R) 

OLD GOLD (K) 

OLD GOLD (?) 

MARLBORO (F) 

HERBERT TAREYTON 
HERBERT'TAREYTON 
HERBERT TAREYTON 

PARLIAMENT (?) 

KOOL (R) 

KOOL (X) 

KENT (F): 

CAVALIER (K) 
RALEIGH (R) 
REGENT. (K) 

SPUD (R) 

CITHER REGULAR 
OTHER KlfG 
ROLL YOUR OWN 

NONE, DON'T KNOW 
NO : AIEWER 


this 

question Total' 

Fresh¬ 

man 

Soph¬ 

omore 

junior 

Senior 

Total. 

Fresh¬ 

man 

Soph¬ 

omore 

Junior 

Senior 


2131 

1484 

350 

358 

Loo 

376 

6 L 7 

143 : 

169 

169 

166 * 

X, 

( 100)1 

(100$;) (100$) (lOO^)ClOO^) (10 Of,) (lOOf)(lOO$0 (lOO*)(lQOf) (lOOf) 


■Jk 

; * 

* 



* 

* 

* 

* 

* 

f I 


■ 13 

15 

9 

-IT 

16 

18 

8 

5 

7 

9 

12 r 


' ~7 

7 

7 

""7 

• 8 

7 

6 

6 

6 

7 

6 J 


17 

'21 

19 

19 

24 

19 

8 

4 

8 

8 

13 


14 

11 

11 

12 

10 : 

10 

20 

13 

IT 

24 

2 ? 1 

V 

9 

6 

9 

6 

6 

3: 

18 

23: 

20 

16 : 

16 


8 

11 

r 

11 

12 

13 

3 

1 

4 

4 

2 I 


6 

6 

7 

6 

6 

7. 

4 

3 

2 

5: 

4 


1 

1 

1 

- 

2 

- 

* 

1 

1 

1 

I 


4 

3 

4 

4i 

3 

2 

7 

9 

7 

8 

4 1 



3 

1 

2 

1 


(H) * 
(F) * 

Ok), i 

l 


OH 


1 

1 

2 

1 

* 


* 

* 

1 

•* 

1 

* 


1 

3 

1 

2 


2 

2 

2 

1 


1 

* 


9 

Note: 


11 


8 


12 


1 

1 

1 


10 

1 

1 

1 


1 

1 

■3 

1 

3 

l 


013 - 


1 

4 

1 

l 

3: 

4 


1 

2 

1 

1 

1 

1 


4 

1 

1 


1 

1 


i 


♦Less than o per cent 
Percentages add to more 1 than IQCrjo because 
some respondents gave more than one ansver. 


L 

L 

L 

L 

L 

L 


Source!"https://www.ipdiJStrydocuments.ucsf.edu/docs/ftgkOiOO 


100175'«i863 


57 


"brand) and change to (present brand) T 

a specific "brand different 

of cigarette smokers , . ’ . .r 


Question 6a: respondents whose present, regular brand Is: 


Chester¬ 
field 
(R & K) 

L & M 

(R & K ) 

- Lucky 
. - Strike 

Pall 

mil 

Viceroy 

Winston i 

Other 

non-filter 
(R & K) 

Other 
filter 
(R & K) 

205 

160 

206 

3^9 

151 

186 

5l*+ 

57** 

( 100 ^): 

(ioof) 

(l 00 ] 6 ) 

( 100 , 1 ) 

(loot) 

( 10096 )' 

( 10056 ) 

( 10096 ): 

* 

* .1 

* 

$ 

*■ . 

* 

* 

f 


27 

17 

32 

28 

. 31 

13 

3.0' 


15 

1 

1 

is 

20 

2 

19 

4 



23 

3 

1 

4 

♦ 

a 

- 

5 

4 

1 

1 

4 

4' 

5 


3 

4 


-■ 

- 

- 

2 

i 

1 

1 


2 

- 

- 






11 



1 

13 

7 

li 

7 

10 

4 

~ 7 

15 i 

18 

13 : 

19 

23: 

24 

28 

16 : 

21 

16 

20 

18 

6 

15 

30 

l4i 

12 

33 

12 

10 

26 

l;8: 

19 

20 

8 

17 

10 

9 

11 

9 

117 

7 

1 

15 



11 

11 


l.H 

. 

1 

l 

• 

3 

• 

- 



1 

. 


- 

• 

• 

2 

4 

1 

l 

1 

2 

1 

2 

* 

18 

16 

2 

8 

21 

10 

9 

12 

Q 
✓ ' 

1 

8 

6. 

1 

4 

- 

4 

9 

3 

a 

4 

1 

2 

- 

- 

— . 

— , 

* 

1 




4 

2 

- 

7 

3 

** 

1 

6, 

- 

6 

1 

2 

3 

5 

2 

6 

2 

1 

3 

- 

l 

5 

4 

- 

7 

4' 

2 

3 

5 

1 

2 

— 

- 

*: 

1 

1 

3 

2 

2 


_ 

1 

2 

1 

1 

4 

1 

4 

2 

1 

' 1. 

5 

l 

- 

1 

- 

2 

- 

1. 

- 

- 

1 

1 

- 

- 

- 

1 

- 

- 

- 

1 

- 

2 

5 

3 

3 

4 

5 

5 

19 : 

9 

7 

8 

11 

6 

5 

4 

4 

14 


•5 per 1 cent 

100 cases are often, unreliable. 

than group totals because some respondents gave more than one answer. 


\ 




Source: https://ww^yndustrydocuments.ucsf.edu/docs/ftgk0000 
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6a* What brand of. cigarettes do you nov smoke most often? 


Abked of all cigarette smokers — 
k'lfi of total san^le 


Number of 
respondents 


- •. _ Analyzed' by respondents who are; . . 

Total 1 Male and whose college class: Is : ; Female and whose- college class; is : 
cigarette Fresh- Sopho- Fresh- Sopho- 

smokers Total man more Junior Stnior Total man more Junior Senior 


2153 1500 356 360 b 02 382 653 3 . 1*6 170 169 16s 

(100) (100)(loot) (100) (100) (100): (100)(100) (100) (100) (100) 


£ • PALL MAlkL (K) 

PI 

21 

18 

23 

20 

23 

20 

13 ' 

24 

17 

23 

LUCKY STRIKE (R) 

15 

20 

25 

21 

16 

18 

5 

2 

4 

8 

4 

| CHESTERFIELD (R) 

7 

9 

7 

8 

10 

9 

4 

5 

4 

3 : 

3 

i CHESTERFIELD (K) 

6 

6 

7 

4 

6 

8 

6 

5 

6 

3 

7 

j WINSTON (F) 

10 

9 

12 

10 

8 

7 

12 

15 

14 

13 

9 

* VICEROY (iF) 

10 

6 

7 

5 

6 

4 

20 

20 

19 ' - 

22 

18 

f L & M (F-K) 

8 

6 

3 ' 

6 

4 

9 

13 

17 

9 

15 ' 

10 

I L & M (F-R) 

1 

1 

1 

3 ' 

- 

1 

2 

1! 

* 

3 

2 

MARLBORO (F) 

7 

7 

5 

7 

8! 

6 

9 

8 

10 

7 

10 

1 CAKEL (R). 

4 ' 

5 

2 

4 

7 

5 ' 

2 

1 

2 

1 

2 

PHILIP MORRIS. (R): 

3 : 

3 

4 

4 

3 

1 

1 

1 

1 

- 

2 

I !i PHILIP MORRIS (K) 1 

1 

1 

1 

I 

2 

- 

*; 

- 

- 

l 

- 

’ HERBERT'TAREYTON (?) 2 

1 

2 

1 

1 

1 

31 

4 , 

3 

*: 

5 

1 HERBERT 1 TAREYTON (K) * 

* 

1 

- 

- 

- 

* 


1 

- 

1 

* OLD GOLD (R) 

1 

1 

+ 

* 

1 

2 

* 

1 

- 

- 

- 

OLD GOLD iF) 

1 

1 

* 

- 

1 

1 

1 

1 

- 

1 

2 

1 OLD GOLD' (K) 

* 

*: 

* 

* 

- 

1 

* 

- 

1 

- 

* 

* RALEIGH (K) 

1 

1 

- 

l 

1 

2 

- 

- 


- 

- 

| ; RALEIGH (R) 

* 


- 

- 

1 

- 


- 

-■ 

- 

-■ 

L KOOL (R) 

* 

* 

1 

- 

1 

- 

* 

- 

- 

* 

1 

f KOOL (K), 

* 

- 

- 

- 

- 

- 

-* 

- 

* 

* 

* 

* KENT (F) 

*: 

* 

1. 

- 

1 

- 

* 

1 

- 

- 

- 

• PARLIAMENT (F) 

* 

* 

- 


1 

- 

1 

2 

1 

1 

- 

| 

REGENT (R) 

■R- 

* 


* 


_ 

_ 



_ 


. REGENT (F) 

* 

- 

- 

- 

- 

-■ 

*: 

- 

1 

- 

* 

L CAVALIER' (K) 

* 

* 


l 

- 

- 

- 

- 

- 

- 

- 

r OTHER' REGULAR 

1 

1 

1 

1 

* 

I. 

#: 

1 


- 

- 

OTHER FILTER! 

* 

*! 

- 

- 

1 

- 

* 

- 

- 

- 

* 

' DON'T' KNOW 

1 

1 

2 

*! 

1 

1 

1 

2 

* ! 

- 

1 

1 Summary' 

REGULAR' SIZE! 

31 

39 

4 l 

39 : 

40 

37 

12 

11 . 

11 

13 

11 

i KING SIZE: 

29 

30 ; 

26 

• 3 . 0 : 

29 

33 : 

2?.' 

18 

33 

26 

32 

L FILTER: TIP 

39 

3 . 0 : 

31 

31 

30 . 

29 

60 

69 

56 

6l 

56 

DON'T KNOW 

1 

1 

2 

* 

1 

1 

1 

2 

* 

-■ 

1 


♦Less than * 5 ' per cent. 


Source: https://wwvopdustrydocuments.ucsf.edu/docs/ftgk0000 
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I 

I 

I 

I 

I 

1 

I 

I 

I 

a 

a 

1 

a 

v 

a 

a 

a 

a 

i 

a 


INTERVIEWS DT NEGRO COLLEGES 

10 . If you were to select a brand of cigarettes based purely on its 1 
advertising; and nothing else, which brand would you select? 

Asked of all cigarette smokers-- 
53 $' of Negro sample 



Total 

Analyzed by 
respondents 


cigarette 

who 

are:: 


smokers 

Male 

Female' 

Number of respondents 

319 

l8l 

138 


(100$) 

(100$) 

(100$) 


$ 

* 

$ 

LUCKY STRIKE: 

20 

21 

20 

CAMEL 

10 

16 

7 

WINSTON 

10 

8 ' 

14 

PHILIP MORRIS 

10 

8 . 

11 

CHESTERFIELD 

8 

13 

2 

KENT 

6 : 

7 

9 

VICEROY 

5 

2 

9 

PALL,MALL 

5 

5 

4 

L & M 

3 

2 

6 

MARLBORO : 

3 

2 

4 

OLD GOLD 

2 

2 

2 

PARLIAMENT 

1 

- 

1 

HERBERT TAREYTON 

T_ 

1 

- 

CAVALIER 

1 

1 

1 

KOOL 

* 

1 

- 

OTHER FILTER 

1 

1 

2 

OTHER KING 

1 

1 

1 

NONE, DON'T KNOW OR 

NO ANSWER: 

l4 

13 

16 


♦Less than .5 per cent 

Note: Percentages add to more than 100 $ because 

„ , .some, respondents gave more than one. answer . nn . 

Source: https://ww^inausirydocumenis.ucsTeau/docs/rtgKUOOO 
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65 
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12a. About bow many cigarettes a day do yon usually smoke?' 


Asked of all cigarette smokers-- 
47 $ of total sample 



Total 

Analyzed by 
respondents 


cigarette 

who 

are: 


smokers 

Male 

Female 1 

Number of respondents 

2153 

1500 

653 


(lOOjt) 

(100^) 

(IOO 96 ): 


$ 

$ 

*■ 

6 OR' LESS 

13 

9 

21 

7 - 15 

33 

31 

40 

16 - 25 

43 

48: 

31 

26 - 35 

7 

Q 

4 

36 - 45 

2 

3 

1 

46 - 55 

* 

* 

- 

56 OR' MORS 

* 

* 

* 

DON'T KNOW OR NO ANSWER: 

2 

1 

3 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS 1 m RSGRO COLLEGES 

11a. Now the other way around—Is there some one brand of cigarettes you would 
like 1 to avoid more than the others just because of Its advertising? 


Asked of all cigarette smokers— 
53 $ of Negro, sample 



Total 

Analyzed by 

■■ -. ■ ■ . 

cigarette 

smokers 

__ respondents; who are: 
Male Female 

Number of respondents 

319 

(100$) 

$ 

181 

(100$) 

i 

138 ' 

( 100 $) 

* 

OLD GOLD 

5 

7 

3 

CAMEL 

5 

5 

5 

KOOL 

4 

h 

5 

CHESTERFIELD 1 

3: 

3 

3 . 

KENT 

3 

2 

k 

LUCKY STRIKE 

2 

2 

3 

VICEROY 

I 

2 

- 

OTHER REGULAR 

1. 

1 

1 

WINSTON 

1 

1 

- 

PALL MALL 

1 

1 

1 

CAVALIER 

1 

1 

- 

MARLBORO 

1 

1 

1 

HERBERT TAREYTON 

* 

- 

1 

L & Mi 

* 


- 

PARLIAMENT 

* 

*■ 

- 

PHILIP MORRIS 

* 

* 

- 

RALEIGH: 

* 

* 

- 

OTHER' FILTER' 

* 

* 

- 

NONE OR DON'T KNOW 

6? 

67 

66 

NO' ANSWER 

5 

3 

7 


*Less than .5 per cent 

Note: Percentages add: to more than 100$ because 

some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS IN NEGRO CCI.I.EGES 


9 a. During; the past six months, have yon tried any different brands from the 
ones you normally smoke? By "tried" we mean yon smoked'' at least a pack of 
them, (if "yes")' What was the last brand you tried at least, a pack of? 


Asked of all cigarette smokers— 
53 $ of Negro' sample 



Total 

cigarette 

smokers 

Analyzed by - 
respondents who are: 
Male Female 

Number of respondents 

318 

(100$') 

$ 

180 

(100$) 

$ 

138 

(10036) 

$ 

MARLBORO (?) 

12 

10: 

l4 

WINSTON (F) 

12 

11 

13 

VICEROY (F) 

8 

12 

2 

PHILIP MORRIS (R) 

4 

4 

4 

PHILIP MORRIS (K) 

2 

3: 

1 

PALL MALL (K) 

6 

8' 

4i 

L Sc M (F-R) 

3 

3 

1 

L & M (F-K) 

3 

2 

3 

PARLIAMENT (F) 

5 

3 

7 

HERBERT TAREYTON (R) 

2 

2 

2 

HERBERT TAREYTON (F) 

1 

1 

1 

HERBERT TAREYTON (K) 

* 

- 

1 

KOOL (R) 

3 

2 

3 

KOOL (K) 

* 

1 


OLD GOLD (F) 

2 

1 

2 

OLD: GOLD (R) 

1 

1 

1 

CHESTERFIELD (R) 

1 

2 

- 

CHESTERFIELD (K) 

1 

2 


LUCKY STRIKE (R) 

2 

3 

- 

CAMEL (R) 

1 

2 

- 

CAVALIER (K) 

1 

1 

- 

KENT (F) 

1 

1 

1 

SPUD (R) 

1 

- 

1 

OTHER FILTER 

1 

1 

1 

OTHER REGULAR 

* 

1 

- 

NONE OR DON'T MOW 

4:2 

38 

47 

NO ANSWER 

4 

4 

4 




*Less than .5 per cent 

Note: Percentages add to more than 100 $ because 

some respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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Tb. How did you happen to leave (old 1 "brand) 

and change to 

(•ore sent brand) 

? lb I 

Asked of respondents who smoked a specific brand, 

different 



fromi the one they now smoke—74$ of 

cigarette smokers 




Total 

Analyzed by 

' ; Lj mV--* 17 

asked this 

respondents who 

are: v | 

question 

Male' 

Female , 1 

Number of respondents 

I586 

1110: 


476 1 


(100$) 

(100$) 

(10056:) 1 


$ ~ 

* 


* ..LI 

PHYSICAL CHARACTERISTICS OF CIGARETTE 

25 

LT\ 

C\J 

< 


27 1 

Wanted a filter cigarette (no further 




in f ormat ion ) 

. 9 

8 


ii 

Wanted king sire cigarette 

6 

6 


5 1 

Wanted' tighter packed cigarette 

Wanted a non-filter cigarette; tired 

3 

3 


1 1 

of filter cigarettes 

2 

2 


3 

Previous brand hard to draw; present 




1 

brand easier to draw 

H 

11 


2 

Better, more effective filter 

• 

* 


• 1 

Other (physical characteristic* of cigarette) 

5 

6 


5 

SOMEONE OFFERED, SUGGESTED PRESENT BRAND; 

PEOPLE AROUND ME SMOKED PRESENT BRAND 

PREVIOUS BRAND' TASTES. BAD; PRESENT BRAND 

18 

17 


21 ... 1 

TASTES BETTER 

18 

17 



HEALTH AND IRRITATION 

16 

17 


16 I 

Previous brand irritated throat, made 





me cough; present bramd less harsh 

Wanted 1 a filter because feared cancer, 

10 

1'0 


9 1 

bette r for heal th 

5 

5 


5 i 

Previous brand caused "cigarette hangover** 

1 

1 


1 * 

Doctor advised me to smoke present brand 

* 

• 


• 

Other (health and irritation) 

1 

1 


2 I 

PREVIOUS BRAND TOO STRONG; WANTED A MILD 
CIGARETTE (NO MENTION OF IRRITATION): 

PRESENT BRANT) TASTES. LIKE A REAL CIGARETTE, HAS; 

11 

10 ' 


1 

15 

j 

MORE FLAVOR; PRESENT. BRAND SATISFIES, IS 

MORE SATISFYING 

6 

6 . 


J 

4 

JUST FOR A CHANGE;: CHANGE BRANDS PERIODICALLY 
(NO: FURTHER INFORMATION) 

LIKE: PACKAGE OF PRESENT BRAND; DISLIKED 1 PACKAGE: 

4 

5 


3 I 

OF PREVIOUS. BRAND 

3 

3 


3 1 

PREVIOUS BRAND 1 TOO MILD 

JUST TRIED PRESENT BRAND AND LIKED THEM v 

R 

3 


2 1 

(NO FURTHER INFORMATION) 

•J 

3 


3 I 

ADVERTISING 

3 

d 

c 

2 1 

PREVIOUS BRAND 1 NOT READILY AVAILABLE 

3 

3 

0: 

2 

PREVIOUS' BRAND' TOO EXPENSIVE;: PRESENT BRAND 



1 

POPULAR PRICED ‘ 

2 

1 

■sl ; 

2 ’i 

PREVIOUS BRAND' LEFT BAD' AFTERTASTE 

1 

l 

Cl 

2 

DISLIKED. PREVIOUS BRAND (NO FURTHER INFORMATION) 

1 

l 

w 

GO 

C 5 

Cl - 

2 

NEW ON MARKET 1 ; CURIOUS. ABOUT NEW BRAND 

WANTED' FILTER—TO PREVENT TEETH FROM BEING 

1 

l 

* 

STAINED 

* 


1 1 

ALL OTHER 

5 

5 


5 * 

DON'T 1 KNOW OR NO ANSWER. 

7 

7 


6 

*Less than .5 per cent 



1 

Note; Group totals add to more' than 100 $, 

and sub-totals 

may add to 

more: 


than group totals because some respondents gave more than' one 

answer.. 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



INTERVIEWS . IN NEGRO COLLEGES 

7 b. Hew did you happen to leave (old brand) and change' to (present 

Asked of respondents who smoked a specific brand, different - 
from the one they now smoke— 72 $ of Negro cigarette smokers 

Total 

asked this 
question 


Number of respondents 


PHYSICAL characteristics: OF CIGARETTE 

Wanted a filter cigarette (no further 
in f o r ffl a t i on) 

Wanted king sire cigarette 
Wanted a non-filter cigarette; tired 
of filter cigarettes 
Wanted tighter packed cigarette 
Previous brand hard to draw; present 
brand easier to draw 
Better, more effective filter 

Other (physical characteristics of cigarette) 

SOMEONE OFFERED, SUGGESTED: PRESENT BRAND; 

PEOPLE AROUND ME SMOKED: PRESENT. BRAND: 
PREVIOUS' BRAND TASTES BAD;: PRESENT-BRAND 
TASTES BETTER 
HEALTH AND IRRITATION 

Previous brand irritated throat, made 
me cough; present brand less harsh 
Wanted a filter because feared cancer, 
b e t ter for health 

Previous brand caused "cigarette Hangover" 
Other (health andi irritation); 

PREVIOUS: SRAM): TOO STRONG;: WANTED A MILD 
CIGARETTE! (NO MENTION OF IRRITATION) 

JUST FOR A CHANGE; CHANGE BRANDS PERIODICALLY 
(NO FURTHER INFORMATION) 

JUST TRIED PRESENT BRAND AND LIKED THEM' 

(NO: FURTHER INFORMATION) 

ADVERTISING 

PRESENT BRAND TASTES LIKE A REAL CIGARETTE,. HAS' 
MORE' FLAVOR; PRESENT BRAND SATISFIES, IS 
MORE SATISFYING 

PREVIOUS BRAND: NOT READILY AVAILABLE 
LIKE PACKAGE OF PRESENT BRAND;; DISLIKED' PACKAGE 
OF' PREVIOUS BRAND 

PREVIOUS BRANT TOO EXPENSIVE; PRESENT' IRAN® 
POPULAR PRICED: 

DISLIKED: PREVIOUS 1 BRAN® (NO FURTHER; INFORMATION) 

previous: BRAN® TOO MILD 

PREVIOUS BRAN® LEFT BAD AFTERTASTE: 

NEW' ON MARKET;: CURIOUS ABOUT NEW BRAN®: 

ALL OTHER 


231 

( 1000 ) 


..... - 


| 




DON'T KNOW OR NO ANSWER 


*Les:s than .5 per cent 

Note: Percentages add to more; than 100 $ because 

some respondents gave more than; one answer.. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


INTERVIEWS IF NEGRO COLLEGES 

9 b. Why didn't you change permanently to (brand tried last) : ? 

Ashedi of respondents who in the past 
6 months have tried a single specific 
brand different from the one they now 
smoke— 47 $ of Negro cigarette smokers' 

Total 

asked this: 
question 

Number' of respondents 149 

( 100 $) 

$ 

DID NOT 1 LIKE TASTE 1 ,, FLAVOR, BAD TASTE 17 

DISLIKE THE FILTER TIP 13 

PREFER OWN BRAND, OTHER BRAND; BRAND TRIED NOT AS GOOD 9 

JUST DIDN'T LIKE THEM (NO FURTHER INFORMATION) 9 

TOO STRONG, HARSH; NOT AS SOOTHING, OWN BRAND' MILDER 7 

TOO MILD, WEAK; NOT 1 STRONG ENOUGH, NOTHING TO' THEM 5 

DISLIKE KING SIZE, TOO LONG A SMOKE;: PREFER REGULAR' 4 

WANT FILTER 4 

TOO' EXPENSIVE;, NOT WORTH: THE HIGHER PRICE 3 

AVAILABILITY (COULDN'T GET OWN BRAND, COULDN'T GET 

BRAND TRIED) 3 

JUST WANTED TO TRY: THEM;. FOR A CHANGE ONLY 2 

SMOKE THEM ONLY FOR COLD, SORE THROAT, SICKNESS, ETC., 2 

HABIT;. TOO USED' TO ONE BRAND, TYPE 2 

NOT SATISFYING; GOT TIRED' OF THEM 2 

BURNED, IRRITATED: THROAT, TONGUE, ETC. 1 

TOO LOOSE; FALL APART 1 

TOO HARD TO PUFF, TO DRAW ON 1 

DISLIKE BOX, PACKAGE 1 

ALL OTHER' 5 

DON'T KNOW' 5 

NO: ANSWER II 

Note: Percentages add to more than I 00 $ because: 

some respondents, gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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7c. Who 


Total 
asked this 
question 


• •, t- -.■'■jEArV-V 

.. 

> *S' • 

(else) did you knew;—either family or acq^mintaneea'--^^ 

' !■'*' vie 4 * 

Asked of respondents vho formerly 
from the one they now smoke 1 — m .-ft 

* ’ >' ' J;;; “' a - 

■ ■ • J aVi^ * vt- 
■■■■■■ 


"Freshman and started 
smoking present brand: 

Before Since 
entering entering 
Total college college 




;J’& J, 


: > ->*• 

Analyzed by Question' 6b:; 'j,* 
Sophomore and started 
smoking present brand; .A 
Before Since . :•/; 
entering entering 
Total college college " 


Number of respondents 

1586 

328 

243 

79 ** 

4 o 8 

85** 

300 

(100$) 

(100$); 

( 100 $) 

(100$) 

(100$) 

(100$): 

(100$) 


$ 

$ 

1° 

$' 

$ 

* 

$ 

FATHER 

5 

7 

7 

6 

5 ' 

8 

5 

MOTHER 

5 

7 

9 

- 

5 

4 

6 

BROTHER 

3 

3 : 

2 

6 

4 

9 

2 

SISTER 

3 

4 

3 : 

6 

2 

2 

1 

OTHER' MALE RELATIVE 

2 

2: 

2 

4 

3 

5 

2 

OTHER FEMALE RELATIVE 

3 

2 

2 

3 

3 

7 

2 

ROOMMATE 

7 

6 

8' 

1 

7 

- 

9 

MALE FRIEND 

33 : 

4l 

42 

37 ' 

29 

35 

28 

FEMALE FRIEND 

21 

20 

19 

25 

29 

24 

26 

NO ONE ELSE 

32 ' 

27 

28 

27 

28. 

29 

H> 2 8 

O 

O 

DON'T KNOW OR NO ANSWER: 

8. 

5 

5 : 

4 : 

8. 

4 

5 8 

Cl 

fC 

00 


*Less than 

**Percentages Based on less than 
Note: Percentages add to more than 100$ because 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


Jb. How did you Happen to leave (old brand) and change to: 


you nappen to leave yoldl brand) and change to (present brand) ? 

Asked of respondents who smoked a specific brand different, 
from the one they now smoke--74$ of cigarette smokers 

Analyzed by respondents' 

Total whose 1 college class is : _ 

asked this Fresh- Soph- 
question man omore Junior Senior 


Number of respondents 


(too#) (100$) (100$) (100$) (100$) 


PHYSICAL CHARACTERISTICS OF CIGARETTE 25 : 26 26 2k 2 

Wanted a filter cigarette (no further 

in la rmation ) 9 9 9 9 

Wanted king sire cigarette 6 666 

lanted tighter packed cigarette 3 3 2 2 

Wanted a non-filter cigarette; tired of filter 

c i ga ret t e s 2 3 3 1 

Previous brand hard to draw; present braind 

easier t o. dra nr 1 2 • 1 

Better, more effective filter ■* - • 1 

Other (physical characteristics of cigarette) 5 474 

SOMEONE OFFERED, SUGGESTED- PRESENT' BRAND; PEOPLE 

AROUND ME SMOKED' PRESENT 1 BRAND l 8 19 22 18 1 

PREVIOUS BRAND TASTES' BAD;: PRESENT BRAND TASTES 1 

BETTER 18 20 15 20 II 

HEALTH AND' IRRITATION l 6 16 15 . 16 1 ' 

Previous brand i rri tated throat, made m e cough; 

present brand less harsh 10 9 IG 11 1 

Wanted a filter because feared cancer, better 

for health 5753 

Previous brand caused "cigarette hangover** 1 • * 1 

Doctor advised me to smoke present brand • 1 

Other (health: and irritation) 1 1 * 2 

PREVIOUS BRAND TOO STRONG; WANTED A MILD 

CIGARETTE (NO: MENTION OF IRRITATION) 11 9 - 9 ' 13 1) 

PRESENT BRAND' TASTES LIKE A REAL CIGARETTE, HAS 
MORE FLAVOR; PRESENT BRAND SATISFIES, IS MORS 
• SATISFYING 6 7 . H 6 1 

JUST' FOR A CHANGE; CHANGE BRANDS PERIODICALLY (NO 
■FURTHER INFORMATION): 4 4 3 5 ] 

LIKE PACKAGE OF PRESENT BRAND; DISLIKED PACKAGE 

OF PREVIOUS BRAND 3 3 3 4:' 

PREVIOUS BRAND TOO MILD' 3 4 3 4 

JUST TRIED PRESENT BRAND AND LIKED THEM (NO 

FURTHER- INFORMATION) 3 3 4 2 : 

ADVERTISING 3: 2 5 1 

PREVIOUS. BRAND NOT READILY AVAILABLE 3: 3 2 2 ' 

PREVIOUS. BRAND TOO EXPENSIVE; PRESENT BRAND 

POPULAR' PRICED 2 : 1 3 2 ' 

PREVIOUS BRAND LEFT BAD AFTERTASTE 1 12 2.: 

DISLIKED' PREVIOUS BRAND' (NO FURTHER INFORMATION): 1 1 1 1 i 

NEW, ON MARKET; CURIOUS ABOUT NEW BRAND 1 * 1 

WANTED FILTER--TO PREVENT 1 TEETH FROM BEING STAINED * * - * - i 

ALL OTHER 5 1 5 5 4 ( 

DON'T KNOW OR NO ANSWER 7 Q 7 6 ( 

1001752866 

*Less than .5 per cent 

Note; Group totals, add to more than 1 100$, and sub-totals may add. to more 

than group totals because some respondents gave more than, one 1 answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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If you were to select a brand of cigarettes based purely on its 
advertising and nothing else, which brand would you select? 

Asked of all cigarette smokers— 

4 7$ of total sample 


■Number of 
"respondents 


_ Analyzed by respondents, who are 1 : __ 

Total Male and whose college class 1 is:: Female and whose' college class, is : 
cigarette Fresh- Soph- Fresh- Sopb- 

smokers Total man omore Junior Senior Total man omore: Junior Senior 

2153 1500 356 360 402 382 653 l46 170 : 169 168 

(IOO 56 ’): ( 10036 X 100 $) (100$) (100$): (100$)i ( 100 $) ( 100 $) ( 100 $) ( 100 $) ( 100 $) 


Jluckt strike 

27 

28 ! 

28 

29 . 

28 25 . 

24 

24 

29 

25 

20 

CHESTERFIELD 

BttNSTON 

11 

12 ' 

12 

12 

l4 10 

10 

7 

12 

12 

9 

8 

8 : 

13 

7 

5' 7 

8 ' 

11 

8 

6 

6 

—MARLBORO 

*AMEL 

5 

6 : 

7 

5 

5 7 

4 

5 

1 

5 

4. 

5 

6 ' 

4: 

10 

5 6 

3 

5 

4 

1 

2 

■PALL, MALL 

4 

4 

2 

5 

4 4 

5 

4: 

8 

4 

6 

PHILIP MORRIS 

4 

4 

2 

4 

5 3 

6 

6 

7 

9 

7 

JhcEROY 

4 

3 

2 

4 

5 3 

5 

6 

4 

5 1 

6 

OLD GOLD: 

SL & m 

4 

4: 

3 : 

6 

3 5 

3 

4 

2 

4 

l 

3 

3 

4 

2 

4 3 

4 

5 

2 

2 

6 

PARLIAMENT 

Rent 

2 

1 

2 

1 

1 2 

2 

4 

l 

l 

4 

l 

1 

1 

1 

* 3 

1 

1 

1 

- 

l 

gKERBERT 1 TAREYTGN 

l 

1 

1 

- 

* l 

2 

2 

l 

3 

2 

iCOOL 

* 

* 

1 

- 

- 

1 

1 

- 

1 

1 

g^ALEIGK 


* 

- 

- 

1 1 

-Jf 

- 

- 

1 

- 

CAVALIER 

* 

* 

- 

1 

- 

* 

1 

l 

- 

- 

gfflGENT 

* 

* 

- 

- 

1 

* 

- 

1 

- 

- 

OTHER KING 

Mother regular 

* 

* 

- 

- 

* l 

- 

- 

- 

-■ 

- 

* 

* 

— 

1 

- 

- 

- 

- 

- 

- 

*101®, DON'T 1 KNOW 1 OR 

NO ANSWER 

22 

20 

19 1 

17 

21 23 

26 : 

IT 

25 

30 

29 


♦Less than .5 per cent 1001752882 

Note: Percentages add to more than 100$ because 

some respondents gave more than one answer. 


Source: https://www.industryeocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS IN NEGRO' COLLEGES 


L2a. About how many cigarettes a day do you. usually smoke? 


Asked of all cigarette smokers-- 
53 $ of Negro sample 


Total 

cigarette 

smokers 


Number of respondents 319 

(lOOfr) 

* 


6 OR LESS 

30 

7 - 15 

38 

16 - 25 

27 

26 - 35 

3 

36 - 45: 

1 

46 OR MORE: 



r s - * J . » */ 

•- - at'r’G'j' 

v 

■’•A i --*' ** 


. . 

,,-v't v Vv 

• T V T ^V&f^ 

:--3gSS 


. AA'b-k* 
•• -Avr^'b 



DON'T KNOW OR NO ANSWER 1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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9a. During the pant six months, have you tried any different brands from the 
ones you normally smoke? By "trledl" ve mean you smoked at leant a pack of 
them, (if "yes") What was the lhst brand: you tried at least a pack of? 

Asked of respondents who 
v ' now have a regular brand-- 
99^ of cigarette smokers 


Total _ Analyzed by respondents. v.ho are: 


asked 

Malfe and whose 

college class: is: 

Female and, whose college 

class is 

• this 

: question 

Total 

Fresh- Soph- 
man omore ■ 

Junior 

Senior 

Total 

Fhe:sh- 

man. 

Soph¬ 

omore 

Junior 

Senior 

Number of /■ 
respondent s 2131 ' 

im 

350 

358: 

1*00: 

376 

647 

143 

169 

169 

1166 

(lOOjt) 

(iCCfl0(lC0£) (ioo^Xiog^) 

(icot; 

(ioo^)(:io:c^) (loojOUo#) {ioof>) 

i 

* 

* 

i 

* 

* 

i 

* 

* 

* 

* 

WINSTON (P) 11 

10 

12 

9 

l4: 

6 

12 

15 

11 

14 

10' 

VICEROY (F) 9 

9 

10 

9 

. 8 

8 

9 

9 

9 

8 

8' 

L & M (F^K): 6 

6 

9 

6 

6 

5 

7 

7, 

8' 

5 

6 

L & M (F-R) 2 

3 

5 

2 

4 

1 

2 

4 

- 

2 

1 

MARLBORO (F) 8 

8 

5 

9 

8 

11 

8 

8 

7 


7 

CHESTERFIELD (R) 1+ 

4 

3 

k' 

5 

5 

2 

3 

3 

• l! 

3 

CHESTERFIELD (K) 1* 

4 

4 

3 

6 

2 

3 

4 

4 

3 

3 

OLD'GOLD (F) h 

5 

5 

4: 

7 

3 

3 

2 

4 

5 

2 

OLD GOLD (K) 2 

2 

2 

3 

2 

3 

1 

- 

2 

- 

H 

OLD GOLD (R) 1 

1 

2 

1 

2 

1 

* 

- 

I 

- 

I 

PALL MALL (K) 5 

5 

6 

4 

6 

4 

4i 

3 

2 

8 

4: 

LUCKY STRIKE' (R) 4 

5 

4 

5 

5 

4 

4i 

6 

3 

4 

2 

PHILIP MORRIS (R) 2: 

3 

3 

l 

3' 

3: 


- 

l 

- 

- 

PHILIP MORRIS (K) 2 

2 

3 

2 

1 

2 

2 

l 

2 

2 

1 

CAMEL (R): 3 

3 

2 

3 

3 

5 : 

1 

2 

1 

- 

1 

HERBERT TAREYTON (F) 2 

2 

3 

1 

1 

2 

2 

3 

1 

2 

2 

HERBERT'TAREYTON (K) 1 

* 

1 

- 

l 

1 

1 

1 

1 

- 

2 

HERBERT'TAREYTON (R); * 

* 

- 

1 

l 

- 

1 

- 

1 

- 

2 

PARLIAMENT (F) 2 

2 

2 

2 

l 

3 

2 

3 

2 


2 

R00L.(R) 1 

1 

1 

2 

l. 

1 

1 

1 

1 

- 

1 

K00L,(K) 1 

1 

- 

2 

I 

•> 

1 

- 

- 

1 

1 

KENT (F) 2 

1 

1 

1 

3 

2 

2 

2 

2 

1 

2 

CAVALIER (K) 1 

1 

2 

1 

T 

1 

* 

1 

- 

- 

- 

RALEIGH (K) * 

* 

1 


1 

1. 

1 

2 

1 

- 

- 

RALEIGH (R): * 

* 

1 

- 


- 

* 

- 

- 

1 

- 

REGENT (F) * 

* 

- 

1 

H 

-■ 

* 

-• 

- 

- 

1 

REGENT (R.) : * 

* 

- 

- 

11 

- 

* 

1 

- 

- 

- 

SPUD (R) * 

* 

- 

1 

- 

- 

* 

- 

- 

1 

- 

OTHER FILTER 1 

1 

2 

1 

1 ! 

- 

* 

1 



1 

OTHER KING: * 

* 

1 : 

- 

- 

I 

* 

1 

1 

- 

-■ 

OTHER REGULAR. * 

* 

1 

1 

- 

- 

* 

1 


- 

1 

NONE, DON’T KNOW' OR' 

NO ANSWER 1*1 

39 

ho 

4o 

34: 

44 

45 

38 

47 

44 

51 

♦Less than .5 per cent 

Note: Percentages add to more than 10Cg6< because 

Borne respondents gave more than one answer. 





r 

r 

r 

r 

i 

i 

r 

i 

i 

c 

i 


i 

i 

i 


i 

t 

i 

L 

L 

L 

L 

II 








Source: https-Z/ww^ift^strydocuments.ucsf.edu/docs/ftghftOOO 
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6a. What brand of cigarettes do you now smoke, most often? 

Asked of all cigarette smokers-- 
47* of total sample 

Analyzed by Question 10: respondents who. 



Total 

on 

the basis 

of Its 

advertising.,, would:select: 


cigarette 

Philip 

Marl¬ 


Chester¬ 

Lucky 


All 

...... ... . - 

smokers 

Morris 

boro 

Camel 

field 

Strike 

Winston 

other 

Number of respondents 

2153 

93** 

115 

115 

247 

572 

163 

*33 

( 100 *): 

(100*): 

( 10 #) 

( 100 *) 

( 100 *) 

(100*)' 

( 100 *) 

(XX#) 


i 

i 

i 

i 

a 

i 

* 

• i 

PALL FALL (k) 

21 

18 

14 

21 

20 

22 

17 

-.27 

ldcky strike (r) 

15 

13 : 

16 

17 

13 

22 

13 

. ;m 

CHESTERFIELD (R) 

7 

10 

2 

10 

12 

6 

k 

5 

CHESTERFIELD (K) 

6 

3 

3 

3 

n 

5 

6 

- 8 

WINSTON! (?) 

10 

3 

9 

n 

10 

8 

27: 

8. 

VICEROY: (?) 

10 

8 

8 

9 

6 

9 

10 

.. 13 

L Sc M (F-K) 

8 

3 

3 

3 

7 

7 

5 ~ 

9 

L & M (F-R) 

1 

2 

1 

- 

2 

3 

- 

# 

MARLBORO (?) 

7 

14 

26 

5 

6 

6 

7 

6 

CAMEL. (R) 

4 

3 

2 

10 

3 

3 

5 

U 

PHILIP MORRIS (R) 

3 

10 

5 

2 

4 

2 

1 

1 

PHILIP MORRIS (K): 

1 

7 

— 

- 

-■ 

1 

- 

* 

HERBERT TAREYTOH (,?): 

2 

- 

2 

2 

2: 

l 

2 

2 

HERBERT TAREYTON (K) 

♦ 

- 

- 

1 

- 

* 


1 

OLD: GOLD' (R) 

1 

2 

2: 

- 

- 

11 

- 

2 

OLD GOLD'(?) 

1 

- 

2 

- 

* 

H 

1 

* 

OLD' GOLD, (K) 

* 

-• 


- 

1 

* 

* 

* 

RALEIGH (K) 

1 

- 


2 

- 

1 

- 

* 

RALEIGH (R) 

♦ 

- 

2 

- 

- 

“ 

* 


KODL (R) 

* 

. 1 

- 

- 

- 

1 

- 

* 

KOOL (K) 

* 

- 

- 

- 

*: 

7' 

— 

♦ 

KENT. (?) 

* 

1 

- 

-■ 

1 

♦ 

- 

1 

PARLIAMENT (?) 

* 

- 

- 

- 

- 

* 

- 

1 

REGENT (R) 

* 

- 

- 

- 

- 

* 

- 

*• 

REGENT (?) 

* 

"I 

- 

■■ 

* 

* 

“ 

# 

CAVALIER (K) 


- 

- 

2 

- 


- 

- 

OTHER REGULAR 1 

1 

1 

- 

- 

1. 

- 

- 

- 

OTHER FILTER: 

*: 

- 

- 

- 

- 

" 

- 

* 

DON'T KNOW 

1 

- 

3 

2 

1. 

1 

2 

1 

Summary 

REGULAR SIZE 

#: 

ft: 

31 

39 

29' 

39 

33 

35 

23 

23 

king. size 

29 

28 

17 

29 

32: 

29 

23 

• 36 

FILTERS TIP 

39 

32 

51 

30 

3:4 

35 

52 

4o 

don't: know 

1. 

1 

3: 

2 

1 

I 

2 

1 


♦Less than .5 per cent 

♦♦Percentages based on less than 1 100! cases' are often unreliable! 


r 

r 

r 

r 

r 

r 

1 

1 

1 

\ 

1 

1 

1 

1 

L 

L 

l 

L 

L 

L 

L 

L 




Sou r. https://wwgi4ttdMStrydocuments.ucsf.edu/docs/ftgysp00 
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11a. Now the other way around—is there some one brand of cigarettes you would 
like to avoid more than the others just because of its advertising? 

Asked of all cigarette smokers— 
k'-fy of total sample 


_ Analyzed by respondents who are: _ • • V’ 

Total Male and whose; college class is: Female^ and whose college class 1 b 
cigarette Fresh- Soph- _ Fresh- Soph- -y 

smokers Total man omore Junior Senior Total man omore Junior Senior 

Number of - • r ‘/' 5 

respondents 2153 1500 35 6 360 402 382 653 d^6 170 169 168 

Cioojt:) (10036) (10036) (10036 ):(io0?6) (10036.) (10036) (10036) (10036)■( 10036.) (.10036): 



f 

* 

* 

$ 

i 

i 

$ 

$ 

i i 

i 

CAMEL 

6 

6. 

5 

5 

7 

6. 

6 

5 

7 4 

8 

VICEROY: 

6, 

6 

8 

3 ! 

5 

6' 

6 

1+ 

6 8: 

7 

K00L 

6 

5 

k 

k 

6 

5 

7 

- 5 

5 9 

7 

OLD: GOLD: 

5 

5 

3 

6 

7 

k 

5 

L 

6 5 

4 

MARLBORO: 

4 

4 

k 

4 

6: 

3 

3 

l 

2 5 

2 

L &: M 

3 

3 

2 

4 

4 

3 

2 

1 

l I 

4' 

CHESTERFIELD 

3 

3 

3: 

3 

2 

4 

2 

k 

1 2 

1 

PHILIP' MORRIS 

2 

2 

2 

l 

2 

3 

3 

1 

5 k 

3 

WINSTON; 

2 

2 

3' 

2 

3 

2 

2 

l 

2 2 

1 

KENT 1 

2 

2 

3! 

2 

2 

l 

2 

k 

2 31. 

I 

HERBERT TAREYTQN 

2 

2 

1 

2 

2 

2 

2 

2 

2 1 

5 

LUCKY STRIKE 

2 

2 

2 

1 

2 

2 

2 

3: 

2 1 

4 

PARLIAMENT 

1 

2 

2 

1 

2 

2 


1 

1 I 

l 

RALEIGH 

1 

2 

1 

3 

1 

2 

i 

1 

- 

2 

PALL, MALL 

1 

1 

1 

3 

• 1 ■ 

l 

_L 

2 

1 1 

31. 

CAVALIER. 

* 

* 

1 

l 

- 

- 

- 

- 



REGENT 1 

* 

- 

- 

- 

- 

- 

* 

- 


1 

OTHER FILTER 

1 

1 

1 

1 

1 

l 

1 

- 

I 2 

- 

OTHER KING 

* 

* 

1 

- 

1 

- 

- 

- 

- 

- 

OTHER REGULAR 

*. 

* 

- 

- 

1 

- 

- 

- 


- 

NONE t DON'T KNOW 

OR 










NO ANSWER 

5k 

54 

54 

55 

1+8 

58 

56 

63 

57 55 

51 




*Less 

than 

• 5 per 

cent: 



1001752885 



Note: Percentages add to more than 100$ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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- - 4 


9a. 


During the past eix months 1 ,, have you tried any different brands from the 
ones you normally smoke? By "tried” we mean you smoked at least a pack of 
them. (If “yes")! What was the last brand you tried at least a pack of? 

Asked of respondents 1 who 
nov have a regular brand-- 
99yk of cigarette smokers 


Total 


Analyzed by Question 10: respondents who, 
on the basis of its advertising, vould select: 




asked this 
- question 

Philip 

Morris 

Marl¬ 

boro 

Camel 

Chester¬ 

field 

Lucky 

Strike 

Winston 

~~Knr 

other 

I: 

Number of respondents 

2131 

93** 

111 

113; 

245 

568 ; 

160 

429 


(1005s) 

(loot) 

(loot) 

(10056) 

(10056) 

(10056)' 

(10050. 

(10036) 

;;; . 


i 

i 

t 

* 

i 

* 

i- 

t 

I- ^ 

WINSTON (F) 

m 

11 

9 

4 

7 

13 

16; 

12 


VICEROY (F) 

L & M (F-K) 

L & Mi (F-R) 

MARLBORO (f) 

CHESTERFIELD' (r) 
CHESTERFIELD (k) 

old'gold (:f): 
old gold: (:k): 
old go:ld: (r): 

PALL MALL (K) 

LUCKY STRIKE (R) 

PHILIP morris: (iR) 
PHILIP MORRIS (K) 

CAMEL (R) 

HERBERT TAREYTON (F) 
HERBERT TAREYTON (,K)i 
HERBERT TAREYTON (R:)i 

PARLIAMENT (F) 

KOCL (R) 

KOOL (K): 

KENT (p) 1 

CAVALIER (K) 

RALEIGH: (K) 

RALEIGH (R) 

REGENT (?) 

REGENT (R) 

SPUD (R) 

OTHER' FILTER: 

OTHER KING 
OTHER REGULAR 

NONE,, DON'T KNOW' OR; 
NO: ANSWER 


9 

6 

2 

8 

4 

4 

4 

2 

1 

5 
b 

2 

2 

3 

2 

1 

* 

2 

1 

1 

2 

1 

* 

* 

* 

* 


D 

* 

# 

4l 


9 

2 

10 

5 

4 


10 ' 

4 

2 

4 


8 ; 

14 

2 

10 

4 

3 

6 

4' 


9 

8 

4: 

8 

1 

2 

2 ! 

2' 

12 

2 


11 

5 

1 

10 

3 

3 

7 

2 


7 

4: 

2 

2 

2 

2 

1 

1 

2 

H 

2 

1 


5 

3 

8 

5 

3: 

4 
1 
2 

4 

5 
1! 
2 

2 

1 

1 

*; 

2 

1 

1 

1 

1 

1 


41 


38 


* 

1 

40 


4o 


9 

6 

1 

i 

3 

4 

4: 

4; 

4 

4 

4 

1 

1 

l 


2 

3 

1 

1 


36 


3 

6 

4 
3 
u 

3 

3 

3 
2 

4, 

4 


38! 


*Less; than .5 per cent 

^Percentages based on less than 100. cases are often unreliable:. 

Note: Percentages add to more than; 100$ because some respondents gave more than one answer. 


r 

r 

r 

r 

r 

r 

i 

i 

i 

[ 

i 

i 

i 

L 

L 

L 

L 

L 

L 

L 

L 

II 


\ 




Source: https://ww.v^k?dustrydocuments.ucsf.edu/docs/ftgk0000 
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12a. About, how many cigarettes a day do you usually smoke? 


Asked of all cigarette smokers-- 
47$ of total sample 



Total 


Analyzed by respondents whose age 

::s are: 



cigarette 

smokers 

17 and 
under 

18 

12 

20 

21 

22-24 

25 or 
over 

Number of respondents 2153 

20 ** 

273 

413 

451 

384 

403. 

206 


( 100 $) 

( 10 C#): 

(lot#); 

(IOC#) 

(IOO 56 ) 

(IOC#) 

(IOC#) 

( 10056 ) 


* 

1 ° 

* 

$ 

# 

* 

* 

* 

6 OR LESS. 

13 

15 

16 

16 

13 

13 

9 

6 

7 - 15 

33 

65 

42 

37 

4o 

35 

18 

26 

16 - 25 

43 

20 : 

37 

4o 

36: 

4o 

54 

58' 

26 - 35 

7 


4 

3 

6 

9 

11 

7 

36 - 45 

2 

- 

- 

2 

2 

l 

4 

3' 

46 55 

\ 

* 

- 

- 

- 

- 

l 

l 

-■ 

56 OR MORE 

* 

- 

- 

* 

- 

- 

l 

- 

DON'T KNOW' 

OR NO: ANSWER 2 

- 

1 

2 

3 

1 

2 

- 


^Percentages based 

*Less than .5 per cent 
on less than 100 cases are 

often 

unreliable. 

m 

0 

0 

h 

CT 

rc 

on 

CO 

W 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


I 

I 
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12b. Do you feel that you smoke too many cigarettes, 
or that the amount you smoke is all right? 

Asked of all cigarette smokers — 

4.7$ of total sample 


i 


■ 


Analyzed by 

1 

Total 

respondents 1 


cigarette 

who 

are: 

a 

smokers 1 

Male 

Femal< 

(9 

Number of respondents 

2153 

1500 

653 

1 

(icct) 

(100$) 

(lOD# 

a 

* 

$ 

$ 

mm TOO MANY: 

I 

4o 

39 

43 

_ ALL RIGHT 

i 


5.31 


H DON'T' KNOW,, 

1 

1 

1 

1 

| NO ANSWER 

10 : 

9 

ll 


a 

a 

1 

1 

a 

1 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS 1 IN: NEGRO 1 COLLEGES' 

8 * Is there any other brand that yon smoke fairly often 
just for a change from: your regular brand'? 

Asked of all cigarette 1 smokers— 

53# of Negro sample 


... • i:. 

Total 

Analyzed' by 


cigarette 

respondents, vho are : 


smokers 

Male 

Female 

Number of respondents. 

318 

l8o 

138 

; , V V 

(100$) 

(100$) 

(100$); 

. : dl : ■ >i: 

: i 

i 

* 

MARLBORO (F) 

lii 

9 

13 

wxkstor (:k): 

' n 

9 

13 

PALL MALI,, (k) 

10 

12 

9 

PHILIP'MORRIS (K) 

7 

6 

8 

PHILIP MORRIS (K) 

2 

2 

1 

VICEROY (?) 

Q 

8 

7 

K00L (R) 

b 

b 

4 

K00L (K) 

2: 

3: 

1 

LUCKY STRIKE (?,) 

b 

6 

1. 

PARLIAMENT (?) 

b 

3 

5 

L & M (?-R) 

2 

1 

2 

L & M.(P-K) 

2 

2 

X 

HERBERT TAR3YT0N (R). 

1 

-• 

1 

HERBERT TARSYTON: (K) 

1 

- 

1 

HERBERT TAREYTQN (?) 

1 

1 

1 

OLD GOLD (R) 

1 

2 

- 

OLD GOLD (?) 

1 

- 

1 

CEESTER? ELD ( R) 

1 

1 

1 

CHESTER?IELD (K) 

* 

1 

-• 

CAMEL (R) 

1 

2 

- 

SPUD (R). 

1 

- 

1 

KENT (.?). 

11 

1 

1 

CAVALIER (K) 

* 

- 

1 

OTHER REGULAR: 

1 

1 

• 

OTHER KING 

*; 

- 

1 

NONE, DON’T KNOW OR NO ANSWER 

38! 

36 

bl 


♦Less than *5' per cent. 

Note:: Percentages: add to more: than 100$' because 

some respondents gave more than one answer. 



Source: https://ww\rtyq^ustrydocuments.ucsf.edu/docs/ftgk0000 


1001752874 
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INTERVIEWS 1 IN NEGRO COLLEGES 


12b. Do you feel that you smoke too man y cigarettes, 
or that the amount you smoke is all right? 1 

Asked, of all cigarette smokers— 

53$ of Negro sample 



Total 

Analyzed! by 


cigarette 

respondents who axe: 


smokers 1 

Male 

Female 

Number of respondents 

319 

I8l 

138 ' 


(100$); 

(100#.) 

( 100 #) 


i 

$ 

$ 

T00 : MANY 

42 

46 

37 

ALL, RIGHT 

4o 

38 

44! 

1 

DON'T 1 KNOW 

5 

3 

7 


NO ANSWER 13 13 12 


Source: https://www.industrydocuments.ucsf.edu/docs/ft kOOOO 


GGsmittooi 




1 

I 



I 

I 

I 

I 

I 


a 


a 


a 

a 


a 


a 

a 


a 


a 

a 

a 

a 

a 


12 a. About how many cigarettes a day do you usually smoke? 

Asked ofT all. cigarette smokers-- 
hqfy of total sample 


83 


Analyzed by respondents 
who now smoke: 



Total 

cigarette 

smokers 

Regular 

size 

cigarettes 

King 

size 

cigarettes 

Filter- 

tip 

cigarettes 

Number of respondents. 2153 , 

( 10 Q*) 

658 

(loot) 

624 

(lQG*)' 

849 

( 100 *) 


# 

*■ 

* 

$ 

6 OR LESS 

13 

9 

8 

19 

7 - 15 

33 

32 

31 

37 

l 6 - 25 

43 

47 

40. 

35 

26 - 35 

7 

6 

9' 

6 

36 - 45 

2 

3 

3 

l 

46 - 55 

* 

l 

- 

* 

56 OR MORE 

* 

* 

- 

* 

DON'T 1 KNOW. OR 

NO ANSWER: 2 

2 

l 

2 ' 


*Less than .5 per cent 


1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752894 
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r."". 

r n about the: advertising? 

!' like to avoid' a particular brand 

advertising—40 of cigarette smokers 


1 Question Ha,: 

:: respondents 

who dislike 

the advertising of: 



1 i ■ — 

r 

* * Camel 

Chester¬ 

field: 

Kool 

L & M 

Old 

Gold 

Viceroy 

Other 
filter 
and non 1 
filter 

f~. 127 

53** 

116 

52 ** 

10? 

116 

263 

1 i (100*) 

(100) 

* 

(100) 

(100)! 

(100) 

(100): 

(100): 


t 

t 

* 

f 

i 

r 7 

4 

19 

33 

15 

15 

9 

f 31 

11 • 

3 

8 

15 

4 

T 

12 

2 

20 

4 

9 

3 

5 

1 1 

IT 

3 

15 

7 

2 

5 

f ' 12 

6 

3 

- 

4 

8 

6 

12 

13 : 

Ti 

- 

5 

2: 

4 

1 

- 

- 

- 

- 

3:9 

1 

| 1 

4- 

- 

- 

4 

- 

13. 

- 

8 

3 

15 

- 

4 

5' 

I ^ 

13 

8 

4 

2 

2 

5 

■r 

4 

3 

- 

6 

12 

5 

L ' 3 

- 

- 

6 

2 

4: 

4 

1 * 

- 

8' 

4 

3: 

6 

3 

L 

8 

2: 

6 

6 

1 

5 

L 

- 

- 

li 

- 

* 

1 


- 

2! 

- 

- 

- 

9 

L 2 

- 

3. 

- 

1 

2 

2 

[ 3 

4 

1 

- 

4: 

- 

2 

I 

- 

- 

- 

11 

- 

- 

L 1 

- 

- 

- 

5 

1 

1 

II * 

6 

23: 

8 

14 1 

5 

10 

l; 9 

9 

5 1 

4 

5 

5 

9 

100 cases are often unreliable. 

| acme respondents 1 gave more than,one: answer. 





• Source: https://wwgiMaijjliustrydocuments.ucsf.edu/docs/ftgyiOOO 
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10. If you were to select a brand of cigarettes, based purely on its 
advertising and nothing else, which brand would' you select? 

Asked of all cigarette smokers-- 
47$ of total sample 


Analyzed, by respondents who while 
attending college live in: 




Total 

cigarette: 

smokers 

Dormitory 

Fraternity 
' or 

Sorority 

house 

Own 

home 

Other 

Number of respondents 

2153 

( 100 $): 

781 

(l0Q$) 

$ 

314 

(lQ0$) 

* 

730 

(:ioogt> 

f 

315 

( 100 $) 

■-? 

LUCKY STRIKE 


27 

27 

38 ! 

22 

26 

CHESTERFIELD 


11 

10 

12 

12 

14 

WINSTON 


8: 

8 

7 

8 

6 

MARLBORO 


5' 

6 

2: 

5 

8 

CAMEL, 


5 ; 

3 

6 

8 

4 

PALL MALL 


4 

4 

8 

4 

3 

PHILIP MORRIS 


4 

5 

3 

3' 

6 

VICEROY 


4 

3 

6 

4 

4 

OLD GOLD 


4 

k 

2 

2 

7 

L & M 


3 

k 

3 

3 

3 

PARLIAMENT' 


2 

3 

1 

l 

l 

KENT 1 


1 

1 

2 

1 

1 

HERBERT. TAREYTONl 


1 

1 

1 

* 

l 

KOOL 


* 

l 

- 

* 

- 

RALEIGH 


* 

*: 

* 

1 

- 

CAVALIER 


* 

*: 

I 

- 

- 

REGENT 


* 

*! 

I 

- 

- 

OTHER KING: 


* 


- 

- 

l - 

OTHER REGULAR 


* 

- 

1 

- 

- 

NONE, DON'T KNOW 0 

R NO ANSWER' 22 

22 

13 

27i 

18 




I 


} 


I 


i 


*Less than' .5 per cent 

Note: Percentages add to more than 10C$ because 

some respondents, gave more than one answer. 

Source: https://wwwjnaustrydocuments.ucsf.ecm/clocs/TtgkOOOO 


1001752883 
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8;.: Ib tihere any other brand that you smoke fairly often 
Just for a change from your 1 regular brand? 


Asked of respondents who 
now have a regular brand- 
9S$ of cigarette smokers 


Total 

asked 

this 

question 


Number of 
respondents, 


__ Analyzed by respondents who are: _ 

Male: andi whose college class Is: Female 1 andJ whose college cl^ss is : 

Fresh- Soph- Fresh- Soph- 

Total man omore Junior Senior 1 Total man ©more Junior Senior 


PALL,MALL (k) 
WINSTON (F) 
VICEROY (F) 
CHESTERFIELD (R) 


2131 

(ioo£) 

i 

8 


1^8U 3:50 

(ioo£):(iioo£): 


i • * 

8 10 


358 i *00 

(iocf)(io<#). 

' i i 


376 6I7 lit 3 

(1003O) (ioo£)(iooj&) 

f i * 

989 


169 169 166 

(:ioc#)(ioo$); (locflfc) 

i t * 

7 7 9 


11 - 12 


CHESTERFIELD (K): 
LUCKY STRIKE (R) 

L St M (F-K) 

L & M (F-R) 

MARLBORO (f) 


PHILIP MORRIS (R) 
PHILIP MORRIS (K): 


CAMEL .(R) 


kool Or): 

KOOL (IK): 

OLD (SOLD (F) 
OLD'GOLD (R): 
OLD'GOLD (K) 


HERBERT TAREYTONi 
HERBERT TAREYTCK 
HERBERT TAREYTOH 


(F) 1 

(k:)' 1 


(R) 1 


PARLIAMENT (F): 
KENT. (F)i 

RESECT (K) 
REGENT (F) 

RALEIGH (K) 
RALEIGH (R) 

CAVALIER: (K): 


SPUD' (R) 


OTHER REGULAR 
OTHER KING 
OTHER FILTER: 


NONE, DON'T KNOW 
NO 1 ANSWER 


5 ! ’ 52' 57 54 53 51 i+U 

♦Less than -5 per 1 cent 
Percentages add to more than 100$ because 
some respondents gave more than one answer 


51 bk 49 55 


Source: https://wvv|^dustrydocuments.ucsf.edu/docs/ftg^pOOO 


1001753873 




32a. About how many cigarettes a day do you usually smoke? 

Asked of all cigarette smokers-- 
47^0 of total sample 



Total 

cigarette 


Analyzed by respondents 
whose college c3ass is: 



smokers 

Freshman Sophomore 

Junior 

Senior 

Number of respondents 2153 

(1QQ9&) 

502 

( 100 $) 

530 

(lOO^b) 

571 
( 10096 ') 1 

• 550 
( 10096 ) 


* 

a 

* 

* 

t 

6' OR LESS 

13 

15 

13 

12 

12 

71 - 15 

33 

38 : 

37 

2 9 ; 

31 

16 - 2'5 

4-3' 

40: 

40 

4,8. 

43 

26 - 35 

7 

4 

6 

6 

11 

36 - 45 

2 

2 

2 

3 

1 

46 - 55 • 

* 

- 

* 

* 

* 

56 OR MORE 

* 

* 

- 

* 

- 

DON'T KNOW 

OR. NO ANSWER 2 

1 

2 

2 

2 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752893 
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t 

lib. What don't you like 



Asked 

of respondents, vho would i 



of 

cigarettes because of Its 


■ - -'' " ; 1 • 



Analyzed by 


’ ... 

Total 





asked this 
question: 

Philip 

Morris 

Marlboro 


Number of respondents 

961 

50** 

77** 

;■ 

_._ „ 

(;1Q0) 

(100) 

(100*) 

i 


*■ 

... t 

* 


ADS 1 : ARE RIDICULOUS, POINTLESS >. SILLY. 

12 

2 

5 

■ 

ADVERTISHvG SOUNDS: PHONY; testimonials ukreal, 
NOT CONVINCING _ ? . 

10 

6 

J*: 

f 

ADS ARE'OLD;: SAMS AD FOR YEARS 

, 8 

lb 

- 

L 

ADS ARE TOO PUSHY, NOISY; OVERSELL 

6 

b 

12 

l 

DISLIKE' RAISE, MISLEADING CLAIMS 

5 

b 

-■ 


CLAIRS 1 AREN'T. BORNE OUT. BY PERSONAL EXPERIENCE 

5 

b 

- 

I: . 

r 

DISLIKE "20,000 FILTERS" AD 

5 

- 

* 


DISLIKE USE OF SNOB APPEAL 

5 

4 

3 


DON’T LIKE! JINGLES:,. MUSIC (NO 1 FURTHER INFORMATION')' 5 

8 

10 


ADS ARE DULL, ORDINARY.,-. UNIMAGINATLVE 

5 

6 

1 

1 

TIRED OF THE REPETITION' 

b 

- 

3 

if 

INSULTS PEOPLE'S: INTELLIGENCE 

b 

0 

<M 

6 

[_ 

1 

JUST DON'T LIKE' ADS : (NO FURTHER. INFORMATION). 

b 

6 

3 

L 

DISLIKE TV,, RADIO PERSONALITY WHO! ADVERTISES 
CIGARETTES 

b 

- 

8 

L 

DISLIKE! TATTOO.: SCAR, HAND, PATCH, MARLBORO: 
MODELS 

3 

- 

3 6 ! 

L 

DISLIKE, DISTRUST IDEA' OF PREMIERS:,. COUPONS 

“5 

->■ 

U 

' 

i 

NO: RELATIONSHIP' BETWEEN PRODUCT AND. ADVERTISING- 

2 ' 

- 

10 

■ 

ADS ARE NOT ATTRACTIVE 

2 

- 

- 

L 

DlSLIiKS "TREAT IISTEAD OF A TREATMENT” AD' 

1 

- 

- 

1 

ADS ARE IN BAD! TASTE 

1 

- 

3 

L 

ALL. OTHER 

10 

bi 

5 

L 

DON’T. KNOW OR NO ANSWER. 

7 

20 

3 ; 

1 

♦♦Percentages based on less than 
Note: Percentages add to more, than 100 because 

IL 

L 



Source: https://wwvuQflustrydocuments.ucsf.edu/docs/ftgkODOO 
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l4a. Are there any times or circumstances when 
you like to smoke a non-filter cigarette?, 
and 

l4b. (if "yes") Under what circumstances do you like to smoke them? 

Asked, of all cigarette smokers 
whose regular brand is a filter 
tip—39$ of cigarette smokers 


Total 
asked this 
question 


Analyzed by 
respondents who are: 
Male Female 


Number of respondents 




$ 


YES 23 
When I'm; out of cigarettes and 

am offered non-filtered 6 
When I want, more taste, a real 

cigarette 4 
Just for a change 4 
When I'm tired of, smoked too 

many filtered cigarettes 2 
When I'm, drinking 1 1 
When I want to be relaxed * 
All other 5 
No answer 1 


$ t 

25 21 


5 

5 

5 


8 

4 

3 


1 

1 

7 

1 


2 

I 

* 

3 

1 


NO 


75 73 77 


DON'T KNOW 


2 


2 


2 


♦Less than .5 per cent 

Note: Sub-totals may add to more than the group total 

because sort? respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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kOSRSklOOT 




17a. Are 1 there any times or circumstances when you 
like to smoke: a regular size cigarette?, 
and 

17 b. (if "yes") Uhder what circumstances do you like to smoke them? 

Asked' of all cigarette smokers 1 whose 
regular brand is non-filter., king. 
sizer- 29 $ of cigarette smokers 



Total 

Analyzed by 


asked this 

respondents 

who are: 


question 

Male 1 

Female: 

Number of respondents 

624 

446 

178 . 


(100$) 

(100$) 

(10056) 


*■ 

* 

*■ 

YES 

2 Q 

12 

22 

When' I don't have much. time 
(between classes, at. 



intermissions., etc.) 7 

When I'm out of cigarettes 1 and 

6 

9 

ami offered regular size 

Just for a change (no further 

4 

5 

5 

information) 

When I'm studying—something 

1 

1 

1 

to do more often 

1 

* 

1 

All other 

6 

7 

*: 

4 

Don't know, or no answer 

l 

2 

NO 

76 

77 

72_ 


DON'T KNOW OR NO' ANSWER 


*Less than .,5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752911 



12b. Do you feel that you smoke too many cigarettes, 
or that the amount you smoke is all right? 

Asked of all cigarette smokers-- 
4 7$ of total sample 


Analyzed by respondents 




who now smoke: 



Total 

cigarette 

smokers 

Regular 

size 

cigarettes 

King 

size 

cigarettes 

Filter- 
tip _ 
cigarettes 

Number of respondents 

2153 

(100$) 

658 

( 100 $)' 

624 

(100$) 

849 

(100$)' 


* 

f 

* 

f 

T0Q : MANY 

4o 

23 

4.9 

36 

ALL RIGHT 

49 

51 

40 

54 

DON’T 1 KNOW 

l 

* 

2 

1 

NO ANSWER 

10 

ll 

9 

9 


*Less than 

•5 per cent 


C 

O 

H - 

*v 

01 

fv 

OR 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




*::1 


9b* Why didn't you change permanently 

Asked' of respondents who; in the. past 6 
brand different from the one they now 



' Total 

Philip 


Chester-. 


. asked this 

Morris 

Marl-. 

field: 


question 

(R & k:)i 

boro 

(r & :<) 

Number of respondents 

1035 

us*-* 

116 

100 


( 100 *) 

(100*)■ 

(100*) 

(ice*.): 

"'I'. . J ~ ’ 

* 

* 

* 

* 

DID NOT LIKE TASTE, FLAVOR, BAD TASTE: 

30 

33 

30 

29 

TOO MILD,. WEAK; NOT STRONG ENOUGH, NOTHING TO 

THEM 12 

4 

17 

- 

TOO STRONG, HARSH; NOT AS SOOTHING; OWN BRAND 

milder li. 

22 

7 

8 

DISLIKE THE! FILTER, TIP 

10 

- 

17 

2 


BURNED, IRRITATED THROAT,. TONGUE,,, ETC.. 6 

PREFER. OWN BRA!®,. OTHER BRAND;: BRA!® TRIED: NOT AS GOOD 5 

JUST DIDN'T LIKE THEM: (NO: FURTHER : INFORMATION) 4, 

DISLIKE BOX,. PACKAGE 3 

AVAILABILITY' (COULDN'T 1 G3T : OWN BRAT®y COU.LDN'T : GET 

BRAND. TRIED): 3 

WANT' FI LTER : 3 : 

TOO'LOOSE; FALL APART. 2 

DISLIKE KING SIZE, TOO. LONG A' SMOKE.;; PREFER REGULAR: 2 

SMOKE TEEM.ONLY: FOR COLD, SORE THROAT SICKNESS, ETC. 2 

TOO EXPENSIVE, NOT WORTH THE HIGHER: PRICE! 2 

HABIT) TOO USED:TO:ONE BRAND> TYPE 2 

TOO HARD. TO PUFF, TO DRAW' ON 2 

JUST WANTED: TO TRY'THEM; FOR A CHANGE ONLY' 2 

NOT SATISFYING;: GOT 1 TIRED OF THEM 2 

ALL BRANDS ARE ALIKE; SEE NO DIFFERENCE IN THEM * 

» 

EAVE: CHANGED, OR WILD CHANGE TO: BRAND TRIED' * 

ALL, OTHER 7 

DON'T KNOW 3. 

NO: ANSWER 3 


♦Less than 

♦♦Percentages based on less than' 
Note:: Percentages: add to more than 100$; because: 


Source: https://wwvj^Justrydocuments.ucsf.edu/docs/ftgh^OOO 


1001752879 
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15a. Besides (present brand) what other filter tip cigarettes, have you tried 
during the past year—by tried,, I mean tried at least a pack of them? 

Asked of all cigarette smokers 
whose regular brand is a filter 
tip—39$ of cigarette smokers 1 



Total 
asked this 
question 

Analyzed by 
respondents who are: 
Male Female 

Number of respondents 

8^9 

( 100 $); 

$ 

J+5 6 393: 

(100$)' (100$) 

$ $ 

WINSTON' 

37 

35' 

39 

VICEROY 

33 

33 

3^ 

L & Mi 

32 

33 

3:1 

MARLBORO: 

25 

25 

25 

OLD GOLD: 

15 

17 

13' 

HERBERT 1 TAREYTON 

10 

10 

10 

KENT 

10 

11 

9 

PARLIAMENT 

9 

10 

9 

VOGUE 

2 

1 

3 ; 

REGENT 

1 

1 1 

OTHER 

NONE:,. DON'T 1 KNOW OR NO 

2 

2 2" 


ANSWER l8 17 20 


Note: Percentages add to more than 100$ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752904 
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INTERVIEWS IN NEGRO COLLEGES 


Una* 


l4b. (if "yes") 


Are there any times or circumstances when 
you. like to smoke a non-filter cigarette? 
and 

Under what circumstances do you like to smoke them? 


Asked: of all cigarette smokers whose 
regular brand is a filter tipi— 
b^rfo of Negro cigarette smokers 



Total 

Analyzed by 


asked this 

respondents 

who are: 


question 

Male 

Female 

Number of respondents 

157 

6i** 

9 6** 


(100$) 

(lOQf) 

(100 $) 


% 

* 

$ 

YES 

35 

33 

37 

When I'm out of cigarettes: and 




am' offered non-filtered 

16 

13 

18 

When I'm dJrinking 

b 

7 

3' 

Just for a 'change 

k 

2 

7 

When I. want more taste , a real 

cigarette 

3 

5 

1 

When I'm tired of, smoked too 

many filtered cigarettes 

2 


3. 

When I want to be relaxed 

1 

— 

I 

All other 

k 

5' 

b 

No answer 

1 

2 

- 

NO 

5§ 

57 

59 

DON' 1 T KNOW OR: NO ANSWER 


10' 

_b 

C 

c 

Cl 
K 
C 3 
O 
C3 


^Percentages based on less than 100 cases are often unreliable:* 
Note: Sub-totals may add to more: than the group total 

because some respondents gave more than one. answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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I 

I 

a 


15a. Besides (present brand) what other filter tip cigarettes' have you tried 
during the past year--by tried, I mean tried at least a pack of them? 

Asked of all cigarette smokers 
whose regular brand is a filter 
tip--49$ of Negro cigarette smokers 




I 

a 

i 

a 

a 


i 


a 


a 


a 


a 

i 


a 


a 

a 

i 

a 



Total 

Analyzed by 


asked this 

respondents who: are: 


question 

Male 

Female 

Number of respondents 

157 

6 l** 

96 ** 

( 100 $). 

( 100 $) 

( 100 $)' 


$ 

$ 

$ 

WINSTON 

39 

36 

4l 

MARLBORO 

31 

33 

29 

L & M 

22 

20 

24 

VICEROY 

19 

3D 

13 

HERBERT TAREYTON 

12 : 

13: 

11 

PARLIAMENT 

11 

5 

16 

KENT 

6 

1 C 

3 

OLD GOLD 

4 

3i 

4 

VOGUE 

I 

- 

1 

OTHER 

3 

- 

4 

NONE, D0N ! ''T KNOW OR 

NO ANSWER 

18 

13 

21 


^Percentages based on less, than ICO cases are often unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


100175290G 


I 

I 



I 

I 

I 


I 


B 

S 

B 

a 

B 


INTERVIEWS IN' NEGRO COLLEGES 


ITa* Are there any times or circumstances when you 
like , to smoke a regular size cigarette? 
and 

1Tb. (if "yes") Undbr what circumstances do^ you like 1 to smoke them? 

Asked of all cigarette smokers whose 
regular brand is non-filter, king 
size--22$ of Negro' cigarette smokers 


Tbtal 
asked this 
question 

Number of respondents 69 ** 

( 100 ^)' 


YES 42: 

When I'm out of cigarettes and 

am offered regular size 19 

When- I don 1 1 have much, time: (between 
classes,, at intermissions,, etc:.) 6 

When I'm studying--something, to do 

more often 3 

Just for a change (no further 

information) 1 

All other 13 




3 


1 


NO' 51 


DON'T KNOW OR NO: ANSWER 7 


a 

a 

a 

gj * *Per cent ages based on. less than 100 cases are often unreliable. 

a 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


STGTTSATOOT 



INTERVIEWS 1 IN NEGRO COLLEGES' 


77 


lib. What don't you like about the advertising?' 

Asked of respondents who would like 
to avoid a particular brand of 
cigarettes because of its advertising:— 

28$ of cigarette smokers 

Total 
asked this 
question 

Number of respondents " 89 ** 

(IOO 56 ) 

1 ° 

CLAIMS' AREN'T BORNE GUT BY PERSONAL EXPERIENCE 11 

JUST 1 DON'T LIKE ADS ('NO FURTHER 1 INFORMATION) 8 

DISLIKE FALSE, MISLEADING; CLAIMS' 8 

ADS ARE: TOO PUSHY, NOISY; OVERSELL 8 

ADVERTISING SOUNDS' PHONY; TESTIMONIALS UNREAL,. 

NOT CONVINCING T 

ADS ARE RIDICULOUS, POINTLESS, SILLY 6 

ADS' ARE NOT ATTRACTIVE k 

ADS ARE DULL, ORDINARY, UNIMAGINATIVE 3 

ADS ARE OLD; SAME AD: FOR YEARS. 2 

INSULTS' PEOPLE'S INTELLIGENCE 2 

DON'T LIKE JINGLES, MUSIC (NO FURTHER BIF0RMAT10N): 2 

—ADS ARE IN BAD' TASTE 2 

DISLIKE "TREAT INSTEAD OF A TREATMENT" AD: 1 

ALL OTHER 2k 

DON'T KNOW 9. 

NO ANSWER T 

♦♦Percentages based on less than 1 100 cases are often unreliable. 
Note: Percentages: add to more than lOOJo because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752888 


INTERVIEWS. IN NEGRO: COLLEGES 
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l6'. Why do. you smoke king size cigarettes instead: of regular size? 

Asked of all cigarette smokers whose 
regular brand is non-filter, king 
size--22$ of Negro cigarette smokers 


I 

1 

I 

1 

1 

1 

a 

a 

a 

a 

a 

a 

a 


Total 

_ asked, this 
question' 


Number of respondents 


69 *-* 

( 100 #.) 


MORE FOR YOUR: MONEY;: ECONOMICAL 45 

LAST LONGER;: LONGER, SMOKE 2 6 

LIKE BEANE' OF CIGARETTE—DON "T CARE 

ABOUT LENGTH 10 

CAN; PUT IT DOWN AND' STILL HAVE- A SMOKE: 

WHEN I PICK IT UP 7 

SMOKE LESS WHEN SMOKING: KING-SIZE 7 

IT'S; MORE CIGARETTE; IT'S LONGER: 6 

FILTERS THE SMOKE 4 

REGULAR CIGARETTES DON'T SATISFY 3 

LOOKS. BETTER, 3 

COOLER: 3 

IT’S FASHIONABLE; IN VOGUE 1 

MILDER: p 

ALL OTHERS 3 

DON'T 1 KNOW, OR NO: ANSWER. 1 


f **Percentages based on less than, 100 cases are often unreliable. 

Note:: Percentages add to more: than 100# because 

some respondents gave more than one answer. 

a 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752910 



INTERVIEWS IN NEGRO COLLEGES 


105 


19a. Are there any times or circumstances when 
you like to smoke a king size cigarette? 
and 

19Ti. (if "yes"), Under what circumstances do you like to smoke them? 


Asked of all cigarette smokers whose 
regular brand is non-filter, regular 
size—29fo of Negro cigarette smokers 


Number of respondents 


Total 
asked 1 this 


92 ** 

( 100 $) 


YES 26 

When I'm out socially; dressed 

formal 11 

When I'm out of cigarettes and' am' 

offered king' size 7 

When I want, have time for cigarette 
which lasts 1 longer (with a big cup 
of coffee, after a big meal, etc.) 2 

Just for a change 1 

All other 5 

NO 63 

DON'T KNOW _5 

NO ANSWER 6 


^^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


9T6RS^T00T 
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15a. Besides. (present, brand) what, other filter tip cigarettes have you tried 
during, the past year-"-fty tried ; I mean tried at least a pack of them? 

Asked of all cigarette smokers 
whose regular brand is a filter 
tip— 39 $ of cigarette smokers 


Analyzed by respondents whose college is located in: 


Number of' 
respondents 

Total 

asked 

this 

question 

New Middle, 

England. Atlantic, 

East 

North 

Central 

West 

North, South, 
Central Atlantic 

East Sou; 

Central 
and West 
South. 
Central 

Lh 

Moun¬ 

tain 

Pa¬ 

cific 

8 L -9 

(ioo$): 

84** 

(loo#): 

ill. 

( 100 #) 

205 

(loo#): 

154 

( 100 #) 

84** 

(loo#): 

62 ** 

(100#) 

33 ** 116 
(100#) (TOO#) 


* 

i 

$ 

i 

f 

* 

$ 

* 

* 

WINSTON 

37 

* 32 

42 

3^ 

34 

31 

42 

58 

37 

VICEROY 

33 

37 

33 

30: 

38 

33 

29 

39 

31 

L & M 

32 

38 

31 

34 

31 

44 

29 

30 

22 

MARLBORO 

25 

37 

29 

21 

21 

30 

23 

9 

25 

OLD GOLD 

15 

18 : 

16 : 

16 : 

17 

18 

18 : 

12 

7 

HERBERT TAREYTON 

10 

11 

13: 

7 

14 

10 

8 

6 

12 

KENT 

10 : 

6 

12 

11 

9 

6 

16 

21 

9 

PARLIAMENT 

9 

7 

12 

12 ' 

12 

l 

6 

- 

ll 

VOGUE 

2 : 

- 

1 

4 

3 

- 

5 

- 

l 

REGENT 

1 

4 

- 

* 

- 

2 

- 

- 

l 

OTHER 

2 

I 

1 . 

O 

l 

2 

- 

- 

3 

NONE, DON'T KNOW. 
OR NO ANSWER 

18 , 

8 

23 

24 

19 : 

11 

18 ' 

6 

17 

*Less than .5 per cent 

^Percentages based on less than 100' cases are often unreliable. 
Note,: Percentages add to more than ICO/? because 

some respondents gave more than one answer. 

b* 

O 

C 

Cl 

W 

cr>: 

o 

cn 



Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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16 . Why do you smoke king size cigarettes instead of regular 1 size? 

Asked of all cigarette smokers whose 
regular brand is non-filter, king 
size-- 29 $> of cigarette smokers 



Total 

Analyzed by 

asked this 

respondents 

who: are: 

question 

Male 

Female 

Number of respondents 

624 

446 

178 


( 100 $) 

( 100 $) 

( 1003 &): 



* 

t 

LAST 1 LONGER;: LONGER SMOKE 

27 

26 

28 

MORE FOR YOUR. MONEY;: ECONOMICAL 

23 

26 

l 8 : 

LIKE BRAND OF CIGARETTE—DON "T 1 
CARE ABOUT 1 LENGTH 

12 

10 

18 

IT'S MORE CIGARETTE; IT'S LONGER: 

9 

10 

7 

CAN PUT IT DOWN AND: STILL HAVE A 
SMOKE WHEN I PICK IT UP 

6 

7 

4 

FILTERS. TEE SMOKE 

5 

6 

3: 

CAN SMOKE LESS CLOSE TO END: 

5 

6 

2 

COOLER 

5 

5 

5 

MILDER 

4 

4 

2 

REGULAR CIGARETTES: DON'T' SATISFY 

3 

3 

5 

SMOKE LESS' WEEN SMOKING KING-SIZE: 3 

3 

4 

LOOKS BETTER 

l 

1 

3' 

EASIER, NICER TO: HOLD 

1 

- 

4 

DON'T STAIN OR BURN! FINGERS; 

l 

* 

1 

IT'S' FASHIONABLE;: IN! VOGUE! 

1 

* 

l 

ALL OTHERS. 

6 

6 

6 - 

DON'T KNOW OR NO ANSWER 

8 

7 

11 


*Less than .5 per cent 

Note.: Percentages add to more than 100^ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752909 
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13. Why do you smoke filter tips rather than non-filter tip cigarettes'? 


Asked of a3 1 cigarette smokers 
whose regular brand is a filter 
tip— 39 $ of cigarette smokers 



Total 

Analyzed by 


asked this 

respondents 

who are; 


question 

Male 

Female 

Number of respondents 

819 

_ t56: 

393. 

( 100 $) 

( 100 $) 

( 100 $)' 


$ 

$ 

$' 

KEEPS' TOBACCO OUT OF MOUTH 

to 

34 

4.7 

BECAUSE OF HEALTH:,, PHYSICAL EFFECTS 

3t 

35 

33 

Throat irritation,, harshness 

1 1 

10 

12 

F ca r of cancer 

8 

9 

7 

Less nicotine 

5 

4 

7 

Better for you 

4 

4 

3 

Co u gh 

2 

4 

1 

Doctor's orders 

* 

1 

- 

Den t i s t * s 0 r dle r s 

Other (because of health, physical 

a: 

« 


e f f e c;t:s ) 

7 

7 

6 

MILDER: 

33 

29 

38 

TASTES. BETTER 

11 

10 

11 

LIKE MOUTHPIECE, NO PAPER IN MOUTH 

4 

5 

3 

DOESN'T STAIN TEETH, HANDS 

k 

2 

6 

LESS TAR: 

3' 

4 

2 

DOESN’T' STICK TO LIPS 

2 

3 : 

l 

CLEANER. SMOKE 

2 

2 

l 

JUST LIKE: THEM; HABIT NOW 

2 

1 

2 

FAMILY, BOY FRIEND, GIRL FRIEND SMOKES 1 

1 

l 

CAN SMOKE MORE 

1 

1 

l 

LIKED BOX 

* 

1 

: 

INFLUENCE OF' FRIENDS' 

* 

* 

* 

BECAUSE OF ADVERTISING 

* 

- 

1 

TO CUT DOWN ONI SMOKING 

*: 

- 

* 

ALL, OTHER 

12 

13 

11 

DON’T KNOW OR NO ANSWER 

2 

2 

2 


*Less than .5 per cent 

Note:: Group totals 1 add to more than 100$, and sub-totals may add to more 

than group: totals because some respondents gave more than, one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752900 
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INTERVIEWS IN' NEGRO : CQMEGES 

l8. Why do you prefer regular-size: cigarettes to king-size cigarettes? 

Asked of all cigarette smokers whose 
regular brand is non-filter, regular 
size--29$ of negro; cigarette smokers 


Total 
asked this 1 
question 


Number of respondents 92** 

(lOOf) 

* 

KING SIZE ARE TOO LONG 45 

Too long, too much of a smoke: (no further 

information) l4 

■ Takes too long; to smoke, don't have time 14 

Too much waste 10 

Get bored with long smoke 8 

You smoke too much 3 

PREFER- TASTE OF REGULAR SIZE: CIGARETTES 17 

Regular size have more, better taste 10 

King- size strong, bitter at. the end 5 

Other (prefer taste- of regular size 

cigarettes) 2 

REGULAR- SIZE CIGARETTE IS ENOUGH- OF 1 A 
SMOKE; SATISFIES 10 

HABIT; USED TO OWN BRAND: _8 

LIKE' OWN BRAND AND IT 1 DOESN'T 1 COME IN KING SIZE _5 

REGULAR SIZE; BETTER,; MORE FIRMLY PACKED 3 

MAKES- NO DIFFERENCE 1 

ALL OTHER 12 

DON'T 1 KNOW 9 

NO ANSWER 4 


*“Percentages based on less than 100 cases, are often unreliable. 

Note;: Group- totals add to more than 100 $, and sub-totals may add to' more 

than group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


tTG^SZTOOT 
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20a» Have you' tried any filter-tip cigarettes during the past 
yean—by tried, I mean tried at least a pack of them? 

and 

20b. (if "yes") What brands have you tried at least a pack of during the past year? 

Asked of all cigarette smokers 1 whose 
regular brand is not a filter tip— 

6 l* of cigarette smokers 


Analyzed by respondents 



Total 
asked this 

Men's. 

who attend a: 
Women’s 

Co-ed 


question 

college 

college 

college 

Humber of respondents 

1304 

288 

35** 

981 


(lQO*) 

( 100 $) 

( 100 *) 

( 100 *) 


# 

* 

* 

*■ 

YES 

73 

75 

69 

11 





Winston 

35' 

38: 

37 

34 

L & M 

29 

36 

31 

26 

Viceroy 

28 

22 

31 

30 

Marlboro 

19 

24 

14 

18 

Old Gold 

9 

13 

6 

7 

Herbert Tareyton 

7 

3^ 

17 

7 

Parliament 

5 

8 

11 

4. 

Kent 

5' 

6 

- 

5 

Vogue 

1 

1 

3 

1 

Regent 

* 

l 

- 

* 

Other 

i 

l 

- 

1 

None, don’t know or no answer 1 

- 

3 

1 

NO 

£3 

21 

H 

24 






NO' ANSWER: 

_4 

_4 

14 

_3 






♦♦Percentages based 

♦Less than .5 per cent 
on less, than 100 cases are 

often unreliable. 

Note: Sub-totals may add to more 

than the 

group total 


because 

some respondents gave more 

than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752919 




12b. Bo you feel that you smoke too many cigarettes, 
or that the amount you smoke Is all right? 

Asked of all cigarette smokers— 

47* of total sample 


Number of respondents 






Total 

cigarette 

smokers 

2153 

( 100 *) 


Analyzed by Question 12a: respondents 
vhose daily cigarette consumption is: 


' 4 rf§§ 

V.d.v^|^i§ 

... ? .^>> 5 ; 

-: V’- ?**■ 

or • 


less 7-15 16-25 26-35 36-45 46-55 more _•< 

273 721 922 147 46 ** 6** 3** . 

(100*) (100*) (100*) (100*): (100*) (100*) (ioo*> 



f 

* 

* 

f 

* 

* 

* 

* 

TOO MANY 

40 

9 

32 

51 

66 

74 

67 

100 

AIL RIGHT 

49 

81 

57 

4 o 

30 

22 

33 

- 

DON’T KNOW 

1 

* 

2 

2 

- 

- 

- 

• 

NO ANSWER 

10 

10 

9 

7 

4 

4 




*Less than .5 per cent 

**Percentages based on less than ICO cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




l8. Why do you prefer regular-size: cigarettes to king-size cigarettes? 

Asked of all cigarette smokers whose 
regular brand is non-filter, regular 
size—31# of cigarette smokers 


Total Analyzed by 

asked this. _ respondents, who: are: 

question Male Female 


Number of respondents 

656 

(100$) 

% 

562 

(iCG'jfc) 

* 


76** 

(1C0S6.J 

* 

KING SIZE ARE TOO LONG 

54 

5i. 


- 54 

Too long, too much of a smoke: (no further 

information) 

21 

22 


16 

Takes, too long to smoke, don't have time 

11 

11 


16 

Too: much waste 

9 

8: 


12 

You smoke too much. 

7 

7 


4 

Never smoke regular cigarette: completely 

anyway 

4 

4 


3 

Get. bored with long: smoke 

2 ' 

l 


5 

Other (king size are too long) 

1 

1 


l 

LIKE OWN BRAND. AND IT DOESN'T COME IN 

KING SIZE 

12' 

11 


14 

KING SIZE CLUMSY; REGULARS EASIER TO' 

HANDLE, TO' CARRY 

11 

ll 


_2 

HABIT; USED TO OWN BRAND 

10: 

11 


_4 

PREFER TASTE OF REGULAR: SIZE: CIGARETTES. 

7 

7 


10 

Regular size have more, better taste 

T 

4 


9 

King size strong, bitter at the end 

1 

1 


1 

Other (prefer taste of regular size 

cigarettes) 

REGULAR SIZE: CIGARETTE IS ENOUGH OF A 

2: 

2 


' 

SMOKE; SATISFIES 


_3 



PREFER APPEARANCE OF' REGULAR SIZE CIGARETTES 

2' 

2 

c 

1 


— 

— 

0 

* 

REGULAR SIZE BETTER, MORE FIRMLY PACKED: 

2: 

_2 

T 

Jt 

MAKES' NO DIFFERENCE: 

2: 

2 

■vi. 

u\ 

1 


— — 

—— 

■ ■ 

all OTHER 

10. 

10 

cc 

H> 

CO 

_9 

DON'T KNOW 

_7 

_8 

_7 

NO ANSWER 

_3 

_2 


‘_4 


^^Percentages based on less than 100 cases are often 1 unreliable* 

Note: Giroup totals: add to more than 100 #, and subi-totals may add to more: 

than group totals because some respondents gave more than one answer* 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




w»j a 


7b. Ecv did you happen to leave (old 1 

Asked 1 of respondents vho smoked 
from the one they, now smoke—7^ 


Humber of respondents 


Tbfcal. 
asked this. 
question 

1586 

(100^)1 


PHYSICAL CHARACTERISTICS OF CIGARETTE 25 

fsn.t edl a filter cigarette (no f uir t h e r; in i o r m a t io n ) 9 
Wamtedl king ai*e cigarette 6 

Want edi tight, t> igih t e r packed cigarette 3 

Wamtedl a non*filter cigarette; tired of 

filter cigaretteii 2 

Previous brand hardl to draw;: present brand 

e a sie r t o draw 1 

Better, nore effective filter * 

Other (physical characteristics of cigarette) 5 


SOMEOIE 

PE0P1 


I OFFERED.,. SUGGESTED ■ PRESENT: BRAND; 
£ AROUND ME SMOKED' PRESS'D 1 BRAID 


PREVIOUS! BRAID: TASTES 1 BAB;; PRESENT BRAID: 
TASTES BETTER 1 

HEALTH' AID IRRITATION I 

Previous brand irritated thiroan 1: made me 
cough,; pfe sent brand less 1 har sh 
Wanted a filter because fie aired! cancer, be 
for health 

Previous brand! caused 1 * c i g air e t t:e hangpvei 
Doctor advised me' to smoke present bramdl 
Other (health and irritation) 


Analyzed by 

Philip: 

Morris 

(R Sc K) Marlboro Cairel 

kl** 125 52** 

(lOO£) (100*) (lOO^) 


PREVIOUS BRAND TOO' STRONG; WANTED A. MILD. 

CIGARETTE' (NO 1 MENTION OF IRRITATION). 11 10 12 6 

PRESENT BRAND: TASTES; LIKE! A' REAL CIGARETTE» 

HAS MORE FLAVOR;; PRESENT BRAID: SATISFIES, 

IS MORE. SATISFYHUG! 6 5; h 27 

JUST FOR A' CHANGE.;: CHANGE BRAIDS' PERIODICALLY: 

(NO FURTHER' INFORMATION) k .5 - 8 

■LIKE PACKAGE OF 1 PRESS IT' BRAND; DISLIKED 

PACKAGE OF PREVIOUS' BRAID: 3' 5 3:5' 

PREVIOUS: BRAID TOO: MILD 3 5 ^ 12: 

JUST 1 TRIED! PRESENT BRAID: AND: LIKED: THEM (NO 

FURTHER INFORKAT ION') '■ 3 10 - 

ADVERTISING 3 - 9 1 

PREVIOUS BRAND NOT READILY AVAILABLE 3: 2 

PREVIOUS 3RAND TOO 1 EXPENSES; PRESENT. BRAID. 

POPULAR: PRICED 2 5:2- 

PREVIOUS BRAID LEFT. BAD: AFTERTASTE' 1 1 

disliked: previous, braid: (no further, information-)! i l 

NEW ONI MARKET;' CURIOUS ABOUT NEW BRAND 1 - 5 4: 

WANTED FILTER--TO! PREVENT TEETH FROM BEING STAINED. * - 

ALL, OTHER 5 5 5 

DON'T KNOW OR NO ANSWER; 7 5' 2 8 

♦Less than 

**Pe:n cent ages based on less than 
Note: Group totals add to more than 100^> ; and: sub-totals may add to more 


i 


i 

* i 

25 

20 

36 •. 

7 ' % 

) 9 

. ; - , _ 

26 

1 

6 

’: • 

1 


3 

- 10 


'.1, . 

2 

- . 

‘ ... 

. * 

1 

. „ 

3 


a 


2 

. 

5 

10 

5 

2 

181 

17 

11. 

17 

18 

22 

21 

21 

16 

12 

17, 

10 

10 

1 2 

6 

no 

5 


HO 

. 

1 

- 

.. 

• 

• 


. 

• 

1 


1 

- 

11 

10 

12 

6 

6 

5 

4, 

27 

k 

5 

- 

8 

3 

5 

35' 

- 

3 

5 

k 

^ * 

3 

10 

- 


3 : 

*• 

9 


3 

- 

2 

- 1 


Source: https://ww%i(Jtlustrydocuments.ucsf.edu/docs/ftgWl£)00 


1001752867 


24 a. Now comparing filter and mon-filter' cigarettes 1 on. a couple of points 
which do yon think draws easier—filter or non-filter cigarettes? 


Asked of all cigarette smokers— 
47 $ of total smokers 


Total 

cigarette 

smokers 


Analyzed by 
respondents who are: 
Male Female 


Number of respondents 2153 

(icofO 


1500 

(ICC#) 



FILTER 


i % 1° 

9 8 12 


NON-FILTER 


77 ' 77 75 


NO DIFFERENCE (volunteered) 9 


11 7 


DON'T KNOW OR NO ANSWER 5 


4 , 


6 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


TC6o££I00T 




< 
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96 

■ Why do you prefer (present brand) 1 to other brands of fill ter tips? 

Asked of filter-tip smokers vho 
have: tried at least a pack of some 
other filter brand' in the past 
year— 83 ^ of filter-tip; smokers 


Analyzed by Question 6a: 
respondents whose present 



Total 

regular filter-ti 

!p brandl 

is : 


asked this 

Marl- 

L St M 

Vice- 


Other 


question: 

boro 

(R & K) 

r.oy- 

Wiinston 

filter. 

Number of respondents 

697' 

131 

15:1. 

171 

191 . 

53** 

••• ■••• ...... " 

(ICC?) 

(lOOJfc) 

( 100 *) 

(icojt) 

(ICC#) 

(iffiojfr): 

-- - 

$■ 

-• f 

* 

* 

* 

i 

PREFER.TASTE, FLAVORJ DISLIKE OTHERS 

39 

36 : 

44 

36 

45 

28 

MILDER, NOT AS STRONG 

22 

13 ; 

30 

36 

10 

19' 

HAVE MORE 1 TASTE', FLAVOR--OTHERS: TOO 
MILD, TASTELESS; 

10: 

10 : 

3 

7 

16 

23 

LIKE. TEE BOX; FEATURES OF THE' BOX. 

9 


- 

- 

- 

9' 

HABIT;; JUST. LIKE THEM 

8: 

2 

10 

11 

10 

4 

LESS. THROAT. IRRITATION—DO NOT CAUSE' 
COUGHING 

5 

1 

11 

6 

4; 

4 

EASY TO DRAW, TO'SMOKE 

4 

7 

4: 

3' 

5 

- 

BETTER FILTER, FILTERING, TYPE OF' FILTER 3 

5: 

3 

4 

1 

4 

CHEAPER, LESS EXPENSIVE 

3 

5 

4: 

2 

2 

- 

no: UltP LEAS ANT AFTERTASTE, AFTEREFFECTS: 3 

2 

6 

3 

2 

2 

WELL MADE--BETTER. PACKED 1 

2 

4 

1 

2 

3 

2 

OTHER: BRANDS: HAVE QBDy PECULIAR: TASTE' 

2 

5 

1 

2 

l 

4 

SIMILAR TO REGULAR y NON-FILTER BRAND! 

2 

- 

3 

- 

4 

- 

AVAILABILITY, CONVENIENCE 

2 

- 

3 

1 

3 

- 

PREFER' THE' SIZE 

H 

- 

3 

- 

1 

4 

LIKE THE : TIP : — DOESN''T LOOSEN, BREAK. 
OFFi DOESN'T STICK TO LIPS 

H 

_ 

1 

1 

1 

4 

LESS NICOTINE, TAR, OTHER' HARMFUL 
SUBSTANCES' 

I 

_ 

1 

«. 

2 

_ 

MORE SATISFACTION, ENJOYMENT 

1! 

2 

- 

1 

1 

2 

LIKE THE LOOKS OF PACKAGE; DISLIKE LOCKS 

OF OTHER 1 PAG.KAGE3! * 

_ 

1 

1 

1 

_ 

ALL OTHER: 

T 

5 

11 

5 

8' 

9 

DOIIi’T KIvOWi OR NO ANSWER- 

9 

4' 

9 

8 

13: 

15 


♦Less than .5'per cent 

^Percentages based on leB:s than 100 cases are often unreliable^ 
Note: Percentages addi to: more than 1 100$' because: 

some'respondents gave 1 more than one: answer. 


r 

r 

r 


r 


r 

f 

1 

r 

1 

L 

1 

1 

t 

L 

L 

L 

L 

L 

L 

L 

L 

L 


'X 


\ 


Source: https://ww\f!*s4^trydocuments.ucsf.edu/docs/ftghft4iD0 
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■ 

I 

■ 

I 

I 

I 

I 

I 

1 

s 

1 



I 




a 

a 

a 

a 

i 

i 

i 


20a,. Have you tried any filter-tip cigarettes during the past 
year—by tried, I mean tried at least a pack of them? 

and 

20b. (if "yes") What brands have you tried at least a pack of during the past year? 


Asked of all cigarette smokers whose 
regular brand is not a filter tip— 
51$ of Negro cigarette smokers 


Total Analyzed by 



asked this 

respondents who are: 


question 

Male: 

Female 

Number' of respondents 

162 

120: 

42** 

(100$), 

(100$). 

(100$) 


$ 

$ 

$ 

YES : 

73 

73 

74 

Viceroy 

33 

3:4 

29 

Winston 

30 

30 

31 

Marlboro 

25 

24 

29 

L &: M 

11 

10 

14 

Parliament 

7 

8 

5 

Herbert Tareyton 

4 

5 

2 

Old Gbld 

2 

3 

2 

Kent 

2 

3 

- 

Vogue 

1 

1 

- 

Other 

2 

3 

- 

NO 

23 

23, 

2 b 

NO' ANSWER 

Jl 

_4 

_2 


♦♦Percentages based on less than 100 cases are often unreliable. 
Note: Sub-totals, may add to more than the group total 

because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752920 
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1 

I 

I 

0 

1 

I 

I 

I 


I 

a 


24a. How comparing filter and 1 non-filter cigarettes on a couple of points: 
which' do you think draws easier—filter or non-filter cigarettes? 

Asked of all cigarette; smokers-- 
53$ of Negro sample 


Number of respondents 


Total 

cigarette 

smokers 


349 

( 100 $) 


5 1 


a 


FILTER' 


18: 


a 

a 

a 

a 

a 

a 


NON-FILTER. JO 

NO 1 DIFFERENCE (volunteered): 5 

DON' T KNOW OR NO ANSWER: J 


a 


a 

a 

a 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752934 


1 2Z 


24a. Now comparing filter and non-filter cigarettes on a. couple of points: 
which do you think draws easier—filter or non-filter cigarettes? 1 

Asked of all cigarette smokers— 

47$ of total smokers 


Number of respondents 


Total 

cigarette 

smokers 

2153 


Analyzed by Question 20a; 
respondents who: 


Are not filter-tip 
cigarette smokers but 
during the: past year have; 

Tried a ” Not tried a 
filter-tip filter-tipi 

cigarette cigarette 


: '*&'*■ 


f.. «.*- 


v aH'-r ;. 


■ ■■$$&$ I 

M\ 


951 

( 100 ^): 


300 

(.10036'): 


Are 

filter-tip 

cigarette 

smokers 

849 


' A' 




i 


i > 


* 


FILTER 


16 


NON-FILTER 


77 


NO DIFFERENCE (volunteered): 9 


85: 

8 


76 

6 


65 

13 


DON'T ENOW OR NO ANSWER: 


12 


h* 

O: 

O' 

M> 

Cl 

fv 

CO 

CO 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 





24a- Nov comparing filter and non-filter cigarettes on a couple of points: 
which do you think draws easier--filter or non-filter cigarettes? 

Asked of all cigarette smokers-- 
47$ of total smokers 


121 


Total 
cigarette 
smokers 

Number 1 of respondents 2153 

< leojeji 

f if f, 

FILTER: 9 4 7 l 6 

NON-FILTER' 77 83 84 66 

NO DIFFERENCE (volunteered) 9 8 5 13 

DON’T KNOW OR 1 NO ANSWER 5 : 5 4, 5 


Analyzed by respondents 

_ who now, smoke: _ 

Regular King Filter 

size size tip 

cigarettes cigarettes cigarettes 1 


658 

(IOO56) 


624, 

(10036)1 


849 

( 100 $) 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752932 



23. Just as a guess, would you expect that they will improve the taste: of 
filter-tip cigarettes during the next few years,, or that they won't 
be able to do anything to really Improve the taste of filter tips? 

Asked of all cigarette smokers whose 
regular brand: is not a filter tip— 

6 l$ of cigarette smokers 



Total 

Analyzed by 


asked this 

respondents who are: 


question' 

Male 

Female 

Number of respondents 

130 k 

1044 

260 ' 


( 100 $). 

(100$) 

(100$; 


* 

t 

* 

EXPECT' TASTE TO IMPROVE 

57 

57 

52 

WON'T BE ABIE TO IMPROVE 

TASTE 28 

30 

23 : 

DON’T ENOW OR K0 ANSWER 

15 

13: 

25 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752987 
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24b. Which do you think is milder—filter or non-filter cigarettes? 

Asked of all cigarette smokers-- 
^ 7 # of total sample 


Total, 

cigarette 

smokers: 


Humber of respondents 2153 

(ICO*) 


FILTER 84 

NON-FILTER: 6 

NO DIFFERENCE (volunteered) 5 

DON'T KNOW OR' NO ANSWER 5 


Analyzed by respondents' 
who now smoke:: 


Regular King Filter 

size size tip 

cigarettes cigarettes cigarettes 

658 624 849 

(ICC*) (10C$) ( 10 c#) 

$ 1 ° $ 

79 80 90 

8 : 10 3 

565 

8 4 2 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 





23* Just as a guess, would you expect that they will improve the taste of 
filter-tip cigarettes during the next few years, or that they won't: 
be able to do anything to really improve the taste of filter tips? 


Ashed of all cigarette smokers whose 
regular brand is'not a filter tip— 
60 of cigarette smokers 


Analyzed by respondents 

_ who now smoke: _ 

Total Regular King 

asked this size size 



question 

cigarettes 

cigarettes 

Humber of respondents 

1304 

653 

624 


(100#)! 

(IQQ$): 

( 1005 &) 


d P 

i 

i 

EXPECT TASTE TO IMPROVE 

57 

0 

59 

WON'T 1 BE ABLE: TO IMPROVE TASTE; 

23 

30 

27 

DON'T KNOW' OR NO ANSWER 

15' 

16 

ik 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752928 




19a. Are there any times or circumstances when 
you like to smoke a king size cigarette? 
and 

19b. (if "yes") 1 Under what circumstances do you like to smoke them? 

Asked of all cigarette smokers whose 
regular brand is non-filter, regular 
size—31# of cigarette smokers 


Total 
asked this 
question. 


Analyzed by 
respondents who are: 
Male Female 


Number of respondents 



$ 


YES 22 

When I want,, have time for 
cigarette which lasts longer 
(with a big cup of coffee, 
after a; big meal, etc. ) 8 

Just: for a change 3 

When I'm out of cigarettes, and 

am offered 1 king size 3 

When I'm out socially; dressed 

formal 2 

All other 8 

Don't know 1 


* t 

22 22 


7 10 

3 

3 : 

1 5 

& 7 

1 


NO 


DON'T 1 KNOW 


71 72' 70 

k 3 il 


NO ANSWER 


3 


3 


♦♦Percentages based on less than 100 cases are often unreliable. 
Note:; Sub-totals may add to: more than the group total 

because some: respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.eclu/docs/ftgkOOOO 
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20a. Have you tried any filter-tip cigarettes during the past 
year—by tried., I mean tried at least a pack of them? 

and \ 

20b. (if "yes") What brands have you tried at least a pack of during the past year? 

■ .s yl 


s'****<■*' 


Tbtal 

asked 

this 


Asked of all cigarette smokers whose 
regular brand is not; a 1 filter tip— 

6l$ of cigarette smokers 

_Analyzed by respondents who are: 








- 


Number of 
respondents 


Mhle andi vhose college class Is.: Female and whose college class 1st 
Fresh- Sopho- Fresh- Sopho- 

question Total man more Junior Senior Total man more Junior Senior 


1304 1044 244 248 280 272 : 260 45 ** 75 ** 66** 74 **, 

( 100 $) ( 100 $) ( 100 $) (loo#) ( 100 $) ( 100 $) ( 100 $) ( 100 $) ( 100 $) ( 100 $): ( 100 $) 



$ 

i 

* 

* i 

1° 

t *■ 

* 

J 

* . 

ES 

23 

73 

n 

11 §2 

n 

76 84 

75 

77 

70 

Winston 

35 

35 

39 

39 31 

31 

37 47 

35 

35 

35 

L & M 

29 

29 

34 

31 24 

28 : 

28 : 38 

20 

38 

20 

Viceroy 

28 

26 

30 

24 25 

25 

39’ 44 

39 

38 

36 ' , 

Marlboro 

19 

19 

25 

17 ' 20 

15 

18 22 

23 

18 ' 

12 1 

Old Gold 

9 

9 

10 

6 11 

7 

9 9 

5 

12 

9 i 

Herbert 










Tareytom 

7 

7 

9 

6 4 

8 

7 16 

5 

2 

9 , 1 

Parliament 

5 

5 

4 

3 9 

4 

5 H 

7 

- 

3 1 

Kent 

5 : 

5' 

6 

3 7 

4 

4 9 

3: 

2 

5 z 1 

Vogue 

1 

1 

1 

1 

1 

1 2 

- 

2 

c 

h* “ T t 

Regent 

* 

* 

- 

l l 

- 

— 

- 

- 


Other 

1 

1 

l 

2 

2 

* 2 

— 


C 7 - 
W. , 

Hone or 









CO 

don’t know 

1 

l 

1 

1 

1 

2 2 

1 

3 . 

3 1 

0 

23 

24 

21 

21 2? 

25 ' 

20 _9 

22 

18 

26 ’ 

] 

D ANSWER 

_4 

_3 

_2 

4 4 

A 

A A 

_3 

J. 

1 

-± ! 


♦Less, than .5 per cent 

♦♦Percentages based on less than 100 cases are often unreliable. 
Note: Sub-totals may add to more than the group' total 

because some respondents gave core than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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2\Vb . Which do you think is milder--filter or non-filter cigarettes? 

Asked of all cigarette smokers-- 
53$ of Negro: sample 


Total 

cigarette 

smokers 


Number of respondents 319 

(ICO?,-) 


$ 

FILTER: 79 

NON-FILTER. 13 

NO DIFFERENCE (volunteered) 3 

DON'T KNDWi OH NO: ANSWER 5 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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24b. Which do you think is miMer—filter or non-filter cigarettes? 



Asked of all cigarette smokers-- 
47$ of total sample 


, 7 •-'.V .. 

< r 


Analyzed by Question 20a: 
respondents who: 

' .-.A. 

. ‘-.T —'j*? i : 



Are not filter-tip 
cigarette smokers but 
during the past year have: 

Are 

-w-l'.+Wr* 

V.* 


Total 

cigarette 

smokers 

Tried a 
filter-tip 
cigarette 

Not tried a 
filter-tip 
cigarette 

filter-tip 

cigarette 

smokers; 

1 ~r v_ 

. »■» vj* ■ 


Number of respondents 2153 

(ioo$); 

957 

( 100 $) 

300 

(100$) 

849 

( 100 $) 

" / ‘ A . 

•/ 


* 

1° 

t 

i 



FILTER' 84 

82 

67 

90 

* / * . 


NON-FILTER 6 

8 

12 

3 



NO' DIFFERENCE: (volunteered) 5 

6 

6 

5 

■ t. 


DON'T KNOW OR NO ANSWER: 5 

4, 

15 

2 



0 : 

O' 

■\$ 

GT 

rc 

o 

G3 

-si 



Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 







2kc.» Which do you th ink tastes better 1 —filter or non-filter cigarettes?' 

Asked of all cigarette smokers-- 
k'J'fc of total sample 



Total 

cigarette 

smokers 

Analyzed by 
respondents who are: 
Male Female 

Number of respondents 

2153! 

( 100 $) 

1500 
( 100 $) 1 

653. 

( 100 $) 


$ 

$ 

$ 

FILTER 

30: 

21 

51 

NON-FILTER 

6l 

6 9 ' 

k2 

NO DIFFERENCE (volunteered) 

5 

6 

3 

DON'T KNOW OR NO ANSWER 

k 

k 

4' 


H* 

O 

o 

h> 

■\i 

Cfl 

K 
C D 
CO 

cr 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




90 


INTERVIEWS Ml NEGRO COLLEGES 


13♦ Why do you smoke filter tips rather than non-filter tip cigarettes? 


Asked of all cigarette smokers whose 
regular brand is a filter tip— 

4'9$ of Negro cigarette smokers 


Number of respondents 

BECAUSE OF HEALTH, PHYSICAL EFFECTS 

Less nicotine 

Throat irritation, harshness 

Better for y o u 1 

Fear of cancer 

Dentist’s order s 

Cou g h 

Other (because of health, physical 
e ff ee t s ) 

MILDER 

KEEPS TOBACCO OUT OF MOUTH 
JUST' LIKE THEM; HABIT NOW 
TASTES' BETTER 

✓ 

BECAUSE' OF ADVERTISING 
DOESN'T STICK TO LLPS 
CLEANER SMOKE 
DOESN'T'STAIN TESTE, HANDS 
LESS TAR 

LIKE MOUTHPIECE,. NO: PAPER. IN MOUTH 
ATX. OTHER. 

DON'T KNOW OR NO ANSWER 


Total 


Analyzed by 

asked this 


respondents who are: 

question 


Male: 

. Female 

157 

- 

6 i** 

9 6 ** 

( 100 $)' 


( 100 $) 

( 100 $) 

$ 


$ 

$ 

hC 


19' 

hh 

18 


25 

14 

1 1 


10 

13 

10 


i r 

8 

3 


3 

_3 

1 


2 

- 

H 


* 

1 

6 


3 

7. 

25 


23 

26 

21 


18 

23 

7 


5 

8 

6 


7 

6 

2 


3: 

1 

2 


5 

- 

1 


2 

I 

1 


2 

1 

1 


2 ' 

1 

1 


- 

' l 

O 

15 


20 ' 

2 n 

Cl 

2 



fv 3 

05 

O: 


-^Percentages based on less than 100 cases 1 are often unreliable* 

Note: Group totals add to more than 100$, and sub-totals may add to more 

than, group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



INTERVIEWS 


IN NEGRO COLLEGES 


22a. Are there: any times or circumstances when 
you like to smoke a filter-tip cigarette?, 

and 

22b. (if "yes") Under what circumstances do you like to smoke them? 

l 

Asked of all cigarette smokers whose 
regular brand is not a filter tip— 

51$ of Negro cigarette smokers 


115 


Total 
asked this 
question 


Analyzed by 
respondents who are; 
Male: Female 


Number of respondents 162 

( 100 $) 


YES 29 

When I have a cold, sore throat 9 

When I'm out of cigarettes and am 

offered a. filter tip 7 

When I've smoked too much (no further 

Information) k 1 

Just for a change (no further 

information) 1 

When I want a, milder smoke 1 

All other 7 

Don't know or no answer 2 


120 


k2** 


1° 

28 

8 

5 


2 

7 


$ 

31 

12 

5 

2 

2 

7 

k 


NO 

DON'T KNOW, 


6l 

6 


62 : 

5 


57 

10 


NO ANSWER 


5 


2 


**Percentages based on less: than 100 cases are often unreliable. 
Note: Sub-totals may add to more than the group total 

because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


9262LZT00T 


INTERVIEWS INI NEGRO CO LLE GES 


24c. Which db you think tastes better—filter or non-filter cigarettes? 


Asked of all cigarette smokers— 
53 $ of Negro sample 


Total 

cigarette 

smokers 


Number of respondents 1 319 

( 100 $) 


$ 

FILTER 44 

NON-FILTER 51 

NO DIFFERENCE (volunteered)! 1 

DON'T KNOW OR NO ANSWER 4 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752942 



24c. Which do you think tastes better—filter or non-filter cigarettes? 


Asked of all cigarette smokers— 
47$ of total sample 


Total 

cigarette 

smokers 

Analyzed by respondents 
vhO' now. smoke: 

Regular King Filter 

size: size tip 

cigarettes cigarettes cigarettes. 

Number of respondents 

2153 

658 : 

624 

849 


( 100 $)' 

( 100 $) 

( 100 $) 

( 100 $): 


* 

$ 

$ 

1 ° 

FILTER 

30' 

* 

2 

75 

NON-FILTER 

61 

94 

92 : 

13 

NO DIFFERENCE (volunteered) 

5 

3 

3 

8 

DON'T ENOW. OR NO ANSWER 

4 

3 

3 

4 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752940 




2 J *c. Which do you think tastes better--filter or non-filter cigarettes? 

Asked of all cigarette smokers— 

47$ of total sample 


Humber of respondents 


Total 

cigarette 

smokers 

2153 : 


Analyzed by Question 20a:: 
respondents who: 


Are: not filter-tip 
cigarette smokers but 
during: the past year have: 

Tried a 1 Hot tried a 

filter-tip filter-tip 

cigarette cigarette 


957 


''VVl- 




y 

ft 


Are 

filter-tip 

cigarette 

smokers 

8^9 

( 100 ^) 




* 


* 


t 


FILTER 


30: 


75 


MON-FILTER 


6l 


NO DIFFERENCE (volunteered) 5 


93 

4: 


91 


13: 

8 


DON 1 T KNOW, OR NO: ANSWER' 


o 

o 

Vr±- 

07 : 

rc 

cr> 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 






BETERVIBiS IB HEGRO COLLEGES 


119 


23* Just as a 1 guess, would you expect: that they will improve the taste of 
filter-tip cigarettes during the next few years,, or that they won't, 
he able to do anything, to really improve the: taste of filter tips?. 

Asked of all cigarette smokers whose 
regular brand is not a filter tip— 

5,1$ of Negro cigarette smokers 


Total 
asked this 
question 

Number of respondents 162 

(lOOfo) 


EXPECT TASTE! TO! IMPROVE 54 
WON'T BE ABLE 1 TO! IMPROVE TASTE; 21 
DON'T KNOW, 22 

NO ANSWER 3 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


100175^930 



INTERVIEWS IN NEGRO COLLEGES 


97 

15b. Why do you prefer (present brand)' to other brands of filter tips? 

Asked of filter-tip smokers vho have 
tried at least a pack of some other 
filter brand in the past year— 

82$ of Negro filter-tip smokers 

Total 

„ asked this 
question 


Number of respondents 129 

(TQOf) 

* 

PREFER TASTE, FLAVOR;: DISLIKE: OTHERS 32 

MILDER, NOT AS. STRONG - 26 

HABIT; JUST LIKE THEM 9' 

LESS THROAT IRRITATION—DO NOT CAUSE COUGHING 7 

BETTER FILTER, FILTERING, TYPE OF FILTER' 5 

HAVE MORE TASTE, FLAVOR--OTHERS TOO MILD, 

TASTELESS 5 

MORE SATISFACTION, ENJOYMENT (NO' FURTHER: 

INFORMATION) 2 

NO UNPLEASANT AFTERTASTE,; AFTEREFFECTS 2 

WELL MADE—BETTER PACKED' 2 

LESS NICOTINE, TAR, OTHER: HARMFUL SUBSTANCES 1 

LIKE THE TIP—DOESN'T LOOSEN', BREAK OFF; DOESN'T 
STICK TO. LIPS 1 

EASY TO DRAW, TO' SMOKE 1 

LIKE THE: BOX; FEATURES OF THE BOX 1 

LIKE THE LOOKS OF PACKAGE;: DISLIKE LOOKS OF 1 

OTHER PACKAGES 1 

PREFER THE SIZE 1 

CHEAPER, LESS 1 EXPENSIVE 1 

AVAILABILITY, CONVENIENCE 1 

BETTER' FOR HEALTH--LESS HARMFUL 1 

OTHER BRANDS HAVE ODD, PECULIAR TASTE: 1 

ALL OTHERS 1 

DON'T KNOW 16 

Note; Percentages add to more than 1QQ$ because 


Souif^tT)9§^^^difeT^(5^rft^.9e§f.^5F@©es/ftgkOOOO 


100175^908 



22a* Are there any times or circumstances when' 
you like to smoke a fliter-tip cigarette? 

and 

22b. (if "yes") Under what circumstances do you like to smoke them? 


Asked' of all cigarette smokers whose 
regular brand is not a filter tip— 
6l$ of cigarette smokers 


Total 


asked this 
question 


Analyzed' by 
respondents who are: 
Male Female 


Humber of respondents 


YES 

When I have a cold, sore throat 

When I've smoked too' much (no further 
information) 

Just' for a change (no' further 
information) 

When I'm out of cigarettes and am 
offered a. filter tip 

When my hands are busy, can hold 
filter tip in my teeth 

When I want a milder smoke: 

All other 

Don't know or no answer 
NO' 


1304 

1044 

260 

(100$) 

(100$) 

(100$) 

i 

$ 

$ 

2 6 

24 

36. 

13 

12 

17 

4 

3 

7 

3 

2 

3 

l 

1 

3 

1 

1 


l 

1 

- 

5 

4 

5 

1 

1 

1 

70 

73: 

52 


DON'T KNOW OB' NO ANSWER 


4 


3 5 


Note: Sub-totals may add to more than the group total 

because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


SgGoGtTOOT 


INTERVIEWS IN NEGRO COLLEGES 
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I 

I 

I 

I 

I 

I 


I 


a 

a 


a 


a 

a 

a 

a 

a 

a 

a 

a 

a 

a 


25. AM things considered, which do you think does the best job 
of filtering—the tobacco Itself or a built-in filter? 

Asked of all cigarette smokers— 

53 1° of Negro: sample 


Total 

cigarette: 

smokers- 


Number of respondents 319' 

( 100 #.) 


1 ° 

TOBACCO ITSELF 15 

BUILT-IN FILTER 72 

BOTH EQUAL (volunteered) 2 

DON'T' KNOW' OR NO ANSWER, 11 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


u-fihsiiooi 
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24b.. Which, do you think Is milder—filter or non-filter cigarettes? 

Asked of all cigarette smokers— 

4'7$ of total sample 


Total 

cigarette 

smokers 


Analyzed 1 : by 
respondents; vfao are: 
Male Female 


Number of respondents 1 2153: 

(lQO#)' 


1500 653 

(lQQ$> (lOC$) 




FILTER 


84 


82 88: 


NON-FILTER 


6 7 5 


NO DIFFERENCE, (volunteered): 5 


DON'T KNOW OR NO; ANSWER. 5 


6 3 

5 4: 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


lt)01752335 




20a. Have you tried 1 any filter-tip cigarettes during the past 
year—by tried, I mean tried at least a pack of them? 

and 

20b'. (if "yes'"). What brands have you tried at least a pack of during the: past year?' 


I 

I 

1 


Asked of all cigarette smokers, whose 
regular brand is not a filter tip— 

6l$i of cigarette smokers 

_ Analyzed by respondents whose college is located in: ___ 

Total East West East West 

asked this New Middle North North South South South Moun- Pa- 
question England Atlantic Central Central Atlantic Central Central tain clfic 


Number o^ 
tespondents 


130k 

( 100 $) 




$ 


94*-* 

( 100 $) 

$ 


16k 

( 100 $) 

$ 


352 

( 100 $) 

$ 


248 

( 100 $) 

$ 


1TES 

a Winston 1 

T3 : 

35 

81 

37 

68 

30 

74 

75 

3S 

1 & M 

■ 

29 

k7 

32 

31 

24 

a 

Viceroy 

28: 

21 

26 

31 

31 

Marlboro 

19 

23 

29 

1 6 

12 

Old Gold 

9' 

21 

5 

10 ' 

7 

1 

“ Herbert 

Tareyton 

7 

6 

5 

5 

8 

a 

Parliament 

5 

14 

9 

5 

2 

Kent 

5 

2 

9 

7 

6 

Vogue 

W 

1 

- 

- 

l 

* 

™ Regent 

* 

2 

1 

- 

- 

j Other 

l 

2 

1 

l 

1 

None or 

jj| dbn't know. 

1 

1 

2 

1 

l 
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30** 

78 ** 

38 ** 

168 

( 100 $) 

( 100 $) 

( 100 $) ( 100 $> ( 100 $ 

$ 

$ 

$ 

$ 

$ 

74 

87 

68 

61 

74 

52 

30: 

3& 


2 k 

23' 

47 

12 

32 

27 

17 

60 ' 

29 

2k 

31 

23 


15 

24. 

22 

2 

23 

9 

8 

7 

5 

- 

6 

5 

l4 

2 


4: 

- 

7 

2 

- 

3 

- 

2 

2 

- 

- 

3 

- 

- 

- 

1 

- 

l 



_ 

3 

2 


1 ° 

lo ANSWER 

1 

1 


23 


Ik 2k 25 22 


23 13 23 


k 


5 8 1 3 


3 


9 


♦Less than .5 per cent 

♦♦Percentages based on less than 100 cases 1 are often unreliable. 
Note:: Sub-totals may add to more than the group total 

because some respondents gave more than one answer. 


39, 


c 

Cl' 
fC 
C £> 
h* 
GO 


23 


1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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28a,« Have any students here on campus been passing out free 
cigarettes for students to try during this past year.?' 

Asked of all cigarette smokers-- 
^7$ of total sample 


Analyzed by respondents 



Total 

vhc 

) attend 

a: 


asked this 

Men's 

Women 1 s 

Co-ed 


question 

college 

college 

college: 

Humber of respondents 

2153 

4:02 

135 

1616 


(100$) 

(100$) 

(100$) 

(100$) 


$ 

$ 

$ 

$' 

YES 

63 

72 

75 

60 1 

N0 

25 

22 

21 

26 

DON'T KNOW OR NO ANSWER 

12 

6 

4 

14 


Cl 

Cl 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


6ZS4T00T 
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28 a. Have any students 1 here on campus been passing, out free 
cigarettes for students to try during; this 1 past year? 

Asked of ail cigarette smokers,— 

47$ of total sample 


Analyzed by respondents 
_vhose college: 



Total 
asked this 
question 

Has, a 

Philip; Morris 
repres entative 

Does not have 1 
Philip Morris 
representative 

Number of respondents 

2153: 

834 . 

1319 


( 100 $) 

( 100 $); 

( 100 $)' 


* 

$ 

* 

YES: 

63 ' 

75 

55 

NO 

27 

15 

32 

DON'T KNOW OR NO ANSWER; 

12 

10 

13 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 







INTERVIEWS IN NEGRO : COLLEX^ 

28a. Have any students here on campus been passing, out free 
cigarettes for students to try during:this past year? 

Asked of all cigarette: smokers 
537* Negro sample 


Total 
asked this 
question 

Number of respondents 319 

( 100 $) 

* 

> 

YES. 75 

NOi 13 

DON'T KNOW OR: NO ANSWER 12 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752959 




28a. Have any students here on campus teen passing out free 
cigarettes for students to try during this past year? 


Number of respondents 

YES 

NO 

DON'T KNOW OH NO: ANSWER 


Asked of all cigarette smokers-- 
47$ of total sample 


Analyzed by respondents who 
while attending college live in: 


Tbtal 

asked this 1 
question 

Dormitory 

Fraternity 

or 

sorority 

house 

Own 

home 

Other 

2153 

(100$) 

781 

(100$) 

3lir. 

(100$) 

73:0' 

(100$) 

315 

(100$) 

$ 

* 

$ 

$ 

$ 

* 

63 

72 

83: 

46 

56 

25 

19 

13 

35 

28 

12 

9 

4 

17 

16 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752958 
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25'* All things considered, which do you think does the best Job 
of filtering—the tobacco itself or a built-in filter? 

Asked of all cigarette smokers— 

47$ of total sample 


Analyzed by respondents 

_ who now smoke: _ 

Total Regular King Filter 

cigarette size size tip 

smokers cigarettes cigarettes cigarettes 

Number of respondents 2153 658 624 849 

(10056) (100$) (100$) (100$)' 

$ $ $ $ 

TOBACCO ITSELF l4 1? 18 8 . 

BUILT-IN FILTER 71 69 : 65 76 

BOTH EQUAL (volunteered) 5 5 5 7 


DON'T KNOW OR NO ANSWER 10 9' 12 9 


h* 

o 

o 

■vj 

w 
rc 
c & 

CJ 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




26. Now. here is. a list of specific things a. manufacturer might do to 
try to increase sales of his cigarettes among college students. 
(Card shown' respondent) Which' 2 or 3, of them do you think would 
do the most to increase sales of a brand 1 over a' period of time? 

Asked of all cigarette smokers— 

47$ of total sample 




Analyzed by respondents 


Total 

who attend 

a: 


cigarette 

Men's 

Women's 

Co-ed 


smokers 

college 

college 

college 

Number of respondents 

2153 

402 

135 

~ I616 


(100$) 

(100$) 

(100$) 

(100$) 

SPECIAL SALES. LIKE SELLING! TWO' PACKS FOR 

i 

$ 

i 

i 

TIE PRICE OF ONE 

69: 

67 

81 

68 

give; out free; package of cigarettes 1 

60 

57 

70 

60 

ADVERTISE IN COLLEGE PAPER 

29' 

36 

16 

28 

RUN CAMPUS CONTESTS WITH PRIZES 

21 

15: 

20 

23 

PUT ON A GOOD TV SHOW 

TRY TO: GET STORES AROUND HERE TO' PUSH HIS 

12 

6 

3 

l4 

BRAND' 

PUT ON A GOOD RADIO PROGRAM OVER REGULAR 

11 

7 

7 

12 

NETWORK 

9 

8; 

8' 

9 

ADVERTISE' ON COLLEGE RADIO 

SHOW A. DOCUMENTARY FILM 0F ! HOW' CIGARETTES 

9 

22 

3 : 

6 

ARE MADE 

8 

1 

7 

9 

GET SOME KEY STUDENTS TO START USING HIS: BRAND 6 

5 

4 

7 

NONE , DON ’T KNOW OR NO ANSWER: 

1 

1 

1 

1 


H- 

O 

h* 

Note: Percentages add to more than. 100$ because: ^ 

some respondents gave more than one answer. fv 

cs 

<1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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21. What don't you like about, filter-tip cigarettes? 

Asked of all cigarette 1 smokers whose 
regular brand is not a filter tip— 

6l$ of cigarette smokers 

* Analyzed by Question 20a: 

respondents, who during 1 
the past year have: 
Total Tried a. Not tried a 



asked this 

filter-tipi 

filter-tip 


question' 

cigarette 

cigarette 

Number of respondents 1 

13014-! 

957 

300 


(100$): 

(100$) 

(100$) 


* 

* 

f \ 

DISLIKE TEE TASTE 

68 ! 

69 ' 

69 

They are taste lies*; not enough taste, 



- 33 1 

f 1 a vo r 

29 

2:8 

Taste is unlike real cigarette taste, 



1 

12 

true tobacco flavor 

1 3 

14 

Too mild; not strong enough 

9 

8 


Dislike the taste (no further information 
Dislike specific taste characteristics; 

) 8 

8 

7 1 

i 

tastes dry, dusty, sweet, etc. 

6 

7 

3 

You can taste the filter 

4 

5 

4 

Taste is different, odd, peculiar 

4 

4 

3 [ 

Unpleasant aftertaste 

2 

2 

2 1 

Other (dislike the taste) 

* 

1 

• ■ 

HARD TO DRAW 

18 

20 

12 l 

NOT SATISFYING 

6 

6 : 

5 

DON'T 1 LIKE FEEL OF MOUTHPIECE 

4 

3 

8 ! 

ALWAYS, LIGHTING WRONG END: 

2 

2 

1 

TOO EXPENSIVE 

2 

2' 

1 1 

TOBACCO LOOSELY PACKED; CIGARETTE LOOSENS 1 




AT END OF FILTER 

2 

2 

| 

DON'T THINK THEY DC ANY C-OOD:; HAVE ANY EFFECT 1 

2 

1 

1 

MAKE YOU COUGH? GIVE YOU SORE THROAT 

1 

1 

2 R 1 

JUST DON'T ENJOY THEM; DON'T CARE FOR' THEM 



O 

1 

1 

2 ® : | 

UNPLEASANT AFTEREFFECTS —CAUSES HEADACHES, 



h*' 

NAUSEA, 

1 

1 

* u . 

• Ji 

MAKES: CIGARETTES TOO: SHORT 

1 

1 

tw I 

- CD - 1 




fO 

JUST' NOT USED TO SMOKING THEM' 

* 

* 

- to [ 

HOT NEAR: FILTER' 

* 

* 

1 

ALL, OTHER: 

6 

6 

6 • 1 

DON’T KNOW, OR NO ANSWER 

11 

8 : 

16 

*Less than .5 per 

cent 


| 

Note: Group totals add to more than 100$, 

and' sub-tot als may add to 

more j 

than group totals because some respondents gave 

more than one 

answer • 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO I 
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±38 


26. Row here is; a list of specific things, a 1 manufacturer might do to 
try to increase sales 1 of his cigarettes among college students.. 
(Card shown! respondent) Which 1 2 or 1 3 of them do you think would 
do the most to increase sales of a. brand over a period of time? 

Asked of all cigarette: smokers— 

53$ of Negro sample 


Number of respondents 

GIVE. OUT FREE PACKAGE OF CIGARETTES 

SPECIAL SALES LIKE SELLING, TWO PACKS FOR 
THE PRICE OF ONE 

ADVERTISE IN COLLEGE PAPER: 

RUN CAMPUS CONTESTS WITH. PRIZES 

GET SOME KEY STUDENTS TO'START USING HIS 
BRAND 

SHOW. A DOCUMENTARY FILM OF 1 HOW: CIGARETTES 
ARE MADE 

TRY: TO GET STORES AROUND HERE TO PUSH HIS 
BRAND 

PUT ON A GOOD TV SHOW' 

PUT ON A GOOD RADIO PROGRAM: OVER REGULAR: 
NETWORK 

ADVERTISE ON: COLLEGE RADIO 
NONE, DON'T KNOW OR NO ANSWER 


Total 

cigarette 

Analyzed by 

respondents who are: > 

smokers. 

Male. 

Female 

319 

(100$) 

l8l 

(100$) 

138' 

(100$) 

$ 

$ 

$ 

64 

59 

TO 1 

52 

48 

58 

34 

40 

27 

31 

29 

33 

18 

16 

20 

18 

18 

17 

9 

9 

9 

& 

10 

6 

5 

7 

3: 

3, 

3 

2: _ - 

3: 

4 

M 1 

O 

O' 


Note: Percentages add to more than 100$ because 
some respondents gave more than one answer. 


■vi 

Cl 

CO 

CO 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




Ill 


21 . What don't you like about filter-tip cigarettes? 

Asked of all cigarette smokers whose 
regular brand: is not a filter tip-- 
6 l$ of cigarette smokers 




Analyzed by 
who now 

respondents 
smoke : 

- ^ - . • 


Total 

Regular 

■ King 

In-/:;'; 


asked this 

size 

size 

• ' :'c ; 


question 

cigarettes 

cigarettes 

' ■ \ ' 
< • f -4 * 

Number of respondents 

1304 

658 

624 

^ if w 1 


(1000) 

(100#): 

(lC 0 £) 



$ 

f 

* 

; *• 

DISLIKE THE TASTE' 

They are tasteless; not enough taste. 

68 

73 

64 - 


f1 a vo r 

Taste is unlike real cigarette taste, 

29 

32 

25 


true tobacco flavor 

13 

1 2 

14 


Too mild; not strong enough 

9 

9 

9 


Dislike the taste (no further informat 
Dislike specific taste characteristics 

ion) 8 

10 

6 

■ * 

tastes dry, dusty, sweet, etc. 

6 

5 

7 


You can taste the filter 

4 

5 

4 


Taste is different, odd, peculiar 

4 

4 

4 


Unpleasant aftertaste 

2 

2 

2 


Other (disHike the taste) 

• 

1 



HARD TO: DRAW' 

18 

18: 

19 


NOT SATISFYING 

6 

5 

7 


DON'T LIKE FEEL OF MOUTHPIECE 

4 

4 

4 


ALWAYS LIGHTING WRONG END: 

2 

l 

3 


TOO EXPENSIVE 

TOBACCO LOOSELY PACKED; CIGARETTE LOOSEN: 

2: 

3 

2 1 

1 


AT END OF 1 FILTER, 

2: 

2 

1 


DON'T THINK THEY DO ANY GOOD:; HAVE ANY: EFFECT 1 

1 

2 


MAKE YOU COUGH;; GIVE YOU SORE THROAT' 

1 

1 

2 



JUST DON'T 1 ENJOY' THEM; DON'T CARE FOR THEM 

UNPLEASANT AFTEREFFECTS--CAUSES HEADACHES,, 
NAUSEA 

MAKES CIGARETTES TOO SHORT 
JUST NOT USED: TO SMOKING; THEM 
HOT NEAR FILTER 
ALL OTHER 

DON'T 1 KNOW OR NO ANSWER 


*Le:ss than . 5 per cent 

Note: Group totals add to more than 100 %, and sub-totals may add to more 

than group: totals because some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS : IN NEGRO COLLEGES ’ 

21* What don’t, you like about filter-tip cigarettes? 
Asked of all cigarette smokers whose 


regular brand is not a, filter tip — 
51# of Negro cigarette smokers 

- 



Total 

Analyzed by 


asked this 

respondents 

who are:: 


question 

Male 

.Fbmale 

Number of respondents 

162 

120 

42** 

(100#) 

oL 

(100#) 

cL 

(100#): 

# 

DISLIKE THE TASTE 

1° 

51 

7° 

55 

r 

38' 

They axe tasteless; not enough taste, 

flavor 

is 

17 

• 7 

Taste is unlike real cigarette taste, 

true tobacco flavor 

14 

117- 

7 

Too mild; not strong enough 

10 

no: 

10 

Dislike the taste (no further in format 

ion ) 8 

8 

7 

Taste is different, odd, peculiar 

3 

2 

5 

Unpleasant aftertaste 

2 

2 

2 

Dislike specific taste characteristics 

tastes dlry, dusty, sweet, etc. 

2 

2 

. 

You can taste the filter 

1 

1 

- 

HARD TO DRAW 

2? 

30 

17 

TOO: EXPENSIVE 

3 

3' 

2 : 

NOT SATISFYING 

2 

2 

2' 

DON'T THINK THEY DO. ANY GOOD; HAVE ANY 

EFFECT 

1 

i 

2 

JUST' DON'T ENJOY THEM; DON’T 1 CARE FOR. THEM 1 

2 

- 

ALWAYS. LIGHTING. WRONG END 

1 

1 

- 

MAKES CIGARETTES. TOO SHORT 

1 

1 

- 

JUST NOT 1 USED TO. SMOKING THEM' 

1 

- 

2 

ALL OTHER' 

6 

7 

5 

DON’T KNOW OR: NO ANSWER 

17 

12 

33' 


■^Percentages based on less, than 100 cases are often unreliable. 

Note: Group totals add to more than. 100# and sub-totals may add to more: 

than group totals because, some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


113 


1001752934 
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26. Now here is a list of specific things a manufacturer might do to 
try to increase sales 1 of his cigarettes among college students. 
(Card shown respondent): Which 2 or 3 of them do you think would 
do the most to increase sales of a brand over a period of time? 

Asked of all cigarette smokers.— 

4,7$ of total sample 




Analyzed by respo 

ndents 

who' 


Total 
asked this 

while 

attending college: live in: 
Fraternity 
or 

sorority Own 


question 

Dormitory 

house' 

home 

Other 

Number of respondents 

2153: 

781 

314 

730 

315 


(100$) 

(100$) 

(IOO 56 ): 

(100$) 

(100$) 

SPECIAL, SALES 1 LIKE SELLING TOO PACKS 

$' 

$ 

$ 

$' 

$ 

FOR THE PRICE OF ONE 

69 

70 

75 

67 

64 

GIVE OUT FREE PACKAGE OF CIGARETTES 

60 

61 

64 

60 

57' 

ADVERTISE IN COLLEGE: PAPER 

29 

29 ; 

27 

28 

33 

RUN CAMPUS CONTESTS WITH PRIZES, 

21 

2-Qi 

26 : 

19 

24 

PUT' ON A GOOD 1 TV SHOW 

12 

7 

13: 

14 

16 

TRY TO GET STORES AROUND HERE TO PUSH 

HIS BRAND 

11 

11 

13, 

10 

10 

PUT ON A GOOD RADIO PROGRAM OVER 

REGULAR NETWORK 

9 

10 

11 

6 

11 

ADVERTISE ON COLLEGE RADIO: 

9 

12 

6 

5 

11 

SHOW A DOCUMENTARY FILM OF HOW, 

CIGARETTES ARE MADE 

8 , 

6 

4 

11 

6 

GET SOME KEY STUDENTS'. TO START USING 

HIS BRAND 

6 

6 

9 

7 

3 

NONE, DON'T KNOW OR NO ANSWER 

1 

l 

l 

1 

2 


M 

C 

C 

Note: Percentages add to more than 100 $ because CT 

some respondents gave more than one answer. fv 

05 

A 

00 ' 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


28b. What brands do you know of that have been passed out? 

Asked of all! cigarette smokers who said 
free cigarettes had been given out for 
students to try on their campus: during 
the past year— 63 $ of cigarette 1 smokers 

Analyzed by respondents; 

_ whose college: _ 

Total Has a Does, not have: a 

asked this Philip Morris Philip Morris 

question representative representative 


Number of respondents 

135:4: 

628 

726 

(:io$): 

Ciaogt): 

( 10 $) 


* 

* 

* 

WINSTON 

54 

53 

56 

CHESTERFIELD 

4i 

36 

45 

LUCKY STRIKE 

24 

27 

21 

OLD GOLD 

23 , 

31 

16 

VICEROY 

21 

28 

15 

CAVALIER 

l 8 : 

16 

20 

PALL MALL, 

16 1 

l 8 : 

15 : 

HERBERT TAREYT0N 

l4 

l 8 : 

11 

L. &: M 

12 

9 

14 

PHILIP MORRIS' 

10 

19 

2 

CAMEL 

7 

7 

7 

MARLBORO 

5 

8 

• 2 : 

KENT 

1 

l 

1 

PARLIAMENT. 

1 

l 

■* 

OTHER 

l 

* 

1 

DON’T 1 KNOW' 

4 

3 

4 


♦Less than: .5 per cent 

Note: Percentages add. to more than 10$ because 1 
some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


100l7529gg 
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I 

I 

I 
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26. Now here is a list of specific things a manufacturer might do to 
try to increase sales of his cigarettes among college students. 
(Card shown respondent) Which: 2 or 3 of them' do you think would 
do the most to increase sales of a brand over a period of time? 

Asked of all cigarette smokers-- 
4?$ of total sample 


Total 


Analyzed by respondents whose college is located in: 


1 

asked 

this 

New 

Eng- 

Middle 

At- 

East 

North 

West 

North 

South 

At- 

East 

South 

West 

South 

Mourn r 

Pa,- 

question land 

lantic 

Central 

Central 

lantic 

Central 

Central 

tain 

eific 

^ Number of respondents 

2153 

178 

275 : 

557 

402 

216 : 

50** 

120 

71** 

284 

(100$) (lOO$):(lQQf) 

( 100 $) 

(100$) (100)6) 

( 10036 ) 

( 10036 ) ( 10036 ) ( 10036 ): 

■i 

$ 

$ 

* 


* 

*■ 

36 

$ 

7 

36 

■ SPECIAL SALES, LIKE SELL¬ 
ING TWO PACKS! FOR 

H TIE PRICE OF' ONE 69 

71 

66 

72 

69 

72 

63 

63 

68 

65 , 

m GIVE! OUT FREE! PACKAGE 
OF' CIGARETTES, 

60 

57 

75 

55 

63 

56 

80 

56 

59 

57 

m ADVERTISE IN COLLEGE 

PAPER 

29 

31 

25 

29 

28 

31 

32 

^5 

35 

23 

B RUN CAMPUS CONTESTS 
WITH PRIZES 

21 

ll 

23 

19 

24 

20 

28 : 

18 


29 , 

g| PUT ON A GOOD TV SHOW 

12' 

3 

4 

11 

15 

8: 

16 

18 

14 

20' 

TRY TO GET STORES! . 

_ AROUND HERE TO: PUSH 
Ij, HIS BRAND 

11 

8 

17 

13 

7 

6 

8' 

7 

11 

10 

PUT ON A GOOD RADIO 
m PROGRAM OVER 

■' REGULAR: NETWORK 

9 

8 

7 

8 ! 

10 

9 


9 

6 

15 

SI ADVERTISE ON COLLEGE 

RADIO 

9' 

20 

3 

l4 

6 

9 

2' 

6. 

- 

4 

■ SHOW. A DOCUMENTARY Fit 
m OF HOW CIGARETTES, 

ARE MADE! 

;M 

8 

4 

8 ; 

16 : 

6: 

6, 

6' 

3 

6 

5 

9 GET SOME KEY STUDENTS 1 
TO START USING HIS, 
_ BRAT© 

9 

6 

4 

3 

8: 

6, 

1 


13 

6 

5 

NONE, DON'T KNOW. OR. 

_ NO ANSWER. 

l 

2 

l 

1 

1 

2 

- 

- 

V 

u 

2 


^Percentages based on less, than 100' cases are often unreliable., 
Note: Percentages add to more than 100$ because 
some respondents gave: more than one answer . 


1001752946 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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28b. What brands do yon know of that have been passed out? 

Asked of all cigarette smokers who said 
free cigarettes had been given out for 
students to try on: their, campus during 
the past, year— 63 $ * of cigarette smokers 

Analyzed by respondents 



Total 

who attend 

a:: 


asked tikis, 

Men' q 

Women.' s 

Co-ed 


question 

college 

college 

college 

Number of respondents 

1354 

290 : 

101 

963 , 

( 100 $) 

(lCC$) 

(100$) 

(100$) 


i 

i 

* 

$ 

WINSTON 

5^ 

48 

90: 

52 : 

CHESTERFIELD 

4l 

4o 

32 

42' 

LUCKY STRIKE 

> 

24 

20 

10' 

27 

OLD. GOLD 

23 

31 

10. 

. 

VICEROY: 

21 

16 

4 

25 

CAVALIER 

18 

17 

4:1 

16 , 

PALL MALL 

16 

10 

10 

19 

HERBERT TAREYT0N 

lk 

6 

10 

17 

L &. Mi 

12 

11 

9 

13 

PHILIP 1 MORRIS 

10' 

9 

4: 

11 

CAMEL, 

7 

11 

3 ; 

7 

MARLBORO: 

5 

3 

8 

5 

KENT 

1 

1 

_i- 

2 

l 

PARLIAMENT. 

l 

1 

1 

* 

OTHER 

l 

- 

1 

l 

DON’T KNOW 

4 

4 

2 

4 


*Less than *5 per cent 

Note: Percentages add to more than lOOfo because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


29K^L'4T00 1 
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21» What don't you like about filter-tip cigarettes? 

Asked of all cigarette smokers whose 
regular brand is not a filter tip— 

6 l$ of cigarette smokers 


Humber of respondents 


DISLIKE THE TASTE! 

They are tasteless; not enou 
f 1 a vo r 

Taste is unlike real cigaret 
true tobacco flavor 
Too mild; mot strong enough 
Dislike the taste (no fur the 
Dislike specific taste characteristics; 

tastes dry, dusty, sweet, etc. 

You can taste the filter 

Taste is different,; odld, peculiar 

Unpleasant aftertaste 

Other (dislike the taste) 

HARD: TO DRAW 
HOT SATISFYING 

DON’T LIKE FEEL OF MOUTHPIECE 
ALWAYS' LIGHTING WRONG END 
TOO EXPENSIVE 

TOBACCO: LOOSELY PACKED; CIGARETTE LOOSENS: 
AT END' OF FILTER 

DON’T 1 THINK THEY DO ANY GOOD 5 HAVE ANY 
EFFECT 1 

MAKS YOU COUGH;; GIVE YOU SORE THROAT 

JUST DON'T ENJOY THEM; DON'T CARE! FOR THEM 

UNPLEASANT AFTEREFFECTS—CAUSES HEADACHES:,, 
NAUSEA. 

MAKES' CIGARETTES TOO SHORT 1 
JUST NOT USED' TO SMOKING THEM 
HOT 1 NEAR FILTER 
ALL, OTHER 

DON'T KNOW OR NO ANSWER 


Total 

Analyzed by 

asked this 

respondents 

who are: 

question 

Male 

Female 

1304 

1044 

260 

(IOO 56 ). 

( 100 $) 

( 100 $) 

ft 


* 

68 

69 

65 

taste, 



29 

3 1 

" 2 : 0 : 

taste. 


^. 

13 

14 

9 

9 

9 

8 

n for m ation ) 8 

7 

12 


6 

4 

2 

2 


1 

1 

1 

1 

1 

* 

* 

6 

u 


4 

5 
3 
2 
1 

TT 

5' 

1 

2 

2 


2 

1 

I 

*• 

1 

* 

*: 

6 

n 


M 

4 

6 

3 

2k 

8 ! 

4 
1 
I 


. 1 
1 
2 

3 

1 

* 

7 

12 


♦Less than .5 per cent 

Note: Group totals add to more than 1QQ$, and sub-totals may add. 1 to more 

than group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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28b. What brands do you know of that have been passed out? 

Asked of all cigarette smokers who said 
free cigarettes had been given out for 
students to try on their campus during 
the 1 past year— 63 $ of cigarette smokers 


Analyzed by respondents who 
while attending college live, in: 



Total 

asked this 
question 

Dormitory 

Fraternity 
or sorority 
house 

Own 

home 


Other 

Number of respondents 

135 k 

( 1 C 0 /j) 

565 

(100#): 

26 l 

(ICO#) 

346 

( 10056 ) 


176 

(.10056) 


*■ 

f 

# 


. 

i 

WINSTON 

54 

6 l 

64 

40: 

- 

46 

CHE SIEKFIEIlD 

til! 

35 

54 

38 ' 


44 

LUCKY STRIKE 

24 

20 

32 

26 


22 

> 

OLD GOLD 

23 

28 : 

22 

16 


21 

VICEROY 

21 

22 : 

28 

15 


19 ' 

CAVALIER 

18 

17 

27 

l 6 


12 

PALL PALL 

16 

12 

25 

21 


9 

HERBERT TARSYTON 

14 

13 

17 

14 


11 

L, &: M 

12 : 

9 

15 

12: 


18 

PHILIP MORRIS 

10' 

11 

17 

4 


10 

CAMEL 

7 

6 

12 

7 


6 

MARLBORO' 

5 

5 

5 

3 


6: 

KENT 

l 

1 

- 

1 


1 

PARLIAMENT 

1 

1 

- 

- 


- 

OTHER 

l 

1 

- 

1 


- 

DON'T KNOW 

Note: 

4 23 

Percentages add to more than 10C$> because 
some respondents gave: more than one answer. 

7 

O 

O 

Cl 
K 
c 0 
& 
b* 

5 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 





27- On the: theory that there is such a thing as "follow the leader," ' ' 
what 2 or 3 types of people here on carpus would he the hest 
for a cigarette 1 manufacturer to get to smoke his brand? ' " 


Asked of all cigarette smokers-- 
4l* of total sample 


Total 


Analyzed by respondents 
who attend a: 


•> ; 
. ■■■'#* 



cigarette , 

Men ’ s 

Women's 

Co-ed 


smokers 

college 

college 

college '•*>.' 

Number of respondents 

2153 

402 

135 

1616 llx. 


(icc*) 

( 100 *) 

( 100 *) 

(lOO*) j,| 

FRATERNITY, SORORITY MEMBERS; PRESIDENTS, 
KEY MEMBERS 

* 

* 

* 

' * 

18 

9 

1 

2 ! 1 

LEADERS OF STUDENT GROUPS (NON-SOCIAL); 
I.E., STUDENT COUNCIL, STUDENT 
GOVERNMENT, CLASS PRESIDENTS, CLUBS, ETC 

CO 

i— 1 

• 

25 

13 

l6 

ATHLETES; STAR ATHLETES 

li 

i4 

3. 

11 


STUDENT LEADERS (NO FURTHER INFORMATION) 

EXTROVERT TYRES; PEOPLE THAT "GET AROUND"; 
MEET LOTS OF PEOPLE: 

FACULTY MEMBERS; DEANS; UNIVERSITY: PRESIDENTS 
POPULAR: STUDENTS 

COUNSELORS OF FRATERNITIES; SORORITIES, 
DORMITORIES 

CAMPUS: POLITICIANS; POLITICAL LEADERS 

PRETTIEST GIRLS' ON CAMPUS; CAMPUS QUEENS; 
CHEER' LEADERS, MAJORETTES 

MEDICAL STUDENTS; NURSES 

EDITORS; REPORTERS ON STUDENT NEWSPAPERS 

ALL OTHER 

DON’T 1 BELIEVE IN. "FOLLOW THE LEADER" THEORY 
DON’T'ENOW' OR NO ANSWER 


7 

7 

4 

2 

2 ' 

2 

1 

1 

9 : 


8 

4 

5 
1 


2 

7 


3 

8 ! 

2 : 

3 

7 


11 

16 

28 

30' 

35 

34: 

1 cent 



than 10C$> "because 



seme respondents gave more than one answer. 


h* 

C. 

o 

h* 

Cl 
N 
C D 
Cl 


8 

7 

5 

3 

3 

3 

l 

l 

9 

9 

28 




Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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2J;. On the theory that there is such a thing; as "follow the leader," 
what 2 or 3 types, of people 1 here on campus would 1 he the best 
for a cigarette manufacturer to get. to smoke his brand? 

Asked of all cigarette smokers — 

4:7$ of total sample 


Number of respondents 


Total 

cigarette^ 

smokers 

2153 
(lC0$) 


Analyzed by 
respondents 


who are: _ 

Female 


1500 

( 100 $) 


( 100 $) 


FRATERNITY', SORORITY MEMBERS; PRESIDENTS, 

KEY MEMBERS 

LEADERS OF STUDENT GROUPS (NON-SOCIAL); I.E., 
STUDENT COUNCIL, STUDENT GOVERNMENT, 

CLASS PRESIDENTS,, CLUBS, ETC. 

ATHLETES; STAR ATHLETES 

STUDENT LEADERS' (NO FURTHER INFORMATION) 

EXTROVERT TYPES'; PEOPLE THAT "GET AROUND";; 
MEET LOTS OF PEOPLE 

FACULTY MEMBERS; DEANS; UNIVERSITY PRESIDENTS' 
POPULAR STUDENTS' 

COUNSELORS OF FRATERNITIES; SORORITIES:,, 
DORMITORIES 

CAMPUS POLITIC LANS; POLITICAL LEADERS! 

PRETTIEST GIRLS ON CAMPUS;, CAMPUS QUEENS; 
CHEER LEADERS, MAJORETTES 

MEDICAL STUDENTS;; NURSES 

EDITORS; REPORTERS: OR: STUDENT NEWSPAPERS! 

ALL OTHER 

DON'T BELIEVE! IN "FOLLOW THE LEADER" THEORY: 


DON'T KNOW OR NO ANSWER 


Nbte: Percentages add to more than 100$ because 

some respondents gave: more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


OSGDhitoo; 


28a. Have any students here; on campus, been passing,out free 
cigarettes for students, to try during: this past year?; 

Asked of all cigarette smokers-- 
47$ of total sample 


143 


Total __ Analyzed by respondents whose; college 1 is: located in:: _ 

asked New Middle Ehst West South East West 

this Eng- At- North; North; At- South South Moun- Pa- 

question land lant ic Central Central 1antic Central Central tain cific 

Number of - - - " 

respondents 2153 178 275 557 4 02 2l6 50 ** 120 71** 2c-. 

CIQO56): (i00fc)(lC0ft>) (loci) (ioo$) (ioo$) (ico$) (iOG$)(ico£)(ico$) 



* 

$ 

* 

* 

% 


* 

f 

$ 


YES 

63 

84 

70 

60: 

55 

64 

70 

81 

75 

47 

NO 

25 

12 

14 

28' 

31 

« 

29 

l4 

l4; 

14 

36 

DON'T KNOW' OR 

NO ANSWER 

12 

4 

16 

12 

l4i 

7 

16 

5 

ll 

17 


>r* 

c 
- c 

h* 

^^Percentages based; on less than 100 cases, are often unreliable. ^^ 

ci> 

CT 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



23• Just as a guess, would you expect that they will improve the: taste of 
filter-tip cigarettes during the next few years, or that they won't 
be able to do anything to really improve the taste' of filter tips? 

Asked of a l . l cigarette smokers whose 
regular brand is not a filter tip— 

6 l? of cigarette smokers 


Analyzed by Question 20a: 
respondents who during 


the past year have: 



Total 
asked this 
question 

Tried a 
filter-tip 
cigarette 

Not tried a 
filter-tip 
cigarette 

Number of respondents 

1304 

(lOO?) 

957 

(100?;) 

300: 

(100?) 


t 

i 

?■ 

EXPECT TASTE TO IMPROVE 

57 

6 Q; 

49 

WON'T BE ABLE: TO IMPROVE 

TASTE 1 28 

2 Q 

27 

DON’T 1 KNOW. OR NO ANSWER 

15 

11 

24 


R 

O 

O 

H* 

Cl 

ro 

C £> 

w 

cr> 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 



26. Now here is a list of specific things a manufacturer might do to 
try to increase sales of his cigarettes among college students. 
(Card' shown respondent) Which 2 or 3 of them do you think would 
.do the most, to increase sales of a brand over a period of time? 

Asked of all cigarette smokers-- 
47$ of total sample 


Total 


Analyzed by 



cigarette 

respondents 

who are: 


smokers 

Male 

Female 

Number of respondents 

2153 

(100$) 

1500 , 

( 100 $) 

653 
- ( 100 $) 

SPECIAL SALES LIKE SELLING TWO: PACKS FOR 1 
THE PRICE OF ONE 

$ 

69 

$ 

66 

* 

75 

GIVE OUT FREE PACKAGE: OF CIGARETTES 

6o 

57 

69 

ADVERTISE UN: COLLEGE PAPER 

29 

3:1 

2 k 

RUN CAMPUS CONTESTS WITH PRIZES, 

21 

22 

20 

PUT 1 ON A GOOD TV SHOW 

12 

13 

8 

TRY TO GET STORES AROUND HERS TO PUSH HIS, 
BRAND 

11 

10 

11 

PUT 1 ON' A GOOD RAD 10 PROGRAM OVER: REGULAR 
NETWORK 

9 

9 

8 

ADVERTISE ON COLLEGE RADIO 

9 

10 

5 

SHOW A DOCUMENTARY FILM OF HOW CIGARETTES: 
ARE MADE 

8 

9 

6 

GET 1 SOME KEY STUDENTS TO START 1 USING HIS 
BRAND 

6 

6 

6 

NONE:, DON'T KNOW OR NO ANSWER. 

l 

1 

1 

Note: Percentages add to more than 100$, because 

some respondents gave more than one answer. 

h* 

O 

O 

H" 

in 
ro 
c 0 

C /1 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 






a 

■ 


SUMMARY TABLE 




153 

1 

28b. What brands do you know of that have been passed out? 



m 


28 c. Were you given (brand) to try? 




a 

28d. New how about 

the person who was giving out the. (brand 1 given) 

--did you 

■ 

feel he (or she) was really sold personally cn that brand of cig 
or didn't you have any impression on. this one way or the other? 

arettes; 


a 


Asked of. all cigarette smokers who said 
free cigarettes had been given out for 
students to try on their campus, during 
the past year— 63 $ of cigarette smokers 




■ 




Qme 

stion 28 d 


■ 

■ 


Question 28b 
Brands 
passed' 
out 

Question 28c 
Respondent 
given 
cigarettes 

Donor No 

sold impression 

Donor 
not 
sold 
(vol.) 

a 

Number of respondents 

1354 

(ioc$) 

13 5-4 
( 100 $). 

135^ 

( 100 $) 

1354 

( 100 $) 

135^ 

( 100 $ :)■ 

a 


$ 

$ 

$ 


i 


CAMEL 

7 

6 

1 

4 

1 

a 

CAVALIER 

18 

15 

2 

11 

2 ; 

m 

CHESTERFIELD; 

4l 

35 ; 

4 

ro 

NJ 1 

6 ' 

9 

HERBERT TAKEYTON 

lk 

12 

2 

8 

2 

B 

KENT 

l 

1 

*: 

1 

* 

wm 

KOOL 

- 

- 

- 

- 

- 

a 

L & M 

12 

10 ' 

2 

6 

2 


LUCKY STRIKE 

24 

20 1 

3 

13. 

4 

■ 

MARLBORO 

5. ; 

4 

l 

2 

1 

a 

OLD GOLD 

23 , 

20 

2 

14 

4 

£2 

PALL. MALL 

U 6 

14; 

2 

10 

2 

1 

PARLIAMENT 

i. 

* 

* 

* 

* 


PHILIP MORRIS 

10 

9 

1 

6 

2 

9 

VICEROY 

21 

18 

5 

10 

3 

m 

VOGUE 

- 

- 

- 

- 

- 

B 

a 

a 

a 

WINSTON 5'L 52 10 

OTHER 1 

DON'T KNOW 1* 

*Le.ss than .5 per cent 

Note 1 : Percentages add to more than 100$ because 

some respondents gave more than one answer. 

34 ^ 

O 

O 

>3 

C/1 

re 

CD 

cn 

7 

■ 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




INTERVIEWS: IN! NEGRO COLLEGES 


27. On the theory that there is such a thing as "follow the leader," 
what 2 or 3 types of people here on campus would be the best 
for a cigarette manufacturer to get to smoke his: brand? 


Asked of all cigarette smokers-- 
53$ of Negro sample 



Total 

Analyzed by 
respondents 


cigarette. 

who 

are 


smokers 

Male 

Female 

Number of respondents 

319 

181 

138 


(100$) 

(ioc$); 

(100$) 

LEADERS; OF STUDENT GROUPS (NON-SOCIAL)!;: i.e. 

$ 

J 

$ 

* 

STUDENT COUNCIL, STUDENT GOVERNMENT, ; 

CLASS. PRESIDENTS, CLUBS, ETC. 

14 

18 

9 

POPULAR STUDENTS 

11 

12 

11 

ATHLETES; STAR ATHLETES 

11 

17 

4 

FRATERNITY,. SORORITY MEMBERS; PRESIDENTS, 

KEY MEMBERS 

11 

12 

10 

EXTROVERT TYPES; PEOPLE THAT "GET AROUND"; 
MEET 1 LOTS OF PEOPLE 

7 

7 

7 

STUDENT' LEADERS. (NO FURTHER: INFORMATION): 

4 

4 

4 

PRETTIEST GIRLS ON CAMPUS; CAMPUS QUEENS; 
CHEER: LEADERS, MAJORETTES 

> 

3 

3 

3 

FACULTY MEMBERS; DEANS; UNIVERSITY PRESIDENT: 

g: ^ 

r\ 

4 

COUNSELORS: OF FRATERNITIES; SORORITIES:, 
DORMITORIES 

2 

J- 

3 

MEDICAL STUDENTS; NURSES 

1 

2 

- 

EDITORS; REPORTERS ON STUDENT NEWSPAPERS 

1 

1 

— 

CAMPUS POLITICIANS; POLITICAL LEADERS: 

* 

1 


ALL OTHER 

13 

17 

7 

DON'T BELIEVE IN "FOLLOW THE: LEADER" THEORY 

2 

2 

3 

DON'T KNOW OR' NO ANSWER 

44i 

37 

52 

*Less than: . 5 : per cent 

Note: Percentages add to more than 10C$ because' 


some respondents, gave more than one 

answer. 
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Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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27. On the theory that there is such a thing as "follow the leader, 1 
what. 2 or 3 types of people here on campus would he the test 
for a cigarette manufacturer to get to smoke his brand? 

Asked of all cigarette smokers-- 
47$ of total sample 


Total 

cigarette 

smokers 


ig as follow the leader, 1 " 

opus vould be the best . 

smoke his brand? . | 

' ' >■-, , JV * 

smokers— 

- 

Analyzed by respondents, whose college'7'; 
has a student population of: 

47000 ~~ ! ? U 5 ~TTr* I 

Over _ to to to Under 

8,000 8,000 4,000 1,000 v 500 y I 


Number of respondents 

2153 

7154 

728 

519 

115 

37 ** .. 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

FRATERNITY,, SORORITY MEMBERS;. PRESIDENTS, 

* 

t 

$ 

i 


-■ ' '".'At >. 

■ * 

KEY MEMBERS 

LEADERS' OF STUDENT GROUPS' (NON-SOCIAL)',*; 
I.E., STUDENT COUNCIL, STUDENT GOVERN¬ 

18 

21 

17 

17 

14 

3 

MENT, CLASS PRESIDENTS, CLUBS, ETC. 

18 

18' 

17 

21 

10! 

ll 

ATHLETES'; STAR ATHLETES 

11 

12 

9 

14 

3 

3 

STUDENT LEADERS (NO FURTHER INFORMATION)! 

EXTROVERT TYPES;: PEOPLE THAT "C-LT AROUND"; 

8 

8 

9 

8 

3 

11* • 

MEET' LOTS OF PEOPLE 

7 

8 

6 

8 

8' 

l4 

FACULTY MEMBERS;: BEARS; UNIVERSITY PRESIDENTS 7 

8 

6 

6 

3 

5 

POPULAR STUDENTS 

COUNSELORS OF FRATERNITIES; SORORITIES, 

4 

4: 

y 

3 

3 

5 

19 

DORMITORIES 

2 

3 

3 

2 

3 


CAMPUS POLITICIANS; POLITICAL LEADERS, 

PRETTIEST 1 GIRLS ON CAMPUS,*; CAMPUS QUEENS 1 ; 

2 

3 

2 

2 

- 

5 

CHEER LEADERS, M'JORETTES 

2 

3 

1 

3 

1 

3 

MEDICAL STUDENTS; NURSES 

1. 

2 

1 

1 

- 

3 

EDITORS; REPORTERS ON STUDENT NEWSPAPERS'. 

1 

1 

2 

1 

- 

_ 

ALL OTHER 

9 

10 

Q 

8 

10 

5 

DON 1 T BELIEVE IN "FOLLOW THE LEADER" THEORY 11 

8' 

13 

13 

13 

22 

DON’T 1 KNOW' OR NO: ANSWER: 

30 

2 6 

34 

28' 


22 


**Percentages based on less than 100 1 cases are often' unreliable. 
Note: Percentages add to more than 100$ because 

some respondents' gave more than one answer.. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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27 . Oh.the theory that there is such a: thing as "follow the leadfer," 
vhat: 2 or 3 types: of people here on campus would be the best 
for a cigarette manufacturer to get to smoke his brand?: 
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Total 

ciga¬ 

rette 


Asked! of all cigarette smokers — 

47$ of: total sample 

Analyzed by respondents 1 whose college is located in: 


New Middlei East West: South East. West: 

Eng- At- North North At- South' South, 

smokers land lantiic: Central Central. Ian tic Central Central. 


Number of 
resnondents 


2153 1178 27:5 557 

(ICC#) (100#)(10C#) (100#) 


( 

f 

( 

[ 

[ 


-FRATERNITY,. SORORITY 
. MEMBERS; PRESIDENTS > 

KEY MEMBERS 18 

LEADERS: OF STUDENT 
GROUPS' (NON-SOCLAL); 

I.E., STUDENT COUNCIL, 
STUDENT GOVERNMENT, 

CLASS PRESIDENTS,: 

CLUBS, ETC,. : 18. 

ATHLETES;: STAR ATHLETES! 11 

student leaders Ono! 

FURTHER INTONATION): 8: 

EXTROVERT TYPES; PEOPLE 
"THAT "&ET. AROUND"; MEET. 


LOTS OF people; 


FACULTY: MEMBERS; DEANS; 
UNIVERSITY: PRESIDENTS' 

£ POPULAR' STUDENTS. 

COUNSELORS OF FRATER- 

t NITIES.; : SORORITIES;,: 
DORMITORIES! 

CAMPUS POLITICIANS; 

' POLITICAL LEADERS' 

Prettiest girl ch campus.;. 

CAMPUS QtrEENS; CHEER. 
LEADERS, MAJORETTES 

MEDICAL STUDENTS; 

| ' NURSES 

EDITORS; REPORTERS: ON I 
STUDENT NEWSPAPERS 

£all: other 

DON'T BELIEVE! IN' "FOLLOW' 
f THE: LEADER" THEORY 


L 

t 


L 

L 


DON'T KNOW OR . HO 1 
ANSWER: 


* * 


1*02 

(100#): 

* 


216' 50** 120 

(loo#) (:ioc#)i (loot) 


Moun- 

tain 

71** 

(ioe#) 


# # 


9 

10 

il+' 

a 

11 

5 

r- 

11 

31 

a 

12 : 

11 

13. 

30 

3 ; 4 

39 

22 

26 

32 



*Less 

than 

. 5 : per cent 



28 


* 


9 

3' 

38 


^Percentages based on, less than. 100 cases are: often, unreliable'. 
Note: Percentages add t;o more than 100$' because: 

some respondents gave more than one: answer. 


6 

8 

37 


Pa- 

ciflc 

284 

(103#) 

# 


6 

8 

22 

20 : 

13 

18 . 

28 

23 

21 

13' 

19 

18 . 

l4i 

30' 

2 

14 

111 

20 

6 : 

9 

10 1 

11 

1.6 ; 

14 

IQ! 

Hi 

13 

2 

7 

1 H 

6 

4 

22 

3 

11 

10 

4. 

7 

9 1 

9 

8 : 

14. 

8 

I. 

3 

1 

5. 

10 : 

6 

2 

8 

8 

10 

7 

1 

3. 

6 : 

4 

1 

12 

5 

4 

4 

3 

1 

1 

2 

4 

- 

4 

3' 

4 

1 

1 

3: 

H 

1 

8 

7 

3: 

2 

i 


4 1 

2 



4 


4 


*: 

5 

5: 

34 



"S;, 




Cl 

W 


Source: https://wwi4adustrydocurnents.ucsf.edu/docs/ftgyj000 
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2% Recently many changes have: been made in cigarettes in an attempt to 
make them more to the liking of smokers. Have you any suggestions 
for other changes that would make cigarettes more to your liking? 

Asked of all cigarette smokers 
Listed below are the verbatim answers of 37 resp ondents, 

whose comments, serve as interesting examples of the types of comments made;? 


Mentholated filter. New package such as Marlboro - a lot: here smoke Marlboros, not 
for cigarette,; but for box - other manufacturers might copy andl keep the same 
1 vice like Marlboro does. 

Boxes could be: used like Marlboros, or if when you bought a certain number of 
cigarettes you get a free cigarette box and put them in. 

If they'd get a pack that would not crumple as easily - not a cardboard box - not 
so stiff - easier to open. 

Crush-proof box: that didn’t poke: you when you sat down.. 

If they would put: them in cases instead, of soft packages ana some- way of getting your 
last cigarette out without stamping your pack* 


A different kind of package - might, like' the' Marlboro: package but I wouldn’t, want them 
to cut down, on the size of the cigarette like: Marlboro did in, order to repackage 
them • 

Philip Morris has done so much better with, their bright: new package; - why don’t all 
companies concentrate on the brighter package? 

Make a pack containing: half the cigarette filter and half non-filter. Many people 
like to change; off and this way they need only carry one pack* 

Make small packs with 10' cigarettes in each (also make regular pack). Girls don’t 
always have a, hand^y place to carry cigarettes ; so smaller, the better. 

A tiny cigarette - 3 or b puffs - lots of times; you. want, one just before going into 
class, or walking' out of 1 a store and. you. don't: light up: a long one. 

Put: half the amount, of cigarettes in a package: and sell them for l/2 price:.: Some¬ 
times you don’t have the full price. 

Shorter filter, but, provide the: same' length of cigarette. 

Shorter than regular could be cheaper - fewer in package. 

I'd like a tip that, would not be a filter but would, keep: tobacco inside the cigarette 
and not let it get, in my mouth.. 

S 01 r.etirr.es the filter changes the taste: of the cigarette--l'd like a filter on Pall 
Mulls just to keep, tobacco out of mouth--I don't think filter dbes any other good. 

Make them all filter tips. 


(Continued) 

Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


100175^968 
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28b. What brands do yon know of that have been passed out? 

Asked of all cigarette smokers who said 1 
free cigarettes had been given out for 
students to try on their campus during 
the past year— 63 $ of cigarette smokers 


Analyzed by respondents, whose college is located in:. 



Tbtal 

asked 

this 1 New' 

question England 

Middle 

Atlantic 

East 

North 

Central 

West 

North 

Central 

South 

Atlantic 

East South- 
Central 
and West 
South 
Central 

Moun¬ 

tain 

Pa¬ 

cific 

Number of 
respondents 

135 ^ 

150 

192 : 

334 

220 

139 

132 

53:** 

134 

( 10036 ) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $:) 

(10C$)(10C$) 


* 

* 

$ 

f 

$ 

$ 

*■ 

* 

* 

WINSTON 

54 

67 

6k 

54 

50 : 

58 

44 

3& 

46 

CHESTERFIELD 

ki 

33 

54 

35 

47 

42 

3:8. 

45 

34 

LUCKY: STRIKE 

24 

17 

18 

30 

27 

17 

28 

23 

25 

OLD' GOLD 

23 

36 

30 

18 

18 : 

18 

43 

4 

10 

VICEROY: 

21 

17 

14 

24 

15' 

7 

23 

4:2 

44 

CAVALIER: 

l8 ; 

29 : 

ll 

21 

15' 

22 

5 

15 

20 

PALL MALL 

16 . 

7 

10 

19 

19 : 

14 

23' 

6 

25 

HERBERT TAREYTQN: 

lU 

3 

11 

19 

14 

9 

20 

19 

15 

L Sc Mi 

12 

7 

Ik 

l4 

9 

11 

19 

9 

11 

PHILIP 1 MORRIS 

10 

19 1 

6 

16 

4 

I 

11 

11 

11 

CAMEL, 

7 

6 

3 

5 

5 

16 

10 

19 

9 

MARLBORO 

5 

9 


5 

-* 

- 

7 

4 

9 

KENT 

1 

l 

l 

l 

1 

- 

2 

- 

1 

PARLIAMENT 

1 

3 

- 

- 

* 

- 

- 

- 

l 

OTHER 

1 



l 

* 

l 

2 



DON'T KNOW 

k 

1 

k 

3: 

5 

9 

2 

2' 

H> " 

-g4 

^Percentages 

based 

*Less than .5 per cent 

on less 1 than ICO cases are often unreliable. 


w 

•si 

CT 

fv 


Note: 

Percentages add to more than 100$ because 
some respondents gave more than one answer. 


CO 

<J5 

O 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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SUMMARY TABLE 

INTERVIEWS IN NEGRO COLLEGES 

28b. What brands do you know of that have been passed out? 

28c. Were you given (brand) to try? 

28d. Now how about the person who was giving out the (brand given) —did you 
feel he (or she): was, really sold personally on that brand of cigarettes 
or didn't you have any impression on this one way or the other? 

Asked of all cigarette smokers, who said 
free cigarettes had been given out for 
students to try on their campus, during the 
past year—75$ of Negro cigarette smokers 


'' '■ 





Question 28b Question 28c 


Question 28d 


Brands 

passed 


Respondent 
given 


Donor 


No 


Donor 
not . 
Bold' 


Number of respondents 


238 

( 100 $) 

$ 


238 238 238 238 

( 100 $:) ( 100 $) ( 100 $) ( 100 $): 

*■ *■ i t ;; 


CAMEL 

7 

4 

- 

2 


2 

CAVALIER 

25' 

23 

3 , 

12 


8 

CHESTERFIELD 

15 

14 

4 

T 


2 

HERBERT TAREYTON. 

19 

17 

4 

8 


5 

KENT 

3 

2 

- 

2 


* 

KOOL 

- 

- 

- 

- 


- 

L & M 

6: 

5 

1 

4 


* 

LUCKY STRIKE 

23 

20 

6- 

11 


3 

MARLBORO 

24' 

21 

10' 

8 


3; 

OLD' GOLD 

6 

6 

1 

4 


1 

PALL MALL, 

24 

22 

7 

12 


3 

PARLIAMENT 1 

l 

* 

- 

* 


* 

PHILIP MORRIS, 

52 

k6 

21 

18 , 


7 

VICEROY 

3 : 

3, 

* 

2 


1 

VOGUE 

- 

- 

- 

- 



WINSTON: 

62 

58 

20 

27 


10' 

OTHER 

* 

- 



-O 

O 


DON'T KNOW 

2 

*Less than .5 per 1 cent 



Cl' 

fC 

ca 



Note:: Percentages add to more 

than 100$ 

because 




some respondents gave more than one answer- 


a 







CA 



Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 




158 


29 . Recently many changes have been made in cigarettes in an: attempt to 
make them more to the liking of smokers. Have you any suggestions 
for other changes 1 that would make cigarettes more to your liking? 

Asked of all cigarette smokers 
Interesting comments - Continued 


Some way so you won't get the wrong end in your mouth:. 

Put cigarettes in package so you don't handle the mouth: end when taking it out 
of package. 

Wish something could be done to keep my finger tips and teeth from becoming, stained 

Put in a. candy or coffee flavor. 

Change from tobacco to something else like wheat straw for the cigarette. Do it 
gradually and the health hazard in tobacco will be taken care 1 of.. 

V 

Put chlorophyll filter in it to sweeten breath and not leave a bad taste: in your 
mouth., 

A tinge of Scotch in the filter would help. 


Longer cigarette to give the emperor look. 


Bring in pastel shades - have different flavors like pipe: tobacco has; - aromatic 
cigarettes. 

Like white tip on filter, not brown. 

Find out if cigarettes cause cancer and if they do, prohibit them by law. If they 
don't cause cancer quit playing on people's fear by saying one filter is better 1 
than another 1 . 

If they could make them so that while you. were: just holding one in your mouth' it 
wouldn't smoke so much. 


Make them 1 less habit forming. 


Plastic ring to insert cigarette when not being smoked - prevent burning holes, in 
clothing, nicotine on finger tips. 


Make them self-lighting.'! 


1001752309 


Something on the box that would! be a temporary substitute for' an ash tray - so 

many times you have: no place to put ashes - add! a little compartment to pull out. 

Perhaps if a pack with' matches attached - never seem to have enough matches.. 


If you knew exactly how they are made - pictures showing cleanliness in the process 
of making them. 

Have manufacturers use only the leaf and not the: stem of tobacco. 

Take out the "branches," that is, the long steins I sometimes find in tobacco.. 

Take stale ones out of vending machines. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
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INTERVIEWS '. IN NEGRO COLLEGES 

29. Recently many changes have been made in cigarettes in an attempt, to 
make them more to the liking of smokers. Have yon any suggestions 
for other changes that would make 1 cigarettes more’ to your liking? 

Asked of all cigarette 1 smokers— 

53/6 of Negro sample 


Total . 
cigarette 
Bmokers 


Number of respondents 319 

(10QJ») 

* 

LOWER TIE PRICE: 6 

PACK TIGHTER; BETTER, MORE FIRMLY PACKED' 4 

MAKE THEM LESS HARMFUL TO ONE'S HEALTH 4 

PACK TIGHTER: TO KEEP TOBACCO' OUT OF MOUTH 3 

IMPROVE PACKAGE,*' USE HARD, CRUSH PROOF BOX- 

LIKE MARLBOROS 2 

MAKE CIGARETTES: MILDER: 2 

OTHER SPECIFIC: TASTE: SUGGESTIONS 2 

USE: COLORED' PAPER; TOBACCO 1 

KEEP CIGARETTES 1 FROM DRYING, GETTING STALE 1 

MAKE CIGARETTES. LONGER' 1 

IMPROVE THE TASTE OF FILTERS; STRONGER. TASTE I 

USE BETTER GRADE. OF TOBACCO; CUT 1 TOBACCO' MORE 
EVENLY; BE CAREFUL ABOUT WHAT SLIPS INTO THE 
TOBACCO' 1 

LOWER THE: TAX 1 

IMPROVE COLOR, DESIGN! OF PACKAGES * 

MAKE CIGARETTES STRONGER' * 


IMPROVE PAPER TO PREVENT IRRITATION * 

ALL OTHER 6 


NO, DON'T KNOW' OR NO’ANSWER 


67 


A I) A V5v 
/ 

.MAT* !"*7- 

■ ivl 

.. • 

.. *■ 

: 

: A ^ 

-i ; y ; ; ■ 

MIL'S# 

/VI *Z*r?+, > 

• < iw > v 

■* < ^ 

,. vr 


.rtV 


■-.r 


*Less than •5 per cent 

Note: Percentages add to more than. 100$ because 
some respondents: gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 


1001752967 
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29. Recently many changes have been made in cigarettes in an attempt to 
make them more to the liking of smokers. Have you any suggestions 
for other changes that would make; cigarettes more to your 1 liking?; 


Asked of all cigarette smokers:— 

47$ of total sample 

Analyzed by respondents 
who' now, smoke: 


Total 


Regular 


Filter- 


cigarette size size tip 


smokers cigarettes cigarettes cigarettes 


Number of respondents 

PACK TIGHTER; BETTER, MORE FIRMLY PACKED 

IMPROVE PACKAGE; USE HARD, CRUSH-PROOF HOX- 
LIKE MARLBOROS 

LOWER THE PRICE 

MAKE TH£]M LESS HARMFUL TO' ONE'S. HEALTH: 

IMPROVE THE TASTE' OF FILTERS 1 ; STRONGER TASTE 1 , 
LESS': ADVERTISING 

USE BETTER GRADE OF TOBACCO; CUT TOBACCO MORE 1 , 
EVENLY; BE CAREFUL ABOUT WHAT SLIPS INTO 
THE TOBACCO 

PACK TIGHTER TO KEEP TOBACCO' OUT OF MOUTH 
OTHER' SPECIFIC TASTE SUGGESTIONS, 

MAKE CIGARETTES MILDER 

IMPROVE COLOR,, DESIGN OF PACKAGES' 

MAKE CIGARETTES, LONGER 
USE COLORED PAPER; TOBACCO 

ADD TIP TO: NON-FILTERS TO 1 KEEP TOBACCO OUT 1 OF 
MOUTH 

LOWER THE, TAX: 

MORE AROMATIC BLENDS' 

USE PAPER. THAT WON'T STICK: TO LIPS 
IMPROVE PAPER: TO PREVENT IRRITATION 
KEEP CIGARETTES' FROM DRYING, GETTING STALE 
PACK TIGHTER AROUND BASE OF FILTER 
USE: BETTER TOBACCO IN FILTER TIPS' 

MAKE: CIGARETTES, STRONGER. 

ALL OTHER 

NO, DON'T KNOW OR. NO ANSWER 

*Less than 

Note: Percentages add to 


2153 

658 

624 


849 

(100$) 

( 100 $) 

(100$) 


(100$) 


* 

* 


* 

10: 

10 

14 


- 6 

8 ! 

7 

9 


7 

6 

5 

7 


7 

3 

2 

3 


4 

3 

1 

7 


l 

3 

3 

2 


3 

2 

2 

2 


2 

2 

2 

3 


•* 

1 

2 

2 


1 

l 

1 

1 


1 

l 

1 

2 


1 

l 

2 

1 


*: 

l 

1 

I 


1 

l 

* 

I 



1 

* 

1 


1 

* 

1 

* 


* 

•* 

1 

* 


- 

* 

* 

* 


* 

* 

* 

1 


- 

* 

* 

- 


1 

* 

1 

- 


- 

*: 

* 

- 

O 

. * 

6 

4 

8 

O 

6 





59 

62 

49 , 

•\J : 

Cl 

64 




K 


.5 per cent 



cr> 


more than 100$ because 


05 



some respondents, gave more than one ansver. ^5 


Source: https://www.industrydocuments.ucsf.edu/docs/ftgkOOOO 
















































































































































